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PUBLISHER’S MESSAGE

Don’t be Blinded by his the Lies

ou can't return a mob boss,
.l cult leader, grifter, election
denier, sexual molester, twice
impeached, insurrectionist, revenge
seeking, convicted felon, racist and
wanna-be  dicta-
tor to the White
House. Trump will
say anything to get
your vote, so please
| don't be blinded by
his lies.

Donald Trump
has never uttered
one positive word about this coun-
try or the people who live in it; es-
pecially people of color. All you have
to do is educate yourself on his his-
tory. As a young boy he was taught
by his father to never admit defeat.
Do your research of Trumps his-
tory and you will find decades of
housing discrimination with actual
signs of “No Vacancies for Blacks.

When Trump came down the
escalators to announce his 2016 run
for the presidency, his words were
derogatory to Mexicans calling them

BEVERLY SMITH

INSPIRATIONAL CORNER

rapists and murderers. Unfortunately,
Trump still won the 2016 presidency
even though his distaste and disre-
spect for women was front and center
on the exposed Access Hollywood
tapes of Trump degrading wom-
en. Even that tape didnt stop people

that the only people who benefitted
from the Trump presidency were mil-
lionaires and corporations whose’ tax-
es were cut in his 2016 administration.

Trump claims a record-low un-
employment rate, funding for his-
torically black colleges and univer-

Visiting a black church in Detroit with more white people in the audience
than black people shows you how desperate Trump is to camouflage his
true feelings about black and brown people.

who had the same beliefs as Trump
from voting for him. Trump contin-
ued his racist epitaphs and disdain
on people living in African countries.

Now trying to win a second
term in the White House, after his
failed 2016 presidency, and con-
tinuing denial of his lost of the 2020
presidential election to Joe Biden,
Trump and his sycophants are spread-
ing lie after lie to win over votes of
the very same people he's maligned,
ridiculed and denigrated for years.

One of his famous lies is that he’s
done more for African American since
Abraham Lincoln. The record shows

sities (HBCU'), opportunity zones
and criminal justice reform. Policy
experts reveal that Trumps poli-
cies furthered racial segregation and
stoked racial divisions and violence.
We must remember that Donald’s
Trumps economy was only as good
as the thriving economy that was
left for him by President Obama.

On average, there were more
jobs added monthly in Barack
Obamas second term than there
were in Trumps first three years.

March of 2020, the United States
and the world were in the midst of a
global pandemic that Trump initially

kept from the American people that
resulted in the deaths of over 200,000
deaths by September 22nd of 2020.
Over 1.1 million reported deaths in the
United states which thousands could
have been saved. Trump knew in
February that COVID-19 was ‘dead-
ly stuft’ but wanted to ‘play it down.

Trump acknowledged the dan-
gers of the corona virus pandemic
in a February interview with jour-
nalist Bob Woodward and acknowl-
edged downplaying the threat in an
interview a month later, according
to an account of Woodward’s book.

Visiting a black church in Detroit
with more white peoplein theaudience
than black people shows how desper-
ate Trump is to camouflage his true
feelings about black and brown people.
Take your blinders off and see Trump
for who he really is. Trump is not your
friend or your Great White Hope.

Contact information:
info@detroitsmartpages.com
313-268-3523

The Power of Positivity

rying to stay positive in a
world that is surrounded by

negativity is difficult. Nega-
tivity can destroy
whatever  truth,
faith, or hope we
may have in this
world. Politically,
the world is drift-
ing closer to a dic-
tatorship form of
government.  Fi-
nancially, econom-

ics has skyrocketed off the charts.
Let’s not forget about the worldwide
weather catastrophes that are happen-
ing almost every day and everywhere
from tornadoes, floods, earthquakes,
hurricanes, tsunamis, and more.
With so much negative energy de-
veloping; it's hard to think positively.
What I have found to be very
helpful is to remember that as long
as we are breathing we have hope

BARBARA BRAZILE

to weather these storms. More im-
portantly, we have an advocate, our
Heavenly Father, the inner man
within us all. Try talking to your
Heavenly Father sometimes when
you feel overwhelmed with unpleas-
ant, negative thoughts and ask him to
give you peace of mind, and he will.

However, you must believe that
he will. Looking from within and
trusting the answer(s) you will re-
ceive will give you more confidence.

This is why we need to keep
positive thoughts in our hearts and
minds. Live in the present instead of
the past. Stop rehashing how things
could have been or used to be. Letting
go of our unnecessary baggage may
strengthen us so we can help others.

Everything happens for a
reason. This time could be your
time to start thinking more pos-
itively.  Thinking positively can
help us to reframe from negative

Instead of saying “l can’t”, say “l can”. Instead of
saying “l won’t say “l will”’. When your heart is
thankful, you are more confident.

Yes, we have our issues but
we need to take our issues to our
Heavenly Father. Looking at the big
picture may show us how to devel-
op the resilience we need to han-
dle the difficulties we are destined
to face at some point in our lives.

thoughts with positive thoughts.

Instead of saying “I can't’, say “I
can”. Instead of saying “I won't say “I
will” Whenyourheartis thankful, you
are more confident. It helps others
who are around you to feel more op-
timistic. Try talking to your Heaven-

ly Father when you feel overwhelmed
with unpleasant, negative thoughts.
Have a positive outlook and focus on
realistic expectations, not high ex-
pectations. High expectations often
lead to disappointments when things
don’t work out as we expect them to.
Nothing is perfect in this world.
Positivity is having trust and faith
in our Heavenly Father who prom-
ised to carry us through, no matter
what. Pray to be more optimistic
about things. All of this will help
you and others who may need
help. This journey we are all on is
not just about us. We are touching
the lives of all those who cross our
paths. This is not the time to freeze
up, lose faith, or whimp out. It's time
for all of us to reach out from within
and embrace the Power of Positivity!

CONTACT INFO:
Barbara Brazile prfbook@yahoo.com
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SMART HEALTH CHOICES

Watermelon: A Summer Delight with Surprising Health Benefits

atermelon is not
only the quintes-
sential summer

fruit known for its refreshing
sweetness but
also a nutri-
tional power-
house that of-
fers a plethora
of health ben-
= efits. Among
LATRICIAWRIGHT  its valuable

components
are L-arginine and L-citrul-
line, two amino acids that
significantly contribute to
our well-being, with water-
melon being an exception-
al source of L-citrulline.

The Unique Qualities of
Watermelon

Watermelon is an excel-
lent fruit for hydration, con-
taining over 90% water. How-
ever, its advantages extend
far beyond quenching your
thirst. Packed with vitamins
A, B6, and C, antioxidants
and amino acids, and low in
calories, incorporating water-
melon into your diet can be
a delightful way to support
overall health and wellness.

The Significance of L-Ci-
trulline

Watermelon is the leading
natural source of L-citrulline,
outpacing other members of

www.detroitsmartpages.com

the cucurbit family, such as

cucumbers, pumpkins, and
muskmelons.  L-citrulline’s
importance lies in its abili-
ty to convert into L-arginine
once ingested. This conver-
sion is key to several health
benefits, primarily because
L-arginine aids in improving
blood flow by producing ni-
tric oxide, which relaxes and
dilates blood vessels. The re-
sult is a potential reduction
in blood pressure and en-
hanced cardiovascular health.

Exploring the Benefits of
L-Arginine

L-arginine, derived from
L-citrulline, offers numer-
ous health advantages. It is
crucial for wound healing,
allowing the body to recov-
er more efficiently from in-
juries. Moreover, L-arginine

strengthens the immune sys-
tem, enabling the body to

fend off infections better.
Athletes and physical-
ly active individuals may

melon maintains skin and
hair moisture, while vitamin
C supports collagen produc-
tion, promoting skin elas-
ticity and combating aging.

Incorporating Watermelon
into Your Diet

Adding watermelon to
your diet is both simple and en-
joyable. It can be savored as a
snack, mixed into salads for a
refreshing element, or blend-
ed into smoothies for a hydrat-
ing beverage. For a cool treat,
consider freezing watermelon
cubes to enjoy on warm days.

Watermelon is more than a
delightful and refreshing fruit;

So, the next time you search for a nutritious
snack, opt for a seeded, organic slice of
watermelon and treat your body to the
myriad of benefits it provides.

find L-arginine especially
beneficial. It enhances oxy-
gen delivery and blood flow
during physical activities,
improving athletic perfor-
mance and reducing mus-
cle soreness post-exercise.

Additional Health Perks of
Watermelon

Watermelon’s benefits ex-
tend beyond L-citrulline and
L-arginine. Its high water con-
tent and dietary fiber contrib-
ute to improved digestion and
constipation prevention. Anti-
oxidants in watermelon, such
as vitamin C and lycopene,
offer protection against free
radicals, potentially lowering
the risk of chronic diseases
like heart disease and cancer.

Skin health 1is anoth-
er area where watermelon
shines. Vitamin A in water-

it’s a source of essential nutri-
ents that offer significant health
benefits, mainly through L-ci-
trulline and L-arginine. Incorpo-
rating watermelon into your diet
allows you to indulge in its deli-
cious taste while benefiting from
its health-enhancing properties.

So, the next time you search
for a nutritious snack, opt for a
seeded, organic slice of water-
melon and treat your body to the
myriad of benefits it provides.

Latricia Wright is a Nutritionist
and founder at Olive Seed, a wellness
brand offering holistic products and
services. Latricia believes food is one
of the most significant pathways to
well-being. She offers cooking class-
es and wellness workshops to commu-
nities and corporations, empowering
participants to choose food and bever-
ages that nurture wholeness practices.
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COVER STORY

Lights, Camera, Action, and Capturing Moments with Ebonie Davis

by LaDeanna Guy

LaDeanna: Thank you for
taking the time to speak with me,
Ebonie. Let’s dive right in. You grad-
uated from HBCU - Howard Univer-
sity to be exact. Go Bison! What was
your major? and career path like?

Ebonie: Oh, absolutely! Attend-
ing Howard University was such a
pivotal experience for me; it always
brings a smile to my face when I re-
flect on my HBCU experience! My
major was Electrical Engineering.

After graduating, I dove straight
into the engineering field and moved
to North Carolina for my first job in
Nuclear Energy. Initially, I had this
plan to work for a couple of years
and then pursue law school. But as
life unfolded, I found myself reas-
sessing my goals and aspirations. It
was a bit of a soul-searching jour-
ney, but I realized that my dreams
had evolved, and law school wasn’t
aligning with my newfound desires.

So, instead of sticking to the

navigate both the 9-5 grind and the
entrepreneurial world simultaneously.
But as time went on, I came to em-
brace this multifaceted approach to
my career. | firmly believe that you
can pursue multiple passions concur-
rently, and it’s been incredibly ful-
filling to demonstrate this to others
who also harbor diverse aspirations.

So, here I am today—a proud
engineer, real estate investor, photog-
rapher, and consultant. My journey
may not have been the most tradi-
tional, but it’s been uniquely mine,
and I wouldn’t have it any other way.

It's about having the grit to push through obstacles,
the creativity to find innovative solutions, and the
humility to learn from mistakes.

conventional path, I continued in the
engineering field for about six years.
Eventually, I reached a point where
I felt the need for a change from the
corporate world. This decision led me
down some unexpected paths—I be-
came a car sales associate for Nissan,
dabbled in pet sitting, and even worked
in the stock room at Toys-R-US. Talk
about a diverse range of experiences!

But amidst all this, I always
felt the pull back to engineering. Af-
ter my detour, I found my way back
home to the field. This time, I ven-
tured into Automotive Engineering
upon moving back home, all the
while nurturing my passion for pho-
tography. It’s funny how life works
sometimes—I landed my first gig
as a photographer at a friend’s baby
shower during my first week back!

Since 2016, I've been juggling
multiple careers and businesses, and
let me tell you, it’s been quite a balanc-
ing act. At first, I questioned wheth-
er [ was just a bit crazy for trying to

LaDeanna: WOW! truly an in-
spiring journey. What inspired you
to open the door of entrepreneur-
ship in the photography business?

Ebonie: TI've always had some
form of a camera attached to my hand
since [ was a young girl, partly because
my parents’ loved technology that cap-
tured our family moments (and didn’t
always know how to work it, lol). No
matter the era, we had some kind of
device to capture our life milestones,
whether it was a film camera, Polaroid
camera, the huge camcorders, dispos-
able cameras,etc. Younameit, wehadit.

Also, my daddy must’ve known I
would be a photographer at some point
because he built me a vintage camera
collection throughout my childhood to
adulthood. So, I appreciated the art be-
hind the history of the device without
knowing that I would one day make
my first purchase for my very own.

Over time, the combination of
loving to capture moments and ap-
preciating the history behind the

device naturally led me to always
be the friend with a camera out to
capture whatever we were doing.
That later branched into my closest
friends asking me if they could hire
me for their major life milestones. So
here I am today — snap! snap! snap!

LaDeanna: How was your
transition from ‘‘corporate world”
to ‘“‘entrepreneurial world”’?

Ebonie:  Transitioning from
the corporate world to the entrepre-
neurial world has been a challenging
journey for me. I mean, talk about a
shift in gears. In the corporate world,
everything’s laid out for you: goals,
deadlines, you name it. But diving
into entrepreneurship? It felt like
diving into the deep end without
knowing how to swim. Ok, I'm be-
ing a bit dramatic but needed to high-
light the contrast between the two.

In the initial months, I found my-
self lost! I didn’t know where to start or
how to define what productivity looked
like for me anymore. Establishing a
clear schedule and delineating bound-
aries between personal and business
life became real life questions. The
mindset shift was the most profound.
As an entrepreneur, agility and adapt-
ability are paramount. I’ve learned to
pivot swiftly in response to challeng-
es, understanding that time wasted is
money lost. Whereas in the corporate
world, there was often a safety net of
a steady income, entrepreneurship
demands a willingness to bet on one-
self and having to switch into hustle
mode constantly and consistently.

Yet, amidst the difficulties,
there’s also a sense of liberation and
empowerment. Every success feels
more personal, every setback a lesson
learned. I’'m gradually learning to em-
brace the uncertainty, trusting in my
abilities and worth as I carve out my
path in the entrepreneurial landscape.

LaDeanna: Being a busi-
ness owner can be challenging.
What challenges have you en-
countered as a photographer?

Ebonie: Navigating the waters of
entrepreneurship in the photography in-
dustry has indeed been a journey filled
with challenges, but I’ve come to view
them as opportunities for growth and
innovation. One of the most significant
challenges has been staying ahead of

the curve in arapidly evolving industry.

Embracing new technologies,
trends, and techniques while main-
taining the authenticity of my craft
has been a delicate balancing act.
Additionally, managing the finan-
cial aspects of the business, from
budgeting to pricing strategies, has
been a continuous learning process.

Let’s be honest there is an emo-
tional rollercoaster that most don’t talk
about when it comes to owning your
own business! The highs of success
are often accompanied by the lows of
setbacks and learning moments. Yet, it
is during these moments of adversity
that my resilience and determination
are truly tested. It’s about having the
grit to push through obstacles, the cre-
ativity to find innovative solutions, and
the humility to learn from mistakes.

LaDeanna: Do you have a
specialized niche?

Ebonie: I'm a Brand and
Portrait Photographer. My favor-
ite and what I'm known for are vi-
brant and engaging headshots!

Overall, I just have a love for
telling authentic, feel-good, vibrant
stories through the lens of my cam-
era. I believe that branding extends far
beyond a traditional business entity,
which includes personal, profession-
al, and creative branding. Whether
it’s capturing content for your quar-
terly marketing campaign, celebrat-
ing your organization’s milestone,
or doing a personal image refresh,
I bring the same level of skill, quali-
ty, and genuineness to your session.

LaDeanna: Finally,
what advice would you give
to aspiring photographers?

Ebonie: My advice would be to
never stop learning and experimenting.
Embrace failure as a steppingstone to
growth,and neverlose sight of your pas-
sion and vision. And always stay true to
yourself and your unique perspective.

LaDeanna: Thank you so
much, Lisa, for sharing your insights
and experiences Detroit Smart
Pages. It’s been truly inspiring.

Ebonie: 1t’s been my plea-
sure. Thank you for the opportu-
nity to share my journey with you.

Contact Info:Instagram: e_shot_that
Facebook: Ebonie Davis
Phone: 313-492-5739
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The Jetsons Age

sons TV show during my child-
ood, and its influence on my per-
spective of the present day has been
- profound. The un-
forgettable open-
ing song “Meet
George Jetson...
Jane, his wife...
daughter Judy... his
boy Elroy...” still
rings in my mind.
However, let us focus on Rosey,

the robot housekeeper, and the fly-
ing Taxi. The most sought-after
stock in the world today is NVIDIA
(NVDA) Corporation, which recent-
ly surged past the three trillion level
in net capital, solidifying its position
as one of the largest global compa-
nies. NVIDIA recently underwent a
10/1 stock split, leading to a decrease
in share price from $1200 to $120.
This strategic move aims to
lower the barrier of entry for new
investors, as more people can af-
ford a $120 stock compared to
a $1200 one. In June 2023, this
stock was trading at $375 a share.
Let us talk about The Jetsons

and their housekeeper Rosey. Ad-
vancements in technology have
brought us closer to realizing the pos-
sibility of having a real-life Rosey in
our homes, thanks to companies like
NVIDIA. As for The Jetsons’ fly-
ing cars, two US companies, Joby
Aviation (JOBY) and Archer Avia-
tion (ACHR), are leading the way.
These companies are prepared

to display their electric eVTOL air
transport technology at the Par-
is Olympic Games in July, 2024,
shuttling athletes between the
Olympic stadium and the Athlet-
ic Village. Honda Motors is also
making significant strides in the
race for electric eVTOL air trans-
port. The FAA has given the green
light for flying taxis, with the pub-
lic set to reap the most benefits.
The primary aim of air taxis is to
curtail emissions, reduce travel time,
and provide services from small

l vividly recall watching The Jet-

ELLIS LIDDELL

towns to regional airports. To pre-
pare for these technological advance-
ments, select cities have already laid
the groundwork. For instance, there
could be a reduction in travel from
45 minutes in heavy traffic to just 15
minutes between Dallas/Fort Worth.

Similarly, travel time from
Manhattan to New York LaGuardia
Airport would see comparable time
savings. Uber Black has teamed up
with Archer Aviation to provide this

wills and trusts, retirement plan-
ning, and home-buying strategies.

A financial check-up is about
ensuring that you are on track to
achieve your life’s goals and dreams.
We help you develop your mon-
ey-making skills, assist you with life
insurance planning, and emphasize
the significance of participating in
your company’s retirement plan.
For instance, in 2024, you can con-
tribute up to $23,000, reducing your

Whether you've watched The Jetsons TV show or not, it
is evident that it inspired millions of people to embrace a
future filled with innovations that did not exist when they
were born. The future is here for those who are willing to

seize it.

air taxi service at a cost equivalent
to hiring an SUV from Manhattan.

As you read this article, it is es-
sential to contemplate how you will
thrive in this rapidly evolving future.
The world is not slowing down for
anyone, so it is crucial to align with
partners who understand that the
race for change is always on. At ELE
Wealth Management, we have posi-
tioned ourselves for future advanc-
es in various markets over the past
20 years. We have achieved this by
creating programs like Stock Mar-
ket Investing 101, a Wealth Builder
Program and Financial Checkups.

We designed the Stock Market
Investing 101 program to assist you
in maximizing your earning poten-
tial throughout your career. We serve
as your Money Coach, urging you to
save the right amount for retirement.
When it comes to retirement contri-
butions, we recommend starting with
10% and increasing it by 1% annual-
ly until you reach the maximum al-
lowable contribution limit each year.

With our Wealth Builder Pro-
gram, we serve as your accountabil-
ity partner, assisting you in setting
goals and providing tools to thrive
in our fast-paced society. The pro-
gram covers various aspects of your
financial profile such as creating

taxable income by that amount. By
doing this for 5 years, you would
have accumulated $115,000 in your
account (excluding growth or em-

ployer-matching contributions).

Whether you’ve watched The
Jetsons TV show or not, it is evi-
dent that it inspired millions of peo-
ple to embrace a future filled with
innovations that did not exist when
they were born. The future is here
for those who are willing to seize it.

Ellis Liddell is the President/
CEO of ELE Family of Companies in
Southfield, MI. He is also the author
of “Wealth Management: Merging
Faith with Finance” and a member
of the Million Dollar Roundtable.

Mr. Liddell can be reached at
(248) 356-6555 or through his web-
site: www.elewealth.com Securities
offered through ELE Wealth Solu-
tions, Inc., member FINRA. Advi-
sory services offered through ELE
Advisory Services, Inc. ELE Wealth
Solutions and ELE Advisory Ser-
vices, Inc. are affiliated through
common ownership and control.

Detroit Smart Pages
Newspaper!

Advertising and Marketing
Small Businesses Since 2006.

Take advantage of our special
prices and free business profiles.

Call today 313-268-3523
Limited time offer on special
advertising prices just for you!
http://www.detroitsmartpages.com
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Detroit Promise

he Detroit Promise is a

I last-dollar scholarship that
ensures all eligible Detroit
residents have a tuition-free path to
an associate degree, bachelor’s de-
gree or technical certificate at par-
ticipating academic institutions.
Interested students should
check with their school to ensure
that their desired degree or tech-
nical certificate is Pell-eligible.
Programs that are not Pell-eligi-
ble cannot be covered by the De-
troit Promise. Detroit Promise
funding is not competitive; every
student who registers and meets
the requirements will receive
funding if their college determines
they have an eligible funding gap.
As a last-dollar scholarship,
any Pell or TIP funding will al-
ways be applied to a student’s bill
first. The Detroit Promise serves

to cover any eligible funding gap.
* At community college schools, the
Detroit Promise will be billed for
any remaining balance up to the full
cost of tuition and mandatory fees*.
e At university schools, any bal-
ance will be covered using gift aid
as arranged by the participating in-
stitution and a contribution from
the Michigan Education Excellence
Foundation (MEEF).
Detroit Promise History

In 2011, Michigan Governor
Rick Snyder announced his inten-
tion to provide Detroit high school
graduates with a tuition-free path
to an associate degree or technical
certificate. Since 2013, the Detroit
Regional Chamber has administered
the Detroit Promise, which is funded
by the Michigan Excellence in Edu-
cation Foundation. The Promise has
since expanded to include bache-

lor’s degrees from four-year schools.

In 2016, Detroit mayor Mike
Duggan announced the genesis of
the Detroit Promise Zone authori-
ty, its purpose being to dedicate a
portion of tax dollars to permanent-
ly fund the two-year scholarships.
Years later, with support from the
Michigan Education Excellence
Foundation*, the Detroit Prom-
ise Authority remains committed
to giving every Detroit-residing
student an opportunity to achieve
a postsecondary degree regard-
less of their financial situation.
What is the Detroit Promise Path?

The Detroit Promise Path is
a student success program that as-
signs a Campus Coach to all De-
troit Promise community college
students. Campus Coaches provide
mentorship by connecting students
with on-campus resources, sup-

porting their educational journeys,
and helping them achieve their
goals. In addition to the benefit of
having a dedicated, knowledge-
able coach, each scholar partici-
pating in the Detroit Promise Path
will receive a monthly stipend of
$50 and be connected to a commu-
nity of Detroit Promise scholars.

For more information about The
Detroit Promise Path, please vis-

it:www.detroitpromise.com

*For the avoidance of doubt, all
parties acknowledge and agree that the
Detroit Regional Chamber Foundation’s
sole obligation hereunder is to administer
the Detroit Promise on behalf of the Mich-
igan Education Excellence Foundation
and neither the Detroit Regional Cham-
ber Foundation nor any of its affiliates
have any other obligations hereunder, in-
cluding, without limitation, any obliga-
tions for funding to the Member/Partner
Institution universities and colleges or
to the Detroit Promise Scholar students.

Get The Perfect MEAL PLAN
Tailored To Your Health Needs

With Nutritionist

Latricia Wright

 Nutritious, Delicious Cuisine
- Specializing in Diabetes, FODMAP,
and Heart-Healthy Management Plans

For more information visit www.olive-seed.com

We accept Health Savings Account and Flexible Spending Account Cards
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EYE ON MEDIA

Donald Trump and Hunter Biden Convicted, U.S. Presidential
Campaign in High Gear, Detroit Celebration Draws Thousands
and Local Media Emmy Awards Amid Pending Departures of
Popular TV Personalities

CHARLENE
MITCHELL-RODGERS

BIGGEST NATIONAL
NEWS STORIES -
REPORTED ON
WORLDWIDE MEDIA

The thirty-four felony
convictions of former U.S.
President Donald Trump

marked the first time in Amer-
ican history that an American
President has been charged
with  committing  felonies.

Days after the Trump ver-
dict in New York, a federal
grand jury found the current
President’s son, Hunter Biden
guilty of committing three fel-
onies. There are mixed views
on whether either of these in-
cidents will influence the No-
vember Presidential election.

OUTSTANDING LIVE
LOCAL TV COVERAGE -
WDIV TV

Kudos to WDIV TV, Local
4 on excellent Live continuous
coverage of the opening of the
refurbished Michigan Central
Station. The beautiful video of

the inside of the historic struc-
ture was breathtaking. The free
concert attracted thousands of

metro Detroiters with a stand-
ing room only overflow crowd.

The highlight of the con-
cert was the opening act by
Detroit’s own Motown mega
star Diana Ross. Other acts
included Detroit artists Big
Sean, Jack White, The Clark
Sisters, and Eminem who
closed out the concert per-
forming his newest release,
Houdini, from his 12th album
“The Death of Slim Shady”.

POPULAR WDIV-TV
PERSONALITIES
OFFERED BUYOUTS
TO RETIRE

The station has announced
that four long-time on-air per-
sonalities have agreed to ear-

ly retirement and have ac-
cepted “monetary buyouts”.
They are Sports Director Ber-
nie Smilovitz, and report-
ers Mara McDonald, Paula
Tutman and Rod Maloney.

These seasoned journalists
have contributed to the suc-
cess of the station’s news de-

partment, however like most
changes in the broadcast in-

dustry, stations are recruit-
ing younger talent that are
often hired at lower salaries.

46 ANNUAL MICHIGAN
EMMY AWARDS -
WINNERS

According to online station
websites, WDIV-TV won a total
of 9 Emmy Awards. WXYX-
TV won six awards, and WIBK
Fox 2 not listed at this time. A
complete list of winners can be
found online under 46th An-
nual Michigan Emmy Awards.

Medi

B}UI %L UL

e Advertising
e Marketing
> @ Public Relations

Charlene
Is{litchell-_Radgers |

www.getmediaconsultants.net

Consultants

3 |

Email inquiries to....
| cmitchU3@comeast.net

( 248.789.0675

www.detroitsmartpages.com
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COVER STORY

RECESS24: The Nation’s Largest Convening of Black, Brown,
Indigenous, and Other People of Color in the
Clean Energy Sector is Coming to Detroit

The RECESS24 Conference will take place September 9 — 11, 2024

he RECESS24 National
TBlack and Brown Clean
Energy Conference, spear-
headed by Carla Walker-Mill-
er, founder and CEO of Walk-
er-Miller Energy Services, one of

the largest African American and
woman-owned energy efficiency

Resilience and Equity in the Clean Energy Sector Summit

This pivotal event, themed
“SOS: Expediting an Equitable
Clean Energy Economy,” aims
to empower Black, Brown, In-
digenous communities, and oth-
er people of color by providing
critical knowledge and access to
opportunities within the rapid-
ly evolving clean energy sector.
Building on the momentum of
last year’s successful summit,
which drew over 400 attendees,
RECESS24 anticipates welcoming
up to 700 participants this year.

“In this historic moment of clean energy transformation,
we must ensure that those historically excluded from these
opportunities are front and center, driving innovation and
reaping the benefits of this economic revolution.”

companies in the United States,
is set to take place from Sep-
tember 9 to 11, 2024, in Detroit.

RECESS24 aligns with the
goals of the Justice40 Initiative
and the significant surge in clean

£ 2\
NS, %

energy investments nationwide.
The conference seeks to ensure
that the clean energy transi-
tion is equitable and inclusive,
promoting broad participation
in the clean energy economy.
Carla Walker-Miller em-
phasized the urgency of the con-
ference’s mission, stating, “In this
historic moment of clean energy
transformation, we must ensure
that those historically exclud-
ed from these opportunities are
front and center, driving inno-
vation and reaping the benefits
of this economic revolution.
The three-day conference
will feature a rich program of
keynote speeches, panel discus-

event will culminate with a grad-
uation ceremony, celebrating up
to 100 new graduates from certi-
fied clean energy programs. Cer-
tifications will be given in fields
including: BPI Energy Auditing,
Solar Panel Installation, EV Tech-
nicians, and more. “This gradua-
tion symbolizes our commitment
to creating onramps into the clean
energy sector for those who have
been historically excluded,” said
Walker-Miller. “We are not just
offering education; we are pro-
viding a gateway to life-chang-
ing careers and opportunities.”

RECESS24 is poised to be
the nations largest gathering
focused on advancing clean en-

“We are not just offering education; we are providing a
gateway to life-changing careers and opportunities.”

sions, and an Innovation and
Opportunity Exhibit Hall. At-
tendees can expect to engage
with the latest energy technolo-
gies, including ecosystem elec-
trification, battery storage, elec-
tric mobility, resilience hubs,
and virtual power plants. The
conference will also provide a
platform for fostering partner-
ships, sharing insights, and cat-
alyzing action toward a more
equitable clean energy future.

One of the key highlights of
RECESS24 is the Clean Energy
Equity Graduation. This unique

ergy opportunities for commu-
nities of color. Collaborators
and sponsors for this year’s
event include notable organi-
zations such as The Aspen In-
stitute, SustainabiliD, Duna-
mis Charge, Real Times Media,
Franklin Energy Services, Bank
of America, and DTE Energy.
These partnerships underscore
the broad support and commit-
ment to driving equity in the
clean energy sector. For more
information and to register for
RECESS24, visit recess24.com
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SMART BUSINESS PROFILE

Light Green Energy, LLC

(Paving the way for Cleaner and Sustainable Environmental Solutions for Future Energy Leaders)

to predict the future is to create

it. That includes our future ener-
gy leaders and environmental stew-
ards. As a small business, our key
advantage lies in our capacity to in-
[, Zonm novate and imple-
W ~ ment distinctive
~ solutions.  These
_‘.ﬁ ~ solutions often ad-
: dress  challenges
~ that larger, more

It has been said that the best way

&
-

-

‘ .

I.J ) F mainstream com-

SIMONE LIGHTFOOT  panies might
overlook or en-

counter difficulties with due to cultur-
al barriers and bureaucratic hurdles.

At Light Green Energy, LLC
(LGE), our Michigan roots signi-
fy our resilience, ingenuity, and
agility in navigating dynamic land-
scapes. Established in 2010, we
are a distinguished energy and en-
vironmental consultancy commit-
ted to fostering a fair and inclusive
transition to sustainable energy.

As an African American wom-
an-led veteran-owned business,diver-
sity, equity, and community involve-
ment are central to our mission. Our
client services are meticulously craft-
ed to champion the advancement of
renewable energy projects, incorpo-

NAYLA MCCLURE

Universities (HBCUs), and imple-
menting diverse strategies to combat
greenhouse gas pollution, enhance
energy efficiency, expand economic
opportunities, and protect essential
land, soil, air, and water resources.

In 2023, when Mississippi’s
Public Service Commission wel-
comed forward-thinking leadership
willing to explore the advantages as-
sociated with renewable energy and
land management, our expertise was
sought after. This pivotal moment led
to the formation of our affiliate Light
Green Energy Mississippi, LLC
(LGEMS) based in Jackson, MS.

Our primary objective is to offer students invaluable insights into
career opportunities, hands-on experience, and opportunities to
explore roles in public utilities, renewable energy, public policy,

and public service.

rating a deep understanding of race,
culture, and community dynamics.

Drawing on our expertise, we
ensure that our clients’ endeavors,
from grant applications to partner-
ship formations, are attuned to the
effects of Earth’s warming on wild-
life, habitats, and natural resources.

Additionally, we provide com-
prehensive guidance on navigating
the intricacies of public policy, en-
gaging with Black media outlets,
fostering connections with talent
from Historically Black Colleges and

From the outset, our focus
included a spectrum of initiatives,
including propane and natural
gas explosions, safety concerns,
broadband expansion, workforce
development, and legislative ap-
provals for Amazon Data Centers
and an EV Battery plant. Addi-
tionally, we were tasked with the
conception, execution, and man-
agement of a paid internship and
experiential learning initiative
aimed at bridging HBCU students
with green career opportunities.

LGEMS initiated partnership
discussions with Tougaloo College
to tap into the vibrant talent pool
flourishing on its historic campus.
Mississippi native Ms. Nayla Mc-
Clure, a rising junior majoring in
political science for the fall semes-
ter of 2024, emerged as our cho-
sen candidate for this opportunity.

Our ten-week summer experi-
ential learning program is designed to
facilitate student collaboration with
seasoned professionals across var-
ious sectors, including community,
regulatory, industry, and government.

Our primary objective is to of-
fer students invaluable insights into
career opportunities, hands-on expe-
rience, and opportunities to explore
roles in public utilities, renewable en-
ergy,public policy,and public service.

We expose emerging HBCU
talent to a broad spectrum of career

paths, encompassing fields such
as conservation, water manage-
ment, soil health, air quality, sup-
ply chain management, advanced
and EV battery manufacturing,
data centers, environmental sci-
ence, infrastructure development,
broadband  expansion, habitat
preservation, and natural resource
protection. We are working dil-
igently to create and grow our
energy and ecological future.

Simone Lightfoot is an ener-
gy, conservation, and environmental
leader. She is the founder of parent
company Light Green Energy LLC
and its affiliate Light Green Energy
Mississippi, LLC, an energy and en-
vironment consultancy based in Ann
Arbor, MI and Jackson, MS . She
can be reached at Simone@light-
greenenergy.org or 313.585.1052.
http://www.lightgreenenergy.org

Join Us for our
40 Annual

METRO
DETROIT

YOUTH DAY

At Belle Isle’s Scoft Fountain p

and Casino

Michigan's Largest Youlh Eventl . -

Featuring

= Spors Clinica

= Natura Condar

= Hoose Buggy Rides

* Bducation Exhibis

» Cologe Row

* Enfertainment

= Dignitaries & Spodts Stors
= Youth kol Contest

= Free Lunch & Much Mol

WEDNESDAY, JULY 10, 2024

8:30 AM to 2:30 PM
Begin Your Plans and Preparations TODAY!

For children 8 - 15 years of age.
For youth registration or to sponsor. contact the
Michigan Youth Apprecialion Foundation

Ed Deeb - 586-774-4000 or visit
www.mefrodetroityouthday.org

www.detroitsmartpages.com
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COVER STORY

The Detroit for Life Campaign

The city of Detroit’s campaign spotlights residents who
have benefited from all the many programs created to im-
prove how they live and where they live. By showcasing
these residents, it inspires others to take advantage of the

opportunities available to them just by being a Detroiter.

The campaign covers everything from free college tuition for
qualifying high school students through the Detroit Promise
or grants of $500 to $15,000 to block clubs, neighborhood
associations, or nonprofits to transform blighted lots through

our Neighborhood Beautification Program.

DETROIT
FOR
LIFE

i

CITY OF
DETROIT
—————

The phrase is used as a slogan or motto by those who

have a deep connection to Detroit, and see it as a symbol of
resilience, determination, and community. It’s all about De-
troit helping Detroiters and coming together to build a brighter
future for us all. That’s why we are Detroit for Life! For more

information, please visit: www.detroitmi.gov/detroitforlife

BDETROIT FOR LIFE :

Four-Year College
Tuition: $62,472°

x

With Detroit Promise? SO!

DETROIT

DetroitMI.gov/DetroitForLife
Offering Limitless Opportunities

*State of Michigan College Tuition Average Cost.




SMART REAL ESTATE INVESTMENTS

A Few Ways to Grow Your Business

re you working twenty-five
hours a day, eight days a
week? You rarely see your

family, and when you do make time
for your daugh-
ter’s dance recit-
al or happy hour
with your buds,
you’re not there.
Not really. You're
thinking about the

GARY L. smiTH latest  problem
and how you’re
going to solve it.

Every second of your waking
life is spent trying to figure out how
to hang on to this fledgling busi-
ness of yours. You’re busy wearing
all your many hats, worrying about
making payroll and if Social Se-
curity will be enough to keep you
in ramen noodles when you retire.

Who the hell has time to go for
the dream when you barely have the
time or the money to eat? Can you
even remember the dream? Let me
refresh your memory. You want the
freedom to live, work and express
yourselfas youchoose. You want the
power to influence the marketplace,
your culture, your community.

Instead, you’re a slave to your
business. It owns you—and it’s
kicking your ass. And if you’re

you’re making good money doing
what you do, you can get stuck in
the mindset that you’re the only
person on the planet who can do
what you do. You become blind to
the trap you set for yourself. So, if
you’re not sure if you should con-
tinue, ask yourself one question:

Do you want your business
to die a slow, miserable death?

Ask yourself why you start-
ed this business and not anoth-
er business. What purpose are
you serving? What gets you lit?
If you know your “why,” it will
resonate with your clients. This
year (2024) is nearly over, you
may have to reset your revenue
goal if you’re off track. If you’re
ahead of your projections, stay the
course, the trend is your friend.

On the other hand, if your
business is on life support, take
action and adjust where necessary.
To get the heart of your business
beating again (meaning you can
survive without perpetual panic),
recalculate how much revenue do
you need to generate? Don’t put
yourself last on the list. Start by
figuring out what you personally
need to be comfortable, to know
that you’re back on your feet.
Then figure out how much reve-

This year (2024) is nearly over, you may have to
reset your revenue goal if you’re off track. If you’re
ahead of your projections, stay the course, the

trend is your friend.

being honest, even though the
rest of the world thinks you’re
a big-time (or rising) entrepre-
neur, sometimes it feels like your
business is quicksand and you’re
sinking down right in the middle
of it, not a tree branch in sight.

Like so many one-man bands,
you believe that your knowledge
and skill set isn’t teachable, and if
you can’t teach it, you can’t sys-
tematize it. And if you can’t sys-
tematize it, you can’t grow it. If

www.detroitsmartpages.com

nue your company needs to make
to actually support that. Remem-
ber, we just want to hear that beep,
beep, beep on the heart monitor
again. Later, you can adjust your
revenue goal to include all your
aspirations (send kids to college,
see the world...and buy Twinkies
whenever you darn well, please).

Below are a few more tips to
consider, hopefully they will bless
you in growing your business:
1. Define your goals:

Clearly outline your short-term and
long-term objectives for your busi-
ness growth.

1. Know your audience:
Understand your target market’s
needs, preferences, and behavior to
tailor your products and services ef-
fectively.

1. Build a strong brand:

Invest in branding to create a memo-
rable identity that resonates with your
audience and sets you apart from
competitors.

1. Offer exceptional customer ser-
vice:

Providing excellent customer service
support can enhance loyalty and en-
courage repeat business and referrals.
1. Focus on Marketing:

Develop a comprehensive market-
ing strategy encompassing digital
marketing, social media, content
creation, and traditional advertising
to reach and engage with potential
customers.

1. Leverage technology:

Utilize technology to streamline op-
erations, improve efficiency, and en-
hance the customer experience.

1. Expand your reach:

Explore new markets, channels, or
geographical locations to broaden
your customer base and revenue
streams.

1. Invest in talent:

Surround yourself with skilled pro-
fessionals who can contribute to your
business’s success and help execute
your growth plans.

1. Monitor and adapt:
Continuously track your progress,
analyze data, and adapt your strat-
egies based on market trends, cus-
tomer feedback, and performance
metrics.

1. Stay innovative:

Keep innovating and evolving your
products, services, and business
model to stay competitive and meet
the changing customer demands.
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F. Pickard

Dr. Willi

Friday, June 28, 2024

Visitation
12:00 - 5:00 PM
Swanson Funeral Home
14751 W. McNichols, Detroit, Ml

An Evening of Special Tributes: Honoring Dr. William F. Pickard
6:00 - 8:00 PM
Charles H. Wright Museum
315 E. Warren Ave., Detroit, Ml

Saturday, June 29, 2024

Family Hour
10:00-11:00 AM
Hartford Memaorial Baptist Church

18700 James Couzens Fwy., Detroit, Ml
Omega Service - Alpha Phi Alpha Fraternity Inc. 10:30 AM
Omega Service - Sigma Pi Phi Fraternity 10:45 AM

Funeral Service
11:00 AM
Hartford Memorial Baptist Church
18700 James Couzens Fwy., Detroit, Ml




SMART BUSINESS PRACTICES

Strategies for Reducing Operating Costs by Industry

increase profits for a variety
of small businesses; and the
two areas that
seem to con-
sistently  sur-
face are labor
modifications
and technolog-
ical  integra-
tion for effi-
ciency purposes. Let’s see
if any of these might work
for your small business:

I’m currently attempting to

LAURA SIGMON

Retail

It’s beyond common sense
to me, but I’ve witnessed sev-
eral retailers who neglect to
incorporate an adequate inven-
tory management process. An
Inventory Management process
will allow you to plan and con-
trol the frequency and quan-
tity of items needed for your
business. Attempt to track all
your raw materials, supplies,
and only automate the order-

to move to your online ser-
vices, this might improve labor
costs and increase your sales.

Restaurants

Menu Engineering- con-
verting to a digital menu can
drastically improve your print
costs and allow you to modi-
fy your selections, prices and
specials.  This is efficient,
cost effective and somewhat
user friendly. Shared purchas-
ing with other restaurants can
also support cost reductions
that improve the bottom line.
Integrating movement sen-
sors for lighting in restrooms,
kitchen areas, and other com-
mon areas will also improve
your  out-of-pocket  costs.

Professional Services (e.g.,
Law, Accounting)

If it makes sense, and you
can maintain your quality of
work, reconsider remote work,
though I am not a fan. It has

Do not hold more product than
necessary unless you can measure
the cost reduction based on volume.

ing of things that can be justi-
fied as necessary. Do not hold
more product than necessary
unless you can measure the cost
reduction based on volume.

I believe it’s high time
for similar businesses to build
an alliance with competitors
who use similar supplies like
bags, napkins, inventory, and
lawn services. When you can
purchase in bulk and split the
costs, this will improve pay-
ment terms and the costs per
unit. Think about switching
out traditional lighting for en-
ergy efficient improved bulbs.
Try to incentivize customers

www.detroitsmartpages.com JUNE/JULY 2024 | PAGE 14

proven effective in certain en-
vironments where the work vol-
ume is consistent enough and
can be measured in terms of
quantifiable production inter-
vals (number of calls per hour,
number of reports reviewed per
hour, number of emails support-
ed/responded to by hour) etc.

Software Subscriptions:
Use cloud-based  software
and reduce reliance on expen-
sive, on-premises solutions.
Yes, I am saying it: outsource
when you can. Outsourcing:
Outsource non-core activities
like IT support or marketing.

Technology Services

Automate your intake pro-
cess for construction service re-
quests, for salons, for carryout
orders, for professional service
organizations. This simple im-
provement will increase your
bottom line by reducing labor
costs. Integrate free market-
ing supports like HubSpot for
email marketing, text messag-
ing/marketing, and follow-up.
Try Waves accounting, it’s free
and reconciliation works much
like QuickBooks. When possi-
ble, use Google Suite services
like their Voice, Forms, Docs,
and enterprise email services.
They are cheaper than Mic-

rosoft and other applications.

Last thing to consider, if
you can reduce your hours of
operation by just one or two
hours per day, you can also save
or cut one hour of labor cost per
person, so a 40 hour workweek
could actually be 36-38 hours
which is a small savings in
multiple areas: labor, utilities,
inventory, and maybe more.

CONTACT INFO:
Laura Sigmon
Best Practices Consulting Services, LLC
11189 Shook Road, Romulus, Ml 48174
www.BestPractices
ConsultingServices.com
(O) 313.265.3062 (F) 313.355.9371
(C) 313.757.1695
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FINE JEWELRY
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'GEM STONES

DIAMONL

Expert
Jewelry
& Walch
Repair

CUSTOM
* DESIGNS

 Call Now! 313.965.4139 @

www.costadorojewelry.com




FEATURE ARTICLE

The Motor Clty |s now a “Bee Clty”'

etroit is the 207th certified af-

filiate of Bee City USA, which
provides a framework for
communities to conserve native polli-
nators by increasing native plants, and
nest sites while reducing pesticides.
Officials announced the city’s commit-
ment on World Bee Day, donning shirts
stating, “Detroit is the Place to Bee.”
Bee City USA is an initiative of

the Xerces Society for Invertebrate
Conservation, which provides commu-
nities a framework to conserve their
native pollinators by improving and
expanding pollinators’ natural habitats,
and through various community en-
gagement efforts. The Xerces Society
is headquartered in Portland, Oregon.
In celebration of World Bee Day,
Detroit Hives, the Detroit Bee City
Committee, and the city of Detroit host-
ed a press conference and sign unveiling,
signifying, Detroit’s newest initiative
on supporting Michigan’s 465 native
bee species and visiting pollinators.
Detroit nonprofit Detroit Hives
launched in 2016 and serves to im-
prove quality of life for Detroit resi-

dents and their pollinating neighbors,
revitalizing vacant lots into pollina-
tor-friendly, educational green spaces.

Timothy Jackson, co-chair of
the Detroit Bee Committee and found-
er of Detroit Hives, unveiled Bee City
USA signage, which will be placed
across the city. Signs recognize the city’s
need for additional policies to reflect
the desires of residents and organiza-
tions passionate about pollinator-friend-

ly environments and urban agnculture

He added that bee cities “play a
vital role in conserving pollinators, pro-
moting biodiversity, supporting food
security, and fostering environmen-
tal stewardship at the local level. By
working together to create bee-friendly
communities, Bee Cities contribute to a
healthier and more sustainable future for
people and pollinators. There are now six
Bee Cities within the State of Michigan,

and we are excited to have Detroit as the
207th certified Bee City USA Affiliate
within the United States.” Detroit joins
Ann Arbor, Royal Oak, St. Joseph, Yp-
silanti, and Ypsilanti charter township.

Detroit City Council President
Pro Tem James Tate worked closely
with Detroit Hives to bring forth the
resolution as an initiative to highlight
the importance of native bees and other
pollinators in the City of Detroit and its
commitment to preserving and enhanc-
ing the green spaces where they inhabit.

In February, Detroit’s City Coun-
cil unanimously voted to designate De-
troit as an affiliate of Bee City USA®,
aligning with numerous other cities and
campuses nationwide in their commit-
ment to enhancing landscapes for pol-
linators. The decision follows months
of collaborative effort led by dedicated
individuals and groups to secure this
affiliation. Visit Detroit Hives online to
keep up-to-date with the latest bee news.

Resources: MJ Galbraith, Model D,
Dana Afana, Detroit Free Press
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WAYNE COUNTY TREASURER
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ERIC R. SABREE

313-224-5990 | Treasurer.WayneCounty.com

Wayne County Treasurer's Office | 400 Monroe Street
5th Floor Detroit, MI 48226

Important updates from Wayne County Treasurer Eric R. Sabree

Dear Wayne County Residents,

| hope this message finds you in good health. At the Wayne County Treasur-
er’s Office, our commitment to serving you and our Wayne County communi-

ty is ongoing.

| am sending you important information and updates on notice of intent,
probate assistance, community partners, events, and much more - and | ask
that you please share with your friends, family, and neighbors.

| am also very excited to invite Wayne County Veterans to save the date

for our 8th Annual Veterans Resource Fair that will be held on November
21, 2024, from 10am-2pm. Our team will be sharing more information and
updates regarding this important event soon on our website, social media,

and more.

To access resources and stay informed, visit our website at treasurer.wayne-
county.com. You can also reach out to us directly at taxinfo@waynecounty.
com or 313-224-5990. We are here to help!

Eric R. Sabree
Wayne County Treasurer

and Cherrylawn will cost approximately $250k.

CITY OF DETROIT

Notice of Public Outreach

You are invited to give input on the following proposal.

PROPOSAL

Joe Louis Greenway: Fullerton, Cherrylawn and Davison Bike
Lanes and traffic calming

MEETING INFORMATION

June 26, 2024 at 5:00 PM
D7 Monthly Virtual Call
https://cityofdetroit.zoom.us/j/3631409738

PROPOSAL SUMMARY

Join us to learn about the Joe Louis Greenway project and share your feedback for the segment
along Fullerton Avenue, Cherrylawn Street and Davison Avenue. This part of the route will create
an important connection across I-96 and provide safe routes for students, residents, and park users.
We will be presenting designs based on feedback gathered at previous engagement meetings.
Construction costs for Fullerton are approximately $500k, Davison will cost approximately $6M,

FOR MORE INFORMATION

joelouisgreenway@detroitmi.gov

Visit joelouisgreenway.com for more information on the streetscape improvement plan and other
ways to get involved in the community.

With advanice notice of seven calendar days, the Gity of Detroit will peovide interpeeter services at
pablic meetings, induding kanguage transiation and rassonable ADA accommodations. Please
contact the Civil Rights, Inclusion and Oppartunity Department 1 (313) 2244950, though the
TTY number 711, ot email crio@detroitmi.gow to schedule these services




URBAN JOURNEYS

Thoughts, Prayers and Scripts

n war, there are no winners.
INever. Period. But unfortu-
nately war, large and small, is
raging between
many nations on
the planet. The
military/indus-
trial complex 1is
alive, well and
prospering, sub-
stantially subsi-
dized by the U.S.
Billions for war, with a pittance
for peace and humanitarian needs.
* But war is merely one of many
social tragedies and whenever a
tragedy (police murders, 1,000 a
year - drive-by shootings, drug
overdoses, (cocaine, alcohol,
heroin, meds, fentanyl - 150,000
a year), homicides, (automat-
ic weapons, bombs, missiles,
drones, artillery) or suicides) oc-
curs mourners, preachers and pol-
iticians inevitably speak about or
offer their thoughts and prayers.
It is a ritual practiced across the
world in many nations, cultures,
and languages, researched, noted

)

DAVID RAMBEAU

Political Journey 2024

The repugnant Republican
Congresswoman Marjorie Taylor
Greene should be anointed by crim-
inal defendant par excellence Don-
ald J. Trump to be his Republican
candidate for Vice President, and
participate in a series of VP debates
involving about six VP candidates
from multiple political parties to
provide political entertainment and
information for the electorate on ca-
ble and national television outlets.

This bundle of candidates will
all be younger, overwhelmingly
female, and more brashly ener-
getic than their presidential run-
ning-mates, and thereby clearly rep-
resent the next generation of voters.
Before the debates, they could have
a fashion show, a talent contest and a
beauty contest. Male VP candidates,
if there are any, should be required
to participate. It would be a show
worthy of a national, big venue tour
and eventually, a Broadway musical.
The Black Print Media
* Consider the black print media
during this 2024 presidential elec-

For the humble folk who have suffered the loss of a loved
one, the grief, the tragedy is meaningful and heartfelt. For
preachers, politicians and funeral directors their ritual is a
script they’ve learned with practice.

and studied in conflict archeology
(access more info online).

* For the humble folk who have
suffered the loss of a loved one,
the grief, the tragedy is meaning-
ful and heartfelt. For preachers,
politicians and funeral directors
their ritual is a script they’ve
learned with practice. It is a per-
formance for their constituents
and their own personal or brand
enhancement.

* During quiet times we may take
the opportunity to consider the
meaning of it all, and then the
thoughts fade and we continue
with our daily routine, or descend
into sleep that knits the raveled
sleeve of care.

www.detroitsmartpages.com

tion cycle. How many candidates
are running ads in the Metro Busi-
ness Information Guide (Chris
Woodard), the Detroit Smart Pages
(Beverly Smith) or Black Masks
Magazine (Beth Turner). These
three publications have a long his-
tory in our community, reach an
adult readership and thousands of
likely voters, but for some reason
the candidates ignore them and
disregard their readership. The So-
called Democratic Candidate for
President, Joe Biden, talks a good
game; he wants the black vote, but
he doesn’t put his money where
his mouth is. Why is it that, all we
get is a hand full of ‘gimme’, and a
mouth full of ‘much obliged’.

* We constantly hear about dis-
cussion by elected officials about
reparations for the past oppression
and exploitation that black people
have suffered. How meaningful is
that when the black press and the
black voter is still being exploited
and starved of financial support
in the present. When we had the
Freedom Now Party (access more
information online) under the
leadership of Rev. Albert B. Cle-
age and the Henry Brothers, we
had an organized political alter-
native. Who and what do we have
now. Cornell West is running for
President, but where is his polit-
ical party, his platform, his local
organization, website, campaign
committee structure. Let’s be real
about it, or are we going to go for
the same old okeydoke. Hand full
of ‘gimme’, mouth full of much
obliged.

A Pillow for Sleepy Don -
A Journey of Dictatorial Dreams in
an Urban Courtroom

What are the dreams of the
Master Grifter when he dozes off
in the cold spring Manhattan court-
room while witness after witness
attest to his sleazy, corrupt behav-
ior. Is he remembering his abuse of
women, his stiffing of contractors
who made repairs to his extensive
properties, his intimidation of small-
time politicians, his line of over-
priced sneakers, bibles, stocks, and
caps. Is he regretting the $130,000
he had to pay for a piece of trim.

Why don’t they supply presi-
dential defendants with pillows, he
muses, to soften his bliss. After all, he
is the one and only Donald J. Trump.
Ah...dream while you’re feeling blue.
Dream when you don’t know what to
do. Things aren’t as bad as they
seem, so dream, dream, dream.

%
-

Detroit Smart Pages is
your vehicle to spread the
word about your business!

Take advantage of our affordable pricing
and free business profiles

Call Today 313-268-3523

http://www.detroitsmartpages.com
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The Era of the A.l. Smartphone Is Coming

very year, Apple and Goo-
gle announce major soft-

ware updates that bring new

features to our
smartphones, like
cosmetic  over-
hauls to the home
screen, fun mes-
saging tools and stronger privacy
protections. This year is no differ-
ent but the changes will feel more
radical because the companies
are focusing on reinventing our
phones with artificial intelligence.

At a recent annual software
developer  conference, Apple
showed a host of enhancements
coming this fall to iOS 18, its
operating system powering iP-
hones. The new tools include a

N
X

WILLIE BRAKE

detects whether a phone con-
versation is likely a scam and
helps students with homework.

Because AL tech is still new,
it’s unclear whether these im-
provements will resonate with the
masses. The change that will have
a more immediate effect has to do
with old-school text messages —
also known as the green bubble.

Apple Intelligence will also enable iPhone users to

automatically generate images inside messages. For instance,

if you wish a friend a happy birthday, the A.l. could review
your photo album for an image of that friend, after which it
could generate an avatar of that person with balloons.

revamped version of its voice as-
sistant, Siri, that is easier to talk to
and an A.L. system that will gen-
erate images, create summaries
of web articles and craft respons-
es to text messages and emails.

Apple’s news followed Goo-

gle’s Android announcements

last month, which included an
Al. system that automatically
transcripts,

summarizes audio

Apple said its new software would
adopt a messaging standard that
would let iPhone users send high-
er-quality messages to Androids,
addressing an issue that has made
it more difficult for people to com-
municate for more than a decade.

Apple and Google are
set to release their free soft-
ware updates for iOS and An-
droid sometime this fall. Here’s

what to know about how our
smartphones will change.

Apple is reportedly going to
give Siri, its 13-year-old virtual
assistant a complete makeover.
The assistant will soon be powered
by Apple Intelligence, the compa-
ny’s version of a “large language
model.” That type of A.L. technol-
ogy uses statistics and complex
algorithms to guess what words
belong together, similar to the au-
tocomplete feature on your phone.

It’sthe same type of underlying
technology we’ve seen powering
chatbots like OpenAl’s ChatGPT
and Google’s Gemini. Apple said
its system was more private than
others’ because people’s data
would remain on their iPhones.

This upgrade will make Siri
capable of processing the con-
text of a conversation, and allow
users to speak more naturally
with the virtual assistant. For in-
stance, you could say, “What’s
the weather in Miami? Oh, wait,
I meant Detroit,” followed by
“Schedule a coffee meeting there
at TechTown tomorrow at 9 a.m.”

The new and more capa-
ble Siri will also be able to han-
dle more complex tasks, such as
searching your photo album for an
image of your driver’s license and
pulling the ID number to paste into
a form. In contrast, the old version
of Siri could react only to a data-
base of commands and questions
it was programmed to understand.

Apple Intelligence will also
enable iPhone users to automati-
cally generate images inside mes-
sages. For instance, if you wish a
friend a happy birthday, the A.IL.
could review your photo album
for an image of that friend, after
which it could generate an ava-
tar of that person with balloons.

The A.IL. will also be usable in
writing apps like Mail and Notes.
Users can highlight text for proof-
reading or rewriting in a different
style. Inside the Safari web brows-
er, users can also highlight articles
to generate short summaries. Apple
has also formed a partnership with
OpenAl so that Siri could tap into
ChatGPT for help with tasks like
generating a list of recipe ideas.

Willie E. Brake is a Computer
Expert and Industry Analyst at

All About Technology, a Certified
Disability-Owned Minority Business
Enterprise and Microsoft Authorized
Refurbisher, based in Detroit, Mich-
igan. You can connect with me on
LinkedIn: https://www.linkedin.com/
in/williebrake/
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LET’'S TALK SPORTS

Detroit meets Baltimore
Frank “The Ghost” Martin” vs. Gervonta “Tank “Davis

events generate the kind of
anticipation that comes with a
clash between two rising stars. The
upcoming fight
between Gervon-
ta “Tank” Davis
nd Frank “The
Ghost” Martin
is no exception.
Set to take place
soon, this bout
promises to be a
thrilling  encoun-
ter that could shape the fu-
ture of the lightweight division.
The 29-0-0 powerhouse
Gervonta Davis, known for his ex-
plosive power and lightning-fast
hands, has rapidly ascended the
ranks to become one of boxing’s
most formidable fighters. With an
impressive record that includes
numerous knockouts, Davis has
earned a reputation for his ability
to end fights in spectacular fashion.
His knockout of Leo Santa
Cruz in 2020 remains a highlight,
showcasing his lethal combina-
tion of speed and power. Davis’s
fighting style is a blend of aggres-
sion and technical skill. His abili-
ty to close the distance and land
devastating punches makes him a
constant threat to any opponent.
Moreover, under the guidance of
Floyd Mayweather Jr., Davis has
honed his defensive capabilities,
adding another layer of complexity
to his already formidable arsenal.
The 18-0 Tactical Master-
mind Frank Martin brings a differ-
ent set of skills to the ring. From
Detroit Michigan Martin known
for his tactical prowess and dis-
ciplined approach has quietly
built a strong resume. His abili-
ty to outthink and outmaneuver
opponents has earned him the
nickname “The Ghost.” Martin’s
recent victories have demonstrat-
ed his capacity to adapt and exe-
cute game plans with precision.
What sets Martin apart is his
ring 1Q. He has a knack for making

In the realm of boxing, few

DESHAWN
HOLMES

in-fight adjustments and exploit-
ing his opponents’ weaknesses.
His footwork and defensive skills
enable him to control the pace
of the fight, frustrating even the
most aggressive of adversaries.
While he may not possess the
same one punch knockout pow-
er as Davis, Martin’s cumulative
striking and strategic acumen
make him a formidable opponent.

The upcoming bout between
Davis and Martin is intriguing not
just because of their contrasting
styles, but also due to the stakes
involved. For Davis, a victory
would further cement his status
as one of the top fighters in the
lightweight division and set the
stage for potential mega fights
against other elite opponents.

For Martin, defeating Da-
vis would be a career defining
achievement, catapulting him into
the upper echelons of the sport.
Strategically, this fight promises
to be a chess match. Davis’s ag-
gression and power will be tested
against Martin’s tactical acumen
and defensive prowess. If Davis
can close the distance and unleash
his power punches, he stands a
good chance of adding another
knockout to his record. However,
if Martin can neutralize Davis’s
offense and dictate the pace of the
fight, he could very well outpoint
Davis over the course of the bout.

Predict-
| ing the outcome
of such a high
stakes fight is
always  fraught
with uncertainty.
Davis’s  power
and explosive-
ness make him a
favorite in many
eyes, but under-
estimating Mar-
tin’s intelligence
and adaptability
would be a mis-

could very well come down to who
can impose their will and execute
their game plan more effectively.

In conclusion, the Davis
vs. Martin dance on June 15th
was a must see event for box-
ing fans. It was a classic match-
up of power versus precision,
aggression versus strategy.

As the boxing world eagerly
awaited the opening bell Gervon-
ta“Tank” Davis defended his WBA
Lightweight title by knocking out
Frank “The Ghost” Martin in the
8th round.
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a ISTALL-PRO FOOTBALL CLINIC

Kyle McKenzie, Director

TUES - THURS [ JULY9- 11 | GAM - 1PM
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2024 GIFTED MINDS
~ SUMMER ENRICHMENT PROGRAM -

__HIGHLAND PARK, HM‘H.‘E#H 4 &3
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Glynn Blackwell & Lakelvert Cosby, Directors

SKLLS, DRLLS, AND 50N5 6

YOUTH FITNESS “GET FIT - STAY FIT"

Kyle McKenzie & Lakelvert Cosby, Directors

MON - THURS | JULY 29 -AUG 1 | SAM - 1PM

MON - THURS | AUGUST 5 -8 | 9AM - 1PM
AGES: 3RD - 8TH GRADE (CO-EL1

Ernest T. Ford Recreation Center
10 Pitkin St = Hit

l T'f' ANDEMOTIONALLY

www.reggiemckenz
313.869.8081 | kmckenzie83@gmail.
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m | davisau52@gmail.com
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LOVE > MUS“"

: Cher goal is 1o encourage pavticipamis to rake
'. = 1 , actionable steps toward adopting a healthicr
lifeseyle by including love and music,
A M cal Tnbule ’I‘o
College for Creative Studies-

Saturday.  [11\Pra Z()Z—l e

Detroit, Mi 48202

= ~ 10.00A M Love Walk

-y [SraviesWonder &wvea )

|

== 10304 M- Noon Youth Rally

—

= LOOF.M - 7.00PN. Doors Open
! Pre- Register

T FOR A CHANCE TO WIN
S<HOURLY DOOR PRIZES @

. | ﬁ WWW.FULLANDFABULOUS.ORG

Monl\ﬂue Baker McCormick,MBA

ayne County Commissioner 6éth Dlstrlct
Chair, Wayne County Commission Youth Council

w20’ GAME ON!

» Established the Wayne County Commisson Youth Council. Facilitating opportunities
for Youth Council members to engage directly with elected officials, ranging from
Congressional representatives to local mayors, advocating for change and
presenting their own resolutions to address pressing issues.

e Initiated ﬁ "War on Trash" initiative fo combat blight and decrease the carbon
footprint, promoting sustainability.

» Successfully advocated for the implementation of absentee drop boxes, ensuring
equitable access to voting for all residents.

o Championed community inferests with an unwavering commitment, remaining
independent and dedicated to serving constituents.

e Balancing a $2.2 billion budget to ensure financial stability and accountability.

e Educating constituents through the "Getting fo Know Wayne County" series,
fostering transparency and civic engagement.

» Demonstrating a relentless dedication to progress and action, prieritizing the needs

Détﬂgﬂth er.com of the community and driving positive change. E E E

Vote August 6, 2024
i oo WE ARE WINNING NOW! Y T'ﬁl-l

@moniquebakermccormick
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From the Office of Wayne County Treasurer
Eric R. Sabree

PROBATE
ASSISTANCE

If you are facing foreclosure and need assistance in starting

a Wayne County Probate Court Case because a property is

in the name of a deceased family member, please contact
one of the following community partners for assistance:

Michigan Legal Services: 313-774-1527
United Community Housing Coalition: 313-963-3310
Legal Aid & Defender: 313-967-5800

The property may e removed
from foreclosure if you have filed a
probate petition.

We are here to help!

Treasurer.WayneCounty.com

313-224-5990
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