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F E AT U R E D A R T I C L E O F T H E M O N T H

National Author, Detroit native Clifford
“Spud’ Johnson debuts collection at Hood
Books Headquarters in Warren, Michigan

A

cclaimed national author and
Detroit native, Clifford “Spud”
Johnson recently attended the
national Urban Books Authors weekend at the Hood Books Headquarters
in Warren, Michigan where hundreds
of fans convened to meet and greet authors, purchase books and show their

“T he love I received was
amaz ing, it was my largest
book signing to date, f riends,
f amily and f ans came f rom
all over. I lef t more motivated then I arrived. ”
support of the authors and genre. Urban
Books, founded by Carl Weber, is the
largest black book distributer in America.
Clifford Johnson mostly known as
“Spud” was born in Detroit and raised in
Inglewood, California. With his first novel
Kalifornia Luv published in 2009, in only
six years Spud has made an impressive

impact by publishing seven urban fiction
novels that keep his readers demanding
for more; Kalifornia Luv, Gangsta Twist
1, 2 and 3, Kiss Me, He Don’t Play Fair
and She Don’t Play Fair which can be
found in major retailers all over the county
such as Wal-Mart and Barnes and Noble.
Spud also insists on building relationships with local community bookstores
across the country such as Hood Books
Headquarters. “I feel that although it is
important to brand my collection in major retailers like Wal-Mart, I also believe
in partnering with local businesses such as
Hood Books. There is nothing like doing
a book signing directly in the community where my readers live,” said Johnson.
Returning to his hometown Detroit,
Johnson stated, “The love I received was
amazing, it was my largest book signing to
date, friends, family and fans came from all
over. I left more motivated then I arrived.”
“I am never disappointed with his
work, I will read all of his books until he
writes his last,” said Terria Miller, Urban Books author weekend book signing
attendee.
His readers highly anticipate his
next release in 2016, Carl Weber’s Kingpins, Oklahoma City, which is a collection, presented by Carl Weber that
brings the best of urban street literature authors together; each telling their
own dramatic tale of life in the streets in
known cities across the United States.
For more information search Clifford
‘Spud’ Johnson on www.amazon.com
Written by Tezlyn Figaro Communications Group.

DETROIT
B U S I N E S S

-

P O L I T I C S

-

SMART
PAGES

C O M M U N I T Y

“Building Business to Business and Business to Community Relationships”

Publisher/Senior Editor
Beverly Smith

Thank You To Our
Advertising Sponsors

Monthly Columnists
Nina Abubakari
Aundrea Bradford
Senior Writer
Willie Brake
Charlene Mitchell-Rodgers
Barbara Brazile
Business Consultant/Advisors Krystle Caffie
Thomas Hardiman, Sr.
Daimeon Cotton
Laura Sigmon
Jason Cole
Benjamin J. Cunningham
Sheila Hawkins
DeShawn Holmes

Samirian Hill
Ellis Liddell
Simone Lightfoot
Charlene Mitchell-Rogers
David Rambeau
Brenda Reeves
Gary Smith
Ginger Tansil
Jeffrey Taylor

SERVING
METROPOLITAN
DETROIT

Ann Arbor | Flint | Grand Rapids | Lansing
Muskegon | Pontiac | Saginaw

Contributing Writers
Charles Biggs
Carmen Carter
Stacy Goldberg
Angeline Lawrence
Darrell Washington
Khadija Wallace

Photography
Gordon Alexander
Beverly Smith

Delivery Service
New Hope Eagle
Logistics

Layout Artists
Darrell Washington
Dywan A. Smith “Flyerman”

www.detroitsmartpages.com

OFFICE PHONE: 313.268.3523

www.detroitsmartpages.com |SEPTEMBER/OCTOBER
277 Gratiot Ave. Ste. 503 | 2014
Detroit,| PAGE
MI 48226
www.detroitsmartpages.com
4 | info@detroitsmartpages.com

PUBLISHER’S MESSAGE

Is Your Business Funding Ready? There are No Excuses…

S

everal months ago, I asked this
same question. If you want to
receive funding to grow your
business, you must be funding and
credit ready. Detroit has taken center
stage as the place to be for new business start-ups, new
business development, and financial assistance for
existing businesses. There are no
excuses why your
BEVERLY SMITH business shouldn’t
be part of this
wave of incoming funding to jumpstart your new business idea or
help grow your existing business.
Now, the ball is in your court and
you must either make a move to score
the winning point or pass the ball to
another business that is funding ready.
The banks have relaxed many of their
requirements to help fund your business, non-traditional lending sources have been making loans and pro-

viding grants for the past two years.
These lending and funding sources are actively trying to help small to
medium size businesses all over southeastern Michigan; especially Detroit,
Hamtramck and Highland Park get the
funding they need to expand, renovate,

Most req uirements are
very standard across
the spectrum of f unders.
Y ou must be in business
f or at least 1 2 months,
financial statements in
order, a good idea to
start or grow your business, some credit worthiness and sales may
also be req uired.
hire additional employees, buy a new
oven or add new technology to become
more efficient and customer friendly.
There are literally no excuses

why your business should not be in
the midst of this funding explosion. If
you haven’t applied to be considered
to receive some of the resources and
or funding needed to grow your business, there is only one reason why.
Your business is not funding ready to
apply for a grant or a low interest loan.
Most requirements are very standard across the spectrum of funders.
You must be in business for at least
12 months, financial statements in
order, a good idea to start or grow
your business, some credit worthiness and sales may also be required.
NEIdeas, a special project of
the Community Foundation of Southeastern Michigan just recently announced their second round of 30
small neighborhood businesses receiving a grant for $10,000 each and two
businesses receiving $100,000 each
for basically having some or part of
the above mentioned requirements,
(see winners on pages 16 and 18).
To get the help you need, you must

do your due diligence in seeking out organizations to help you get ready. Have
your accountant get at least 3 years
of financial statements ready, boost
up your business and personal credit scores. Most banks can help in that
area as well as independent businesses.

Smart Marketing and Consulting, LLC and Detroit
Smart Pages Business
N ewspaper has assembled a team of prof essionals that can help in any
of these areas. V ery soon,
we will be announcing
f orums to provide you
with the help you need.
Call me, Beverly Smith,
President and CEO f or
more inf ormation. 3 1 3 2 6 8 - 3 5 2 3 or email: inf o@
detroitsmartpages. com.

I N S P I R AT I O N A L C O R N E R

Finding Strength through our Storms

T

he forecast dictates rain for the
next three days. While driving
to work a car sideswipes your
vehicle causing you to spin out of control, and crashing. Your injuries are
bad, you are hospitalized. You say
to yourself, if only
it were not raining,
maybe this would
not have happened.
Your
marriage is on the
BARBARA BRAZILE
rocks. You get a divorce after 25 years. You both lose the
house due to foreclosure. You get custody of the kids. The following week,
one of your children was kidnapped
while walking home from school. You
are devastated, struggling to keep it all
together. You question, what you could
have done, maybe it was your fault? You
pray night and day asking your Heavenly Father to bring her home. You
need answers, what can you do?
Without warning, you are laid
off from your job. With bills piling

up every day, you become saddened
and stressed. Life is hard enough
when you are working, and now without a job you are uncertain of how
you will make it. Why is this happening? What about food and rent?

Storms happen to teach
us about adversity, f aith,
strength and patience.
Lessons that we do not
learn, we simply repeat.
How will you pay for the new family automobile you just purchased?
In each incident above, we clearly
see that life happens as it is designed
to happen. We have no knowledge or
control of events that occur. There will
always be storms in our lives. We, on
the other hand must learn to call on
our Heavenly Father, instead of doubting His power to carry us through.
Storms happen to teach us about
adversity, faith, strength and patience.

www.detroitsmartpages.com

Lessons that we do not learn, we simply repeat. The storms will open our
eyes and make us realize that we are
not the pilot, and that our savior is
not the co-pilot. He is the savior of
heaven and earth, orchestrating all
things. No matter how devastating
our storms are, he is in control. We
cannot worry about our battles, if we
are to become warriors. After all,
our Heavenly Father is the one who
fights all of our battles for us anyway.
In addition, we must trust him
to move us from death unto life, from
stormy skies to sunshine, from the
darkness and deception of this physical
world, into the light of His divine, spiritual understanding. You will come to
realize there is safety in the eye of the
storm, that is – when you can see our savior operating in you, and causing you to
discern His truth from a lie, regardless
of who it offends; and to recognize that
He is the only true savior you will ever
have and need in this lifetime… and
beyond. When this happens, you will
be able to walk through your storms in
faith, knowing that you will resurrect
from whatever you are going through.
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Storms bring about a change, and
all things must change – even us. This
is what life is all about…a metamorphosis; changing us from our physical
way of thinking about the things we go
through, to spiritual. Our Heavenly
Father is spirit, not physical, and we
must worship Him in spirit and in truth,
since this is how He said he wants to be
worshipped. Spirit is the source, the
substance, the limits and bounds of all
things, visible and invisible. Our spiritual growth is extremely important, and
only our true savior can teach us how
to worship Him in spirit and in truth.
We are being prepared for something far greater than this life, because
we all are just passing through. Our
Heavenly Father made us a promise
that He will be with us always, therefore, He will not put anymore on us
than we can bear. Knowing that He
is our anchor will give us the strength
we will need to endure, regardless
of how many storms we encounter.
CONTACT INFO:
Barbara Brazile
President, Brazille Enterprises
E-mail: brazilleenterprises@comcast.net
Phone: 248.766.2726
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Champions of Healthcare for Underserved Low-Income Families

T

By Charlene Mitchell-Rodgers

he Affordable Healthcare
Act commonly referred to as
Obamacare, has put the topic
of health insurance in the forefront
of conversations from the halls of
Congress to the neighborhood diner. While major hospitals and other healthcare facilities in Wayne
County and The City of Detroit
have numerous programs to assist
low-income families, many feel
the issue has been largely ignored
in many parts of Oakland County.
The new CEO of Oakland Primary Health Services, (OPHS) Steven Grant, is adamant about helping
poor people and even the homeless
with access to healthcare. He and his
outreach Director Coniquia Moulder
are taking their message to the public
via television and radio appearances.
“We have so many uninsured
and underinsured adults and children
in our community who don’t know
where to go for medical care. These
families have difficulty navigating
their way through the complicated
system” says Grant, a veteran healthcare executive who has a track record
of successes in this arena at hospitals
and medical facilities across the U.S.
In a recent interview on The
Brenda Perryman Show which airs
on WHPR TV 33 and various ca-

Brenda Perryman, Steven Grant and Coniq uia ( Coco) Moulder.

less shelters. It also operates a mobile dental clinic. Plans for 2016
include a full-service 5 chair dental
clinic with a local dentist who accepts Medicaid. Grant and Moulder along with their motivated professional staff and team of medical
professionals are leading the way for
a totally new, Holistic approach to
treating the underserved population.
This approach includes working with the whole person says
Moulder. “We work with the physical, mental, behavioral, bio-psy-

For More Information on OPHS,
or to make an appointment call
248-322-6747 or visit www.oaklandphs.org

The new CEO of Oakland Primary Health
Services, (OPHS) Steven Grant, is adamant about helping poor people and even
the homeless with access to healthcare.
ble stations in Detroit and Oakland
County, Grant and Moulder expressed their commitment to changing the paradigm for how low-income and indigent citizens are
treated. “The people who need us
can’t always get to us because of lack
of transportation. Many also have a
language barrier which is why we
have both an English and Spanish speaking staff” says Moulder.
OPHS has several clinics in
the Pontiac and Waterford Schools,
as well as locations inside senior
citizen housing facilities and home-

chological, social and spiritual
components of the patient’s life”.
This dynamic duo point out that although Oakland County is generally
perceived as a wealthy area, there
are many pockets of poor people
scattered throughout the area, particularly in Pontiac and Waterford.
“Not everyone in Oakland
County is rich. Not everyone is
well-educated and employed. This
is a fact” says Grant. If you missed
the broadcast, you can google
The Brenda Perryman Show and
click on the November 5th show.

www.detroitsmartpages.com

Doing business without advertising is like “winking”
at someone in the dark; You know what you are doing,
but no one else does”.
- Walter Seward

Call Smart Marketing Consulting
3 1 3 -2 6 8 -3 5 2 3
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5 Budget Wise Tips for Holiday Spending

F

or many of us, this “most wonderful time of the year” is also the
most expensive time of the year,
with credit card bills that keep coming
long after the gifts have been stowed and
the holidays forgotten. It’s easy to make
up your mind to keep
spending in check,
but it’s even easier
to get frazzled, distracted, and wind up
putting out a lot more
SAMIRIAN HILL
cash than you’d ever
expected. Americans
plan to spend an average of $805
each this holiday season (Source: National Retail Federation survey data,
2015), and many will spend far more.
One of your best defenses against
overspending is planning ahead. While
you may have already begun to shop,
take some time to assess and organize

before heading back out. It may end
up saving you both time and money.
1. Make a gift list and stick to it. Many
of us hit the stores with a general idea of
who we’re shopping for and what we’ll
get, and then we just “dive in.” The problem with this approach is once we’re in
the stores, we are on sensory overload.
The music, sights, sounds and frenzy of
people around us all put us in a spending
mood. To keep focused, write down each
and every person who will get a gift from
you. Then create a budget with some
ideas. When the list is done, you are done.
2. Avoid credit spending with “cash
envelopes.” This trick may seem old
fashioned, but it keeps you on budget
and out of debt. Put the amount of cash
you intend to spend on each person into
an envelope with his or her name on
it and use that to make your purchases.
This keeps you away from your credit cards, and it also encourages you to

be more creative in your budgeting.
3. Tune out point-of-sale impulse
buys. Remember that the retailers are doing everything they can to get you to spend
as much as possible. One of the most dangerous spots in the store is right at the cash
register where you find oodles of items
begging you for that last-minute impulse
buy. These are often fairly inexpensive,
but when you grab a handful “great stocking stuffers”, they add up fast. Set your
mind: When you reach the counter, you
are already done shopping. Make the cash
register counter a no-new-purchase zone.
4. Make some gifts yourself – it’s easier than you think. Maybe you don’t
feel like your crafts skills are up to
par, or maybe you just don’t have the
time during the holidays to create. It’s
still possible to make inexpensive, yet
truly lovely gifts. These can fill out
your list and help keep you on budget.
5. Create new family traditions and

memories. There are many ways
to get into the holiday spirit without breaking the budget. Check out
your local community paper for tree
lighting ceremonies or parades. Host
a cookie exchange and have family
game night or watch movie classics.
Spending wisely over the holidays
doesn’t mean waiting in crowds for the
“deal of the day”. It means making a plan
and keeping control of your spending.
Despite all the pressure to over-do it, it’s
okay to set limits that are realistic for you
and hold to them. When you’re not frazzled, overspent and under-rested, you just
may find the holidays more enjoyable, too.
CONTACT INFO:
Samirian Hill is President and Founder
of BudgetWise Financial Solutions,
LLC. For more information, contact her
at shill@budgetwisefinancial.com for
248.9 05.1 625.
www.budgetwisefinancial.com

ASK THE LAWYER: A LEGAL PERSPECTIVE

Important Considerations When Hiring Workers for Your Business

A

s a new business owner, it’s exciting when you start experiencing growth. Money is flowing
and there’s extra work to go around. You
may find that it’s time to hire workers.
When hiring workers for your business,
you must correctly classify employees
and non-employees (i.e. independent
contractors). Those
who misclassify their
workers for employment and tax purposes risk significant
penalties and may
even face civil and
criminal sanctions.
A company’s
DAIMEON M.
COTTON, ESQ. legal obligations involving its workers
depend on whether the workers are
employees or independent contractors.
For instance, employers must normally pay employees at least minimum
wage, including overtime pay. An employee may also be entitled to certain
benefits (e.g. family and medical leave,
sick leave, vacation, etc.), including
unemployment and workers’ compensation coverage. The same is usually
not true for an independent contractor.
Furthermore, an employer generally must withhold and/or pay income
and associated taxes on employees.
(e.g. Social Security and Medicare
taxes, unemployment taxes, etc.). On

the other hand, those who hire independent contractors are usually not
required to withhold and/or pay taxes
on payments to the workers. Independent contractors pay their own taxes.
Courts, the IRS, and the U.S. Department of Labor consider several factors to determine whether a worker is an
employee or an independent contractor
for tax and other liability purposes. The
difference between an employee and an
independent contractor boils down to
“control” and “independence.” “Control”
and “Independence” may be determined
by considering the following questions:
• Does the company control what the
worker does and how the worker does
it?
• Does the company control how the
worker is paid, provide supplies or tools
for the job etc.?
• Does the company have the right to
hire, fire, or discipline the worker?
• Is the work performed a key part of the
company’s business?
For example, employees typically work a schedule set by their
employer—something like Monday
through Friday, 9:00 a.m. to 5:00 p.m.
Similarly, employees are paid during
a scheduled pay period. They generally use the company’s supplies and
equipment to perform their job duties.
In this example, the employer must
withhold and/or pay associated taxes on

www.detroitsmartpages.com

the employees and comply with all tax
requirements (i.e. file and issue W-2 tax
form, etc.) and employment regulations.
The employees described here would also
be entitled to applicable unemployment
and workers’ compensation coverage.

for payments to independent contractors
(e.g. file and issue a 1099 tax form, etc.).
Although “Control” and “Independence” generally determine whether
a worker is an employee or independent
contractor, there is no hard and fast rule

When hiring workers f or your business, you must correctly classif y employees and non- employees ( i. e. independent contractors) . T hose who misclassif y their workers f or
employment and tax purposes risk significant penalties
and may even f ace civil and criminal sanctions.
Conversely, independent contractors set their own schedules and usually
determine their own workload. They may
use their own supplies and equipment to
perform the job. An independent contractor might be paid during a scheduled
pay period or when they complete their
work. They might do similar or different
work for several other companies as well.
A written Independent Contractor’s Agreement often governs the work
relationship between the company and
an independent contractor. The company
in this example is not required to withhold and/or pay taxes employment-related taxes on the independent contractors.
The independent contractors would not
be entitled to benefits such as unemployment or workers’ compensation coverage. However, the company must comply with all IRS reporting requirements
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for what constitutes an employee or independent contractor. Courts, the IRS
and U.S. Department of Labor look at
the factual circumstances, among several other factors as mentioned above.
This article is not intended as legal or tax advice. When you start hiring workers, consult an employment
attorney and appropriate tax professional. For more information on IRS
and U.S. Department of Labor requirements and considerations, please visit:
www.irs.gov and www.dol.gov. Feel
free to contact me with any questions.
Do you have a question or would
you like me to discuss a particular
topic? If so, submit your questions
and/or comments to
info@detroitsmartpages.com
or daimeoncotton@gmail.com
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Doing Development in Detroit: GET IT DONE!

D

etroit is finally starting to build
sizable housing projects in
Downtown and Midtown. Recently Dan Gilbert of Quicken Loans
announced his support of the Detroit
Land Bank Authority
Program
Rehabbed Ready
which is geared
toward
single
family
housing.
If you want
to get in the Development game you
JASON COLE
are probably asking
yourself, where do I start? Experts say
anything and everything from; Vision,
Team and Money. My personal suggestion is line up the Cash. Most banks
will give you 80% depending on the
neighborhood. You will need to get
your 20% equity together through any
number on means; Cash, Crowd-Funding, or Investor Balance Sheet.
As you look around the City and
see countless houses and buildings that

are boarded up but not knocked down.
Can you prove a compelling argument
for saving a target property and the
future resurgence of a neighborhood?
Can your project be like the new Red
Wings Stadium, a catalyst project? Can
you partner with the local Community
Development Corporation CDC or local Business Association and fill a gap?
Are you concerned that you
don’t know enough to stick your
toe into the water. Do you suffer from Analysis Paralysis? Learn
from the best in the business by connecting with these organizations:
• Urban Land Institute (ULI),
www.uli.org.
• Community Development Advocates
of Detroit (CDAD) www.cdad-online.
org.
• Michigan Economic Development
Association (MEDA).www.medaweb.
org.
Every November, I host a conversation that includes the following
groups; Detroit Association of Realtors

(www.detroitassociationofrealtors.org),
Detroit Association of Planners (www.
detroitassociationofplanners.org.),
National Organization of Minority
Architects Detroit Chapter (www.nomadetroit.org), National Association

I will be producing a Developers toolkit and publishing it on December
4 th, 2 0 1 5 . T he goal of
the toolkit is the tie together the conversations,
resources and opportunities so every neighborhood can flourish again.
of Minority Consulting Engineers Detroit Chapter (www.namcenational.
org), National Minority Contractors
Association Detroit Chapter (www.
michmca.org) and the Real Estate Investor Association of Detroit (www.

reiaofdetroit.com). This ongoing conversation since 2011 has led to the
starting of several teams and projects.
I will be producing a Developers
toolkit and publishing it on December 4th, 2015. The goal of the toolkit
is the tie together the conversations,
resources and opportunities so every neighborhood can flourish again.
I originally attempted to bring together 40 Detroit based African American centered groups in June of 2008 @
the Detroit Black Expo at Cobo Hall,
unfortunately no one showed up. I took
that moment in stride and continued
upon the work at hand to the point that
I helped start 4 organizations myself
so my whole community could win.
I host meetings every First Friday
on Real Estate Investing www.
reiaofdetroit.com, every Second
Thursday on Engineering www.
namcenational.org, and every
Third Wednesday on Construction
www.michmca.org.

S M A R T R E A L E S TAT E I N V E S T M E N T S

Don’t Buy Real Estate Unless You Have To

T

he fourth quarter of every year is
the time of year when there is an
onslaught of real estate deals getting done, especially during the month
of December before year end. This year
is no different. From Paradise Valley
(Harmony Park) to Brush Park, developers are putting up buildings left and
right, primarily market rate mixed use
apartment properties.
These are indeed boom times,
it resembles the
year 2007… right
before the Crash!
GARY L. SMITH
Real estate is
cyclical and involves as much timing,
timing, timing as it does location, location, location. Pricing of real estate in
terms of land value, property value and
rent has been steadily on the rise since
2012. Within the next 12 to 18 months if
not sooner, real estate values will peak,
and that’s when the market will shift.
If you did not buy any real estate
between 2008 - 2012, you may want
to re-think your investment strategy
and definitely sharpen the pencil on
your exit strategy, especially if you’re
trying to buy something now. Getting
into a deal can sometimes be easi-

er than getting out of one. Know your
market, pay attention to trends and
be very keen on your property type
and the drivers that make it profitable.
With the Feds threatening a hike
in interest rates, the cost of capital will
increase and put a squeeze on net operating income, which will certainly impact
leveraged deals. Then there is the presidential election less than a year away.
These headwinds and others must not be
ignored if you’re going to invest in real
estate within the next twelve months.
The question must be asked
not only “when will I get my money out of the deal, but how?”
These factors must me weighed in
order to determine the affordable loss
of each transaction. Unless you’re in a
1031 exchange, or you have a thoroughly well thought out and sustainable game
plan… do not buy any real estate, if you
don’t have too! Right now the best deal
you will ever do is the one you don’t do.
It’s a white hot seller’s market
and many sellers are closing deals at
some very low cap rates.The demand
is strong for market rate housing, particularly in the downtown area. Let’s
face it, people love new! If it’s a new
hip building with lots of amenities
they are willing, ready and able to pay
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top dollar to live, work and play there.
However, there continues to be a
strong buyer demand for distressed assets and the typically high yields they
deliver. Savvy investors often look for
properties that are below 70 percent
occupied where they can create val-

percent are financed with equity from
high-net-worth individuals. Meaning if you do not have deep pockets
or rich relatives, don’t invest money you can’t afford to lose. You make
money in real estate when you buy
it and how you buy it is sometimes

Among the majority of syndication deals being put together,
about 80 percent are financed with equity from high-net-worth
individuals. Meaning if you do not have deep pockets or rich
relatives, don’ t invest money you can’ t afford to lose. You make
money in real estate when you buy it and how you buy it is
sometimes more important than what you buy!
ue by leasing them up and repositioning them. The gamble is those assets
after a three- to four-year period will
deliver yields between 16 to 20 percent if they are stabilized and re-sold.
Now that the economy is improving, pricing is good and debt is
cheap, there is tremendous investor
demand for real estate, but there are
not as many opportunities out there
to buy. This creates a bidding war for
properties, an auction type setting that
only benefits the seller. In a competitive bidding environment, you will
almost always overpay for a property.
Among the majority of syndication deals being put together, about 80
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more important than what you buy!
Distressed buying opportunities
have dropped significantly. The volume of “troubled” assets, including
REO properties, has slowed to a trickle, so if you’re looking for a “deal”
(that you can buy cheap and sell high)
you are setting yourself up to be taken
advantage of, because the smart investors bought those properties when you
were standing on the side line afraid
to get in, and now may be too late.
CONTACT INFO:
Gary L. Smith, Managing Partner
Business Consultants International, Inc.
Bcicorp2000@yahoo.com
( 248) 9 9 1 -5705

R E A L E S TAT E A N D Y O U

It’s an Agreement…….Isn’t It?

F

inally after days, weeks or even
months of looking for that special home, or waiting on that
right buyer to purchase your loving
home, it happens. You find the perfect
buyer of seller and it’s a great match.
You are ready
to buy or sell, and
you both enter into
that precious arrangement known
as the buy and sell
agreement.
You
work through the
minutiae of price,
SANDRA DIXON
terms,
inspections,
occupancy, built in appliances, etc….
life is great, you take a deep breath,
a step back, you feel accomplished,
and you’re ready to move on to the
next phase because it’s an agreement.
Right? And YES….that it is. When
two parties have reached a meeting of
the mind and reduced it to writing both
have signed; you have an agreement.
The buy and sell agreement aka
the purchase agreement should spell
out the terms and conditions of your

agreement and what each party agreed
to do, and within what timeframe. But
sometimes a party may not do what
they agreed to. It may go beyond what
we call an act of buyers’ remorse. Remorse is the feeling you get shortly after

When two parties
have reached a
meeting of the mind
and reduced it to
writing both have
signed; you have
an agreement.
entering into the agreement, where you
wonder if you made the right decision.
Some remorseful feelings are normal
reactions under most circumstances.
We all, at one point or another, wonder if we made the right decision after
a major purchase, sale or commitment.
But what happens when the other

party wants to change oars in the middle of the stroke and not comply with
the terms of your agreement? If you
have used a Professional Realtor or an
Attorney, then more than likely there
is language in your buy and sell agreement to address this specific type of situation. However, if you really desire to
own or sell that property, an attempt at
open communication and clarification
of what occurred to change the other person’s mind is an option as well.
Often time delving into reasons may show that the withdrawing
party may simply have been unprepared or under informed to commit
to the transaction. Once they receive
additional information they start to
feel they’re not suitable for the purchase or sale at the present time.
It’s important to sit down with
your Realtor, Loan officer or both
to evaluate your readiness to purchase or sale a piece of property.
Purchasers should have a clear
vision of their ability to obtain financing and secure money needed to
consummate the sale. Sellers should

evaluate their ability to purchase another property, if that’s the case, before
committing to sell their current one.
Both buyer and sellers need to

Working with a prof essional Realtor will
assist you to identif y
a solid plan to help
you, Purchase,
Sell and CLO SE.
have and understand their available
time frame to buy or sell and it should
be realistic. No one likes to get their
hopes up high and have them dashed.
Working with a professional Realtor
will assist you to identify a solid plan to
help you, Purchase, Sell and CLOSE.
CONTACT INFO:
Sandra Dixon
Associate Broker
Q uality Service Real Estate
Sandra@sandradixon.com
Phone: 31 3-259 -5559

LIVING WITH VITILIGO

First Annual “Tribute to Detroit” Variety Show to Benefit
Clarity LTF Lee Thomas Foundation, set for November 28
Fox 2 on air personalities, broadway perf ormer and other celebrity guests to entertain
to raise money for the non-profit organization’s vstrong vitiligo support group
FOX 2’s Lee Thomas and over a dozen
of his television colleagues will take
the stage to showcase their singing,
dancing, comedic and other hidden
talents as part of the inaugural “Tribute to Detroit” fundraising event to
benefit ClairtyLTF, Lee Thomas Foundation, on November 28, 2015. The
fun-filled evening kicks off at 7 p.m.
at The City Theatre inside Hocketytown Café, and proceeds will support
the nonprofit’s programs, including
its VStrong Vitiligo support group.
Guests will enjoy a fun-filled
night of music, laughter and surprises
as many of Detroit’s favorite television
personalities shed their more serious
news personas to entertain the audience. FOX 2 anchors and reporters
scheduled to perform include Amy Andrews, Deena Centofanti, Jason Carr,
Monica Gayle, Charlie Langton, Charlie LeDuff, Sherry Margolis, Jay Tow-

ers, and others. Thomas and his famous
friends will perform comedy skits, including a parody of the station’s “Let
It Rip” program called “Let It Rap.”
Other special guest include former
FOX 2 reporter Alexis Wiley (Mayor
Mike Duggan’s press secretary), Samuel Pickens, the young Detroiter who
portrayed Michael Jackson on Broadway in “Motown: The Musical,” and
Tyuawn Brown, Motown Museum’s
official Michael Jackson impersonator.
ClarityLTF is a 501c3 organization started by broadcaster Thomas, who has suffered from the skin
disorder vitiligo for over 20 years.
Vitiligo is a condition in which the
pigment is lost from areas of the
skin, causing whitish patches. There
is often no clear cause for vitiligo.
“There are people who don’t
leave their homes because they have
this disease,” said Thomas. “My sto-
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ry has resonated with Detroiters so
I have continued to try and help others in any way I can. This benefit
and the foundation are for those in
our community living with vitiligo.
The emotional support we provide
is much needed, and I truly believe
one day soon there will be a cure.”
The VStrong Vitiligo support
group is the primary program of ClarityLTF. In 2007, Thomas and Henry W.
Lim, M.D., department chair of Henry
Ford Health System’s Multicultural
Dermatology department, started the
group which offers information, professional workshops and emotional
support with physicians from Henry
Ford Health System free of charge at
every event. Strong is one of the first
and most respected vitiligo support
groups in the world, and has hosted many visiting doctors and experts
from around the globe, including Rus-
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Lee T homas Fox 2 T elevision Reporter

sia, India, Italy and the United States.
Reserved seating tickets are
$50 per person, VIP tickets are $100
per person which includes access
to an after- glow with the performers, and a $1,000 Platinum package includes ten premium seats,
after-glow and 10 VIP gift bags.
To
order
the
Platinum
package contact ClarityLTF at
313.757.6851. All other tickets
can be ordered through Ticketmaster at http://www.ticketmaster.
com/event/08004F64EE633E0C.
ClarityLFT • P.O. Box 530462
• Livonia, Michigan • 48153 •
313.757.6851 • www.clarityltf.org

Photo: Susan T usa, Detroit Free Press

SMART TIME MANAGEMENT

Being In The Flow

I

remember a conversation two
friends had about me years ago that
they shared with me. One of the
things said during their conversation
was that they had
no idea how I managed to get everything done. At the
time I was working
40-50 hours a week,
going to school full
time and I was a
SHEILA HAWKINS single parent. The
truth is, I didn’t even
think about how to get it all done, I just
did it. Looking back at that time and
the number of things I managed to stay
on top of without missing a beat; I saw
that it was my intention that helped me.
I had learned to give myself a
more stable foundation for getting
things done and took steps to personalize my approach to all and those
things along with having a system that
worked; but intention was what helped
me flow. Intention is a powerful thing.
It can be described as a mental state that
represents a commitment to carrying
out an action or actions in the future.

Desire causes intention, which
causes action, which of course then
causes the outcome. Intention is what
starts the momentum; the flow, and
allows it to grow if you align yourself with it. Aligning yourself with it

doing things. That’s only part of it and
not the most important part. The most
important thing about being productive
is placing yourself into the equation
and looking at things like your personality, how you work and how you think.

means applying leverage by delegating the things that don’t require your
expertise to complete. It also means
making time to relax, to really breathe
and appreciate things as they are and
visualizing your outcome. Once you
create the alignment, you can follow
with inspired action which leads to
more momentum and places you in
the flow of things. Your mind shifts
and is a part of the flow you’ve created and everything begins to line up.
Most people think that being productive involves having the right tool,
processes or strategy around getting
things done. Some think it’s all about
what you do. People are caught up in

It’s about stepping outside of what
people consider normal and bringing yourself to the forefront. Getting
through your days with a shorter todo list is not about doing anything, it’s
about you and who you’re being in every
moment. You have to be present, make
conscious choices and to be intentional.
These things help to cause a shift
and allow you to flow but your effort
has to be intentional.That is how I managed to work 40-50 hours each week,
go to school full time and play my
most important role of mom without
missing a beat. I did the work within myself to change the way my days

Intention is a powerful thing. It can be described
as a mental state that represents a commitment to
carrying out an action or actions in the future.

went and once I had the rhythm there
was no stopping me. When you are in
this space of flow, there is no stopping
you simply because you have set the
intention and have a willingness to do
that which needs to be done. You begin to see what things belong on your
daily agenda and which don’t, so you
delegate or remove them altogether.
You’re able to start your day
knowing there is much to do and that
you will handle every task before
you, and it happens just that way. You
know when to ask for clarity and when
you need to ask for help. Having the
physical things in place to support
your productivity is necessary and
when you purposely create the environment within your being so that
you flow, you become more effective
and more efficient than ever. Being
in the flow is how you get it all done.
CONTACT INFO:
Sheila Hawkins
President/ CEO Third Eye Group
sheila@thirdeyegroup.net
www.thirdeyegroup.net
31 3.475.021 2

SMART BUSINESS PRACTICES

Business Communication Etiquette

H

ave you ever received text messages from someone asking “who
is this,” maybe after returning
their phone call? Have you ever received
a text message from someone not in your
phone directory at a
most inappropriate
hour? If you’re like
me, you’re wondering if there’s a guide
for how to appropriately use technology
as a business tool.
LAU RA SI GMO N
So I asked an
international business communications specialists by the
name of Terees Western if she could address
this issue for me. Below is her response.
“5 SAVVY TIPs: Using Digital Communications to Build Business Relationships”
By Terees Western
The familiar statement “first impressions are lasting impressions” has
been said many times as a reminder to
always put your best self forward in new
situations. In today’s modern and fast
paced business world, a first impression
may not always occur in person or faceto-face. Yet it is still important to establish
a professional business image electroni-

cally when seeking new clients, vendors
or business service providers. So how
do you develop successful business relationships in a digital, smartphone world?
Here are 5 savvy tips when using digital communications to build business
relationships.
1. Think First, Then Act:
Before you make your first contact, assess your relationship to the person you are trying to connect with. Have
you met them before? Are you being referred to them? What do you want from
this person? Take a few minutes to think
about how familiar this person is with
you and that will determine the appropriate initial approach to communicate.
2. Send Work Related Requests During
Work Hours:
While you may operate on a seven day, 24 hour always available schedule that doesn’t mean everyone conducts
business in the same manner. Until you
have an established, understood relationship, always send work related emails,
texts or phone calls during reasonable
hours during the week, Monday through
Friday. Sending an email or text at 1am,
may be efficient for you; however you
must be mindful of the receiver. Some
small business owners use their cell phone
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as their main office phone. Your middle
of the night email or weekend text message request may not make the best first
impression. Be respectful of professional
boundaries and appropriate times to communicate as you build business relationships.
3. Email, Phone Call First, Text Last:
It’s important to know when to text
and when to make a phone call or send
an email. When making initial contact or
when following up from an initial meeting,
always communicate by email or phone
first. Texting is an informal way of communicating and should be used only when
you have an established relationship. If a
business contact requests you to text them,
then it’s suitable to do. Use texts appropriately, know when it’s time for a more
detailed email or phone conversation.
4. Use the 24 Hour Rule:
Always give a new business contact ample time to reply to your electronic
message. Your email, phone or text is one
of many, many communications someone
receives in a day. Full days of business
meetings, work projects, commuting, personal appointments and social activities
often prevent immediate responses. Be
respectful, be patient, people are occupied
and involved. At a minimum allow people
24 hours before you follow up. As stated
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in tip 1, your relationship determines how
you should communicate. If you do not
have an established business relationship
and you haven’t received a reply within 24 hours, a follow up after three days
is reasonable. Don’t be a digital pest!
5. Be Concise and Clear:
Whether verbal or written, always
be concise and clear in your initial contact to a new business connection. State
who you are and why or what you are
requesting.
If applicable, re-introduce how you met or cite who referred
you. Be cordial and get to the point. Refrain from using text language, abbreviations or emoticons as oftentimes words
and meanings may not be understood.
Resource: Terees Western is an
International Business Communications
professional. She has worked in the automotive, luxury retail and optical industries in Michigan, Europe and Asia.
CONTACT INFO:
Laura Sigmon
CEO Best Practices
Consulting Services
laura.sigmon@yourpracticecoach.com
www.yourpracticescoach.com
Phone: 81 0-280-431 0

KEYS TO EMPLOYMENT

New Job + New Money = Smart Decisions

A

s 2015 comes to a close, Americans, especially those who’ve
picked up new employment
this year, are smiling brighter with more
income for living and giving. The U.S.
Labor Statistics Jobs Report boasts
2015 as the year that unemployment
rates have returned
to
pre-recession
numbers: nationally,
unemployment is five percent.
October, more
than any other
month this year,
AU N DREA
brought the most
BRADFO RD
jobs to job seekers:
some 270,000 jobs. Job gains occurred
in professional and business services,
health care, retail trade, food services
and drinking places and construction,
according the report. A little more than
a million people joined the labor force.
Still, nearly eight million seek work.
Instead of seeking relocation,
unemployed Michiganders may want
to hold tight. Our state is boasting
greener days too with an unemployment rate that more closely reflects
the nation’s at about five percent.
News of lower unemployment is
good news, even if it servesonly as a
confidence booster for employers and
job seekers still looking to land the
right candidate and job respectively.

Hopefully, 2015 has found you
among Detroiters enjoying newfound
employment. And now that you’ve secured an income or a greater one, don’t
forget the times when your cash flow
was limited. Of course, take a minute to
celebrate the work you’ve put into obtaining a new job, but don’t forget sound
financial management along the way.
Following smart financial rules
now will help set the stage for the
years you will spend in retirement. Ac-

Toward that end, consider these tips
from Consumer Reports
1. Rethink the adage: “I owe, I owe, so
off to work I go!” Make the mental adjustment and remember how important
it is to Pay Yourself First! Before you
touch your check, route a percentage of
it to your investment accounts that will
serve you well when you’re not receiving that check. After paying yourself
first, then, of course, reduce your debt.
2. For younger investors, Consumer

Instead of seeking relocation, unemployed Michiganders
may want to hold tight. Our state is boasting greener
days too with an unemployment rate that more closely
reflects the nation’s at about five percent.
cording to a Consumer Reports survey,
workers should anticipate retirement
living based on 85 percent of their preretirement income from their last year
of work. Since many Americans are living healthier and therefore longer, most
should consider strategies that assure
finances long past their working years.
What should you do with your
money? Well, you might pick up
books by Glinda Bridgforth and local Oppenheimer investment director Gail Perry-Mason on financial management. They write: “If
you work hard for your money,
you deserve to see it grow-not go!”

Reports offers seven retirement savings:
Start early and stay long when investing in the stock market.
3. Regularly invest 10 to 15 percent of
your income.
4. Avoid taxes by investing in IRA’s
and Roth 401 (k)’s - an employer
sponsored savings account that allows
workers unlimited contributions.
5. Diversify and allocate. For young
investors, stick with growth-oriented,
equity mutual funds but as you mature,
convert to less risky bond holdings.
6. Pay attention to fees incurred to
invest. Keep them low. And then pay

What should you do with
that new paycheck?
attention to your investments. Periodically rebalance your portfolio. This involves buying or selling your assets to
maintain allocations according to your
current needs.
7. Finally, remain constant despite
changes in the market.
Mature workers should investigate the
benefits of delaying claiming social security, investing in annuities and longterm care insurance.
In the end, workers should think like
an entrepreneur: you’re working for
yourself, so let your money work for
you too. Happy Holidays and Happy
New Year!
Share your comments, employment
news and job leads with Detroit
Smart Pages. Send an email to info@
detroitsmartpages.com.Miss Bradford
writes, edits and proofreads reports for
individuals and businesses. Her work has
appeared in EBONY, Black Enterprise,
The Atlanta Tribune and The Atlanta
Journal Constitution. Contact her at info@
detroitsmartpages.com or 248-635-31 01 .

SMART COMMUNITY NEWS

C

“Make it in America” Initiative Addresses Growing Skilled Workforce Gap

ongresswoman Brenda Lawrence of Michigan’s 14th District and Democratic Whip Steny
Hoyer of Maryland hosted a field hearing to discuss the “Make It In America”
Initiative. The event included a diverse
coalition of stakeholders and community leaders who gathered at the Northwest
Activities Center in Detroit to discuss
the importance of investing in and building a 21st Century Skilled Workforce.
Representatives from Michigan’s
leading business, labor, and education
sectors --such as William F. Jones, CEO
of FOCUS:HOPE; Rick Blocker, President of Metro Detroit AFL-CIO; Jeannine LaPrad, President & CEO of Corporation for a Skilled Workforce; Maria
Vaz, Provost of Lawrence Technological University, and Mary Kaye Aukee,
Career Focused Education Director,
Oakland Schools– shared ideas about
what U.S. manufacturers need to remain

competitive in the global market and
discussed how the success of our manufacturing industry can translate to better
jobs and pay for America’s workforce.
The event is among a series of
field hearings that Whip Hoyer has

Detroit Council President Brenda Jones
holds a Skilled Task Force meeting every
4th Tuesday of the month from 4:00 p.m. to
6:00 p.m. at different community locations
throughout the city. For more information,
please contact her office at 313-224-1245.

held across America this summer to
explore new ideas, solicit feedback,
and work with business, labor, educators, economists, and technology pioneers to ask an important question
– “Make It In America: What’s Next?”
Additionally, Rep. Lawrence has
introduced H. Res 286, The Supporting
Investment in the Nation’s Skilled Workforce resolution, which aims to provide
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Whip Steny H oyer, Rep. Brenda Lawrence, and Rep. J ohn Conyers J r.

the children of Michigan educational
options beyond four-year institutions,
which frequently result in crippling debt.
“Both my caucus and resolution
are focused on providing hard-working
Americans with the opportunity to work
in an industry that allows for growth and
upward mobility while also meeting the
needs of businesses that are struggling to
find trained and skilled workers,” Rep.
Lawrence said. “We must do whatever
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we can to ensure that our schools are
able to provide vocational training and
apprenticeships for our high school students who demonstrate an aptitude and a
desire for skilled trades. Detroit Council
President Brenda Jones holds a Skilled
Task Force meeting every 4th Tuesday of
the month from 4:00 p.m. to 6:00 p.m. at
different community locations throughout the city. For more information, please
contact her office at 313-224-1245.

If You Have To Be
Out In The Cold,

Do It In Style!
Furs & Shearlings
for Every Occasion!
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C E L E B R AT I N G 1 0 0 Y E A R S

Bricker Tunis Furs
Celebrating 1 00 Years with a Tribute to Motown

I

t was The 60’s, and Motown was
hot! The Supremes, Martha and
the Vandellas, The Temptations,
The Four Tops, and other popular
groups were busting the record charts
and wowing audiences across the
United States and Europe. The music and choreography was unique and
powerful. The wardrobes were just
as hot as the music. The men of Motown were meticulously sharp and
the women were breathtakingly stunning. That’s where Arthur Bricker
entered the picture with a collection
of furs like Detroit had never seen.
“I made custom furs for so many
of the Motown artists. Those were the
fun days and I remember them like it
was just yesterday” he says with a big
smile. Bricker Tunis Furs was located on the popular 7 Mile & Livernois
Avenue of Fashion back then. It was
the area where everybody shopped,
including Motown stars like Diana
Ross, Martha Reeves, and all of the
Temptations. “When they needed
something special, I would make it
for them. If they couldn’t afford it
back then, I would let them borrow
furs to take on the road. I was happy
to do it and it was a pleasure to work
with all of people over at Motown.
They helped to build my business,
and I will always be grateful for that”
Ironically, as time has passed,
Motown is once again part of Arthur

store to say hello. Ms. Reeves purchased two gorgeous coats while she
was there. She also brought in a beautiful but well-worn red leather coat
that the furrier designed and made for
her years ago. She said it is one of her
favorites, and it needed repairs. She
posed in it with Bricker’s Celebrity
Spokesmodel, Kimmie Horne who is
a Jazz recording artist from Detroit.
The two ladies agree that the very
best place to buy a fur is Bricker Tunis Furs. “I’ve been coming to Arthur
for almost 50 years”, said Reeves, as
she tried on various fur coats. She de-

“I made custom furs for
so many of the Motown
artists. Those were the
fun days and I remember
them like it was just
yesterday”

Arthur Bricker and Martha Reeves.

Bricker’s agenda moving into this
holiday season. His store is hosting
“Minks & Motown” the week before
Thanksgiving. According to Tonette
Carter, a marketing & promotions consultant for the Motown Museum, it is

The Motown Museum is promoting
a new membership drive and Bricker
will help by giving a complimentary
museum membership with every fur
item purchased that evening. “I am
so excited to be reconnected with Mo-

“When they needed something special, I would
make it for them. If they couldn’t afford it back
then, I would let them borrow furs to take on the
road. I was happy to do it and it was a pleasure
to work with all of people over at Motown. They
helped to build my business, and I will always be
grateful for that”

Martha Reeves and K immie H orne.

a chance to reconnect and reminisce.
A DJ will spin Motown music, and
Motown alumnus Martha Reeves will
be their special guest, which should
have the crowd dancing in the street!
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town, and I want it to be an on-going
relationship. We’re discussing future projects together.” Said Bricker.
On a recent afternoon Martha
Reeves and Tonette stopped by the
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cided on a black shearling with Chinchilla trim, and a show-stopping dark
green sheared mink coat with fox trim.
After making the two purchases, Arthur and his Public Relations
& Marketing Director treated Martha and Tonette to lunch. Well, actually it was Arthur who treated the
3 ladies. “My business life has been
wonderful. The past holds many
great memories. We survived the recession and more people are wearing furs again. It’s all good!

COVER STORY

Jackson Asset Management, investing in the people and the City of Detroit

G

regory Jackson, nationally
known for being one of the
top Automotive Dealers in the
country is widening his footprint as a
major investor in Detroit’s revitalization. In 2013, Jackson purchased The
New Lafayette Towers Residential
Complex located in historic Lafayette Park and is nearly complete with
a 15 million renovation of one of Detroit’s jewels to its original grandeur.
Jackson is President and CEO of
Jackson Asset Management (JAM),
a diversified company operating
industry leading businesses. The
JAM umbrella consists of Jackson
Land Holding, Wink Entertainment
and Prestige Automotive Group. JAM
interests are diversified across several industries including automotive
retail, entertainment venues, and residential and commercial real estate.
Anika Jackson serves as Vice
President of Jackson Asset Management and facilitates new development
opportunities, including over $25M
in construction projects and $75M in
real estate as well as operational improvement projects. Anika also manages Midtown Business Center (The
MID), located at 7650 Second Ave.
in Midtown’s New Center area. The
MID, owned and operated by JAM is
the newest location for business office rental, networking events, business incubators, seminars and more.
JAM companies seek to provide
the highest in service and quality experiences for their customers, partners
and employees. Each company within
the JAM portfolio adds a unique element to the company’s goals and mission. “Being a part of Detroit’s revitalization is an investment in the people
and the City of Detroit”, said Jackson.
Jackson Land Holding LLC
(JLH) is the real estate management arm JAM. Upon identifying
a property is appropriate for JAM
investment and/or acquisition, the
JLH team reviews and negotiates favorable lease and or mortgage rates.
The JLH team manages the construction, development and ongoing
maintenance of requisite properties.
The Midtown Business Center (The MID) is home to Detroit’s
next BIG businesses. Opened in 2014
as a hub and work space for startups

T he N ew Laf ayette T owers.

and small businesses. Located in the
up and coming Midtown-New Center neighborhood, The MID provides
a visually stunning office and event
space. The MID, is not just another
office building, businesses reap the
benefit of being situated in the hub
of business development in Detroit.
Additionally lessees and guests can
take advantage of monthly meet and
greets, brainstorming sessions, seminars on growing new businesses and
much more. The MID offers 22,000
square feet of office space. The facility features a professional business office including underground
and surface parking, WIFI and close
proximity to all major freeways. The
MID also features a conference space
available for hourly or daily rental.
The MID is the place to do it all.
The New Lafayette Towers is
a timeless 22 story high rise building
conveniently located in downtown
Detroit within walking distance of
Greektown, the Renaissance Center,
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and the Downtown Business District.
Are you a sports fanatic? Comerica
Park, Ford Field, and Joe Louis Arena
are also in close proximity to the Towers. The New Lafayette Towers has
24 hour emergency maintenance, fitness center, outdoor heated swimming
pool, on-site laundry and management.
Wink Entertainment manages
Copper Ridge Golf Club and Banquet Center located at 8475 E. Atherton Rd. in Davison Michigan, only
minutes away from I-75 and I-69 via
M-15 with easy access to metro Detroit or neighboring Flint metro but
secluded from the hustle and bustle
of noisy highways and hectic city life.
Copper Ridge Golf Club was
voted “best of the best golf course
and banquet hall 2013 our 4th year
in a row. The 18-hole championship
course features 6916 yards of lush
rolling fairways and large undulating
greens. Copper Ridge Golf Club and
Banquet Center is an amazing setting for your next league outing, junior golf clinic, company golf outing,
wedding, class reunion and more. Our
friendly staff of catering and banquet
professionals will make sure every detail of your event is catered to a “tee!”.
Prestige Automotive Group,
founded in 1993 is a division of Jackson Asset Management, based in St.
Clair Shores, MI. Jackson Automotive
management dealerships consist of:
Prestige Mercedes-Benz of St. Clair
Shores, Prestige Warren Toyota, Prestige Courtesy Ford of Okemos, and
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Prestige Cadillac coming soon across
from the GM Tech Center serving
Wayne, Macomb, and Oakland County with a wide variety of new and used
cars and trucks, service, parts and a
full-service collision and body center.
Prestige Cadillac located in Warren broke ground early this summer
and is expecting a grand opening in
Spring 2016. This will be the first
new build to coincide with General Motor’s $1B investment expansion of the ‘National Historic’ Tech
Center Campus designed by Finnish-American architect Eero Saarinen.
“We are always looking for the
next great investment opportunity. I
personally have a passion for creating great memories and experiences
and often that comes from excellent
dining and social environments. I
would love to open a few restaurants
to increase the dining options in Detroit. There is a wealth of opportunity
in Detroit right now! Don’t be afraid
to take risks and learn about industries outside of your area of expertise.
Stepping outside your box may lead to
something really fantastic. Detroit is
experiencing a major economic boom
and all eyes are on this city for what
is next. Jackson Asset Management is
thrilled to be a part of the renaissance
and looks forward to furthering the
economic progress taking place in the
City of Detroit”, said Anika Jackson.
To find out more about Jackson Asset Management, please visit their
website at www.jamasset.com.

SMART BUSINESS PROFILE

Just for the Health of it! Get In! Get Fit! Get on with Life!

I

By LaDeanna Guy

n many ways, leaping into entrepreneurship is like a football
game. Both involve a fast and
highly-charged competitive pace. The
“Game” is divided into four quarters
beginning with the kickoff - the start
of a business endeavor. One can scout
and pinpoint the strengths and weaknesses of the competing team in the
first quarter. After gathering the necessary information, an entrepreneur
can now devise a strategy which can
help them cross over the goal line.
At half-time, a break is taken to think
about the prior quarters. During the
third quarter the entrepreneur continues to execute the strategy or adjust
it accordingly. In the fourth quarter,
an entrepreneur now safeguards the
gains achieved to secure the victory!

First Quarter
Joseph Braxton, or “JB” as most
people call him, has always had a
passion for exercise and fitness when
he began working out at 17 years
old. By the time he was 25, he was
a father of two boys and working at
Ford Motor Company as an electrical technician. His job was to go to
Ford dealerships and trouble shoot
electrical problems on the vehicles.
His job was great but being a father
made him start thinking of wanting to leave something for his sons.
Legacy + Love of Fitness = the
idea of opening a gym was the first
thought that came to mind in 2003.
During this time JB researched and
learned how the competition was setup; there were only three gyms in Detroit. Grandmont Rosedale was one
of the most densely populated areas
of the city and maybe a good starting point for him to open up a gym.
However, in 2004, he lost his oldest
son in an automobile accident. After the death of his son, he thought
working for Ford was going to be
it! Another 20 years to retirement,
big pension, big house with a white
picket fence and traveling the world.

Second Quarter
In 2005 signs of a recession begin
to show and some dealerships closed.
JB took this as a sign that he should
follow his dream of opening up a gym.
Faced with the need to change his career on top of the death of his oldest

MEMBERSH I PS
$ 5 drop-in/ daily rate
$ 39 for 1 month
$ 9 9 for 3 months
$ 1 69 for 6 months
Personal T rainers of f er classes
and personal trainer sessions
Kelly Roper
Ricky Lewis
J. Williams
Tori Braxton

son, JB found himself going through a
“mid-life” crisis. He took the buyout,
Ford offered, got on his Harley Davidson motorcycle and on a budget, he
traveled the United States racking up
over 25,000 miles on his motorcycle.
As JB likes to say, “During this time
I dipped my front tire in 3 oceans.”
During this 1 ½ year journey
of traveling, JB was hit with another

the purchase of all new equipment.
The doors of his Powerhouse Express Gym opened on Thanksgiving
Day in 2008 with a motto of: “Get
a Membership. Get a Great Workout. And Get on with Your Life.”
After being opened for several years, JB experienced yet another
tragedy. He got in a motorcycle accident; broke his pelvis, tore his aorta,

“It was unbelievable. It was a tough. But in some
ways, after I got over that with the help of my family
and my strong faith in God, I was more determined
than ever to open up a gym.”
tragic accident; his youngest son in
2007 at the same age, 18 years old,
3 years after the death of his oldest
son; suddenly died from an illness.
“It was unbelievable. It was a tough.
But in some ways, after I got over that
with the help of my family and my
strong faith in God, I was more determined than ever to open up a gym.”
HALFTIME!!!!
Third Quarter
JB went into action of turning
the dream from 2003 of owning his
own gym for “his sons” into a reality. He purchased a building formerly occupied by Hollywood Video in
Grandmont Rosedale on Grand River
just west of the Southfield Freeway
in 2008. By this time the economy
tanked and all loans dried up. The
building stood empty until six months
later when the bank finally approved
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lost sight in one eye, had a stroke,
and spent some time in a coma. It
took him a full year to get back on his
feet. While he was in a coma, without any experience of operating a
business, JB’s mother (Norma Braxton) and sister (Kim Braxton) took
over running the gym. They successfully kept it running until JB made
a full recovery to resume his duties.
As JB explained, his health ministry
“Good health is a blessing, the body
is your temple and if the Lord is with
you, then you need to take care of it.”
Fourth Quarter
JB has plans to offer his customers even more. His dream is to build
a second floor where there would
be spinning classes, aerobic classes
and a variety of cardio classes. He’d
keep the weights on the main floor.
JB knows it’s ambitious, but once
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again he taps into his “never give
up” philosophy. JB knows more than
most about how important ethics are.
Since its opening in 2008, Powerhouse Gym in Rosedale Park has
serviced over 3,000 memberships and
continues to grow. JB also knows his
customers. “The older crowd tends to
come in the morning so I put on a radio
station that appeals to them. At midday, I change the radio station again to
appeal to a younger crowd, and in the
evening, my youngest customers tend
to come in so I change the station again.
I change the radio three times a
day.” JB’s efforts to make his customers feel comfortable and welcome is
also reflected when he greets all with
a smile and most of them by name.
These efforts have paid off in truly
becoming a neighborhood gym. JB
stated “If it wasn’t for the Lord, it
would have been just another building
on Grandriver.”Although, JB was hit
with tragedies in prior years of losing
his two sons and recovery of his own
accident, he continues to walk by faith.
The irony of his dream is that his current wife Tori gave birth to twin boys
in 2013. JB said “the dream of doing
it for my two sons is still a reality”
The gym has equipment from
Precor and Icarian, including weight
machines, free weights, ellipticals,
treadmills, stationary bikes and AMTs.
TV sets, mirrors and a health drink bar.
The gym is open Monday
through Friday from 6 a.m. to 10
p.m.; Saturday and Sunday 9 a.m.
to 5 p.m. Closed on Easter and
Christmas. Call 313-397-3615. The
address is 18230 Grand River.
Contact LaDeanna Guy,
Resolution, Tax Preparation, bookkeeping,
for personal and small business at 313-433-5312
lguy@5startaxsolutions.com

SMART BUSINESS NEWS

Detroit’s New Economy Initiative Announces 30 Small Business Winners
for the 2nd Annual NEIdeas $10k Challenge: Rewarding Ideas for Business Growth
New Economy Initiative (NEI),
a special project of the Community
Foundation for Southeast Michigan
(CFSEM), officially announced the
30 small businesses from across Detroit, Hamtramck and Highland Park
that were selected to win the $10k
challenge during the second annual return of NEIdeas: Rewarding
Ideas for Business Growth. The 30
winning businesses received $10,000
each for a total of $300,000 at a private award celebration held on November 2, 2015 at the Gem Theater.
NEI launched NEIdeas in May
2014 to celebrate existing businesses
in Detroit, Hamtramck and Highland
Park and reward those with the best
ideas for business growth. This was
the second year of the two-tiered challenge which has given over $1 million in cash rewards and was open to
small businesses at least three years
or older. The two types of awards
included: $10,000 for 30 businesses grossing under $750,000 annually and $100,000 for two businesses that
gross between $750,000 and $5 million
annually. The $100k challenge winners will be announced in December.
“We saw many great success stories from the first NEIdeas in 2014,
from the hiring of new employees, to
building improvements and increased
service offerings, which all provide
a critical boost for these economic
drivers in our community,” said David O. Egner, NEI Executive Director.
“Detroit’s turnaround won’t mean
anything if longtime Detroiters aren’t a
part of it,” said Mayor Mike Duggan.
“Thanks to the New Economy Initiative’s efforts to support small businesses in our city, we are seeing real growth
in business expansion and job creation.”
NEIdeas was operated in partnership with the Detroit Economic Growth
Corporation (DEGC). DEGC participated in the jury process and lead an
outreach program that featured more
than two dozen “Ambassador” organizations and institutions throughout
all three cities, providing small businesses with information and guidance
throughout the application process.
“Over the past two years, NEIdeas has given us the opportunity to
connect with more than 1,100 small

N EI awards $ 3 0 0 , 0 0 0 in grants to 3 0 small businesses in
Detroit, H amtramck and H ighland Park. More than 1 , 1 0 0
small businesses applied to N EI deas in the last two years,
helping them gain access to resources, connections to
other entrepreneurs and support f or their business.
businesses in the city,” said Rodrick
T. Miller, president & CEO, Detroit Economic Growth Corporation.
A jury comprised of empathetic
entrepreneurs, small business leaders, non-profit partners and corporate
partners recommended the final winners based on strict criteria including: growth opportunity, businesses’
history and mission, neighborhood
impact and good financial standing.
2015 NEIdeas $10k Challenge
Winners Include:
Anew Life Prosthetics and Orthotics – Custom Prosthetics and Orthotics
- Detroit
• Idea: Purchase a new digital scanner
to improve modeling, efficiency and
effectiveness of artificial limb production.
Astro Coffee LLC – Coffee Shop Detroit
• Idea: Building renovations including
expansion of the outdoor seating area,
new front awning and improved retail
display.
Benkari LLC – Plumbing Contractor
- Detroit
• Idea: Invest in new software to help
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automate bidding process and increase
efficiency.
Black Pride Beauty – Hair Weave and
Extensions Manufacturer - Detroit
• Idea: Purchase sewing machines and
new equipment to expand and scale
manufacturing of proprietary hair extensions in Detroit.
Blessed and Highly Favored Juice
Bar – Specialty Beverage Shop - Detroit
•Idea: Upgrade equipment, operational inventory, and marketing materials
to improve service and reach.
Brooklynn Brownies with
Love – Bakery - Detroit
• Idea: Purchase new equipment, expand inventory and hire new staff to
keep up with increased demand.
Building Hugger – Design-Build Contracting Firm - Detroit
•Idea: Improve workshop and purchase equipment to secure industry expertise and expand their capacity and
efficiency.
Cyberoptix – Custom Silkscreened
Clothing - Detroit
• Idea: Purchase new printing equipment to expand customer offerings and
build competitive market advantage.
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DAC Marketing (DBA Crescent
PreNeed Funeral Services) – Muslim Funeral Services - Detroit
• Idea: Purchase new vehicle and outfit staff with new uniforms to boost appearance and assist in expansion of the
business.
Detroit Denim Co., - Men’s Clothing
Manufacturer - Detroit
• Idea: Purchase new equipment, train
staff and hire marketing representative
to expand denim repair service.
Detroit Farm and Garden - Landscape Retail Facility - Detroit
•Idea: Purchase a delivery vehicle and
materials to expand storage and delivery capacity.
Detroit Vegan Soul – Restaurant Detroit
• Idea: Expand catering service and
increase brand visibility through the
purchase of a commercial vehicle.
Fill Good Dental Center – Dental
Practice - Detroit
• Idea: Add a new dental chair and
X-ray sensor to expand services to
youth and offer additional hours of operation.
Goodwells Natural Foods Market – Organic Food Market - Detroit
• Idea: Purchase new equipment, grow
inventory and marketing services for
new bulk herbal apothecary offerings.
Guerrilla Food – Catering and PopUp Food Business - Detroit
• Idea: Build, operate and promote
a geographically fixed pop-up food
space to increase revenue and expand
market.
JP’s Hand Car Wash and Detailing
Center – Auto Wash and Detail Shop
- Detroit
• Idea: Purchase prep equipment to
increase efficiency and capacity and
improve building facade to boost business visibility and safety.
Livingston Family Dentistry –
Dental Practice - Highland Park
• Idea: Renovate building exterior to
improve the street front appearance
and increase business awareness and
visibility.
Motor City Popcorn – Gourmet Popcorn - Detroit
• Idea: Purchase new cooking and labeling equipment to boost production
and bring down wholesale costs allowing for expansion to new markets.
continues on page 18

SMART COMMUNITY NEWS

Five African American Families Gift $100K Each In
Charles H. Wright Museum’s 50th Year!

O

Prestige Automotive, Bridgewater I nteriors, T he Sid E. T aylor Foundation, Roy and Maureen Roberts and the Pickard Family Fund.

n October 10, in the midst of
a year-long recognition, the
Wright Museum’s 50th Anniversary celebration reached a new peak
during the fifth-annual Wright Gala.
Over 1,100 local and national business, community, and philanthropic

Vivian Rogers Pickard, President
of the General Motors Foundation
& Director, Corporate Relations for
General Motors Company, said as
she introduced the five donors Saturday night. “I am so proud to say that
we have accomplished that goal!”

“My goal was to have an African American
donor giving $100,000 for each decade of
the Museum’s 50-year history,” Wright Gala
Chair Vivian Rogers Pickard, President of
the General Motors Foundation & Director, Corporate Relations for General Motors
Company, said as she introduced the five
donors Saturday night. “I am so proud to
say that we have accomplished that goal!”
leaders witnessed the most successful
fundraiser in the museum’s history.
The black-tie event, which took place
at the Detroit Marriott Renaissance
Center, procured nearly $1.8 million,
with donations still being received.
“My goal was to have an African American donor giving $100,000
for each decade of the Museum’s
50-year history,” Wright Gala Chair

This achievement came from the
generous gifts of five Detroit-based
African American entities: Bridgewater Interiors, Prestige Automotive,
Roy & Maureen Roberts, The Sid E.
Taylor Foundation, and The Pickard
Family Fund. All have been longtime
supporters of the museum, albeit not
at the current level. For example, Bill
Pickard was a major sponsor of the
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recent exhibition, Shadow Matter:
The Rhythm of Structure, and Vivian Rogers Pickard have served on the
Gala committee since its inception in
2011. Sid Taylor made his pledge to
the museum at the 2nd Annual Sankofa
Awards hosted by the Michigan Black
Chamber of Commerce. Prestige Automotive’s Jacki and Gregory Jackson
and Museum Trustee Maureen and Roy
Roberts noted that their donations will
go towards the museum’s endowment.
Judge Damon Keith, Senior
Judge for the United States Court of
Appeals for the Sixth Circuit and longtime museum supporter, stated, “As
I get older, I realize now, more than
ever before, the importance of having
an understanding and appreciation of
our history and pride in our heritage.
The Wright Museum reminds us of
the progress that previous generations
fought for, and it fortifies us to have
the integrity to end the injustices that
continue to plague our world today.”
Special guest Reverend Jesse Jackson, Sr. first gave a historic glimpse of
African American achievement and cultural sustenance, emphasizing the importance of institutions like The Wright
Museum, before leading an invocation.
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Other gala attendees supported the museum’s efforts by participating in the live and silent auctions,
which raised an accumulated total
of $185,000. The silent auction featured 18 original art pieces inspired
by the museum’s current exhibition,
Inspiring Beauty: 50 Years of Ebony Fashion Fair; pieces created and
donated by GM Global Design Center’s Design Team. During the program, a Fashion Fair-inspired sculpture was presented to Linda Johnson
Rice, Chairman of Johnson Publishing Company, and daughter of Ebony
Fashion Fair founder Eunice Johnson.
Ford Motor Company encouraged attendees to become members
of The Wright by offering a custom
gold 50th Anniversary commemorative bracelet. Members also gained
access to the Ford Member’s Lounge
hosted in collaboration with actor and
stage director, Blair Underwood. Ford
also gifted the Museum with a new
Ford Transit van, to be used to assist
the museum in transporting individuals participating in educational outreach programs throughout the city.
“We are overwhelmed and inspired by the amount of support that
has poured in from all corners of the
community during our 50th Anniversary year,” said Juanita Moore, Wright
Museum president & CEO. “We now
move forward with confidence that in
the next 50 years, our efforts will be elevated, magnified and backed by those
who have already stepped forward, and
those who will join the journey. We are
so thankful and hope our unyielding
gratitude is expressed through the work
we continue to do in and for Detroit.”
The Gala Committee was chaired
by Vivian Rogers Pickard, president
at General Motors Foundation with
co-chairs Pamela Alexander, director of community development with
Ford Motor Company Fund, and Faye
Nelson, vice president of public affairs for DTE Energy and president
of the DTE Energy Foundation. 84
volunteers - comprised of prominent local entrepreneurs, philanthropists and businesswomen – served
on the 2015 Gala Host Committee.

SMART BUSINESS PROFILE

MERIT Clothing Brand Provides College Opportunities for Underserved Youth
Shop the Merit Brand Holiday Collection at meritgoodness.com

M

erit, a Detroit based Cause
Oriented Clothing Brand,
founded by 2009 U of M
Basketball Co-Captain and West
Bloomfield High School grad, David Merritt launched their holiday
line this November. 20% of each
item purchased goes to a non-profit, Give Merit, which provides Detroit Youth scholarships for college.
Merit’s new line, World-Class
Citizens (WCC) was created with the
idea that we are all called to better
our communities and those around us.
And it doesn’t have to be someone that
starts a nonprofit organization. It could
be a mother or father. It could be a jani-

2 0 % of each item
purchased goes to a
non-profit, Give Merit,
which provides
Detroit Y outh scholarships f or college.
tor. We all have the ability and responsibility to be World-Class Citizens.
Each item represents Merit’s mission, which is ultimately encouraging
youth to aspire, believe and contribute
to society. David Merritt grew up with
a strong spiritual foundation being the

K uhu Saha and David Merritt

son of Bishop Andrew Merritt and
Viveca Merritt. His passion has always
been to contribute to the aspirations of
youth and offer an opportunity to do
positive things to help young people.
David and his business partner Kuhu Saha produce high quality,
comfort clothing that helps kids go
to college. Merit creates fashionable
products that help disadvantaged
youth get to college by donating 20%
of everything - not just their profits,
but their entire revenue line to fund

college scholarships. Each
product purchase indicates
how much is donated and
what impact that donation
carries to youth in need.
Merit’s FATE Program’s mission is to provide sufficient resources
and opportunities for underserved youth to embrace education and become world-class citizens.
“What’s so unique
about Merit is that we aren’t just raising money for
youth to have money for
college, but we’re walking with them, hand-inhand. Making sure they
have sufficient tools to
reach this milestone. It’s
about quality time. We invest time in
our products, ensuring you the most
comfortable fabrics and a timeless
design. But nothing seems as important as the time we invest in our
future, our students, who are the
next generation of leaders – tomorrow’s judges, entrepreneurs, bankers,
and educators”, said David Merritt.
Why does Merit do this?
•To: Do Good
Every 26 seconds, a kid drops out of
high school in America. That’s over
7,000 students a school day. 1.2 mil-

lion students every year. And, our do
good goes beyond this donation. We
will be improving youth access and
readiness for college through our very
own FATE program and partnerships
with other nonprofits around the country.
•To: Feel Good
With Merit on, you don’t only feel
good about what you’re wearing, but
you also feel good about what you’re
giving. What it means. What it embodies. That together, we all can play
a role in helping kids get to college.
•To: Enable Good
Merit is a badge of service. It’s an
identifier. Anytime you see that badge,
just know it represents being a part of
a special community of fashionable
do-gooders.

To find out more about MERIT,
go to www.meritgoodnes.com.

Detroit’s New Economy Initiative - Continued from page 1 6
Ocelot Print Shop – Community Screen Print Shop - Detroit
• Idea: Buy new computers, graphics
software, driers, vacuum table and other equipment to expand offerings and
services to new and existing members.
Pot & Box – Floral Design & Décor
- Hamtramck
• Idea: Upgrade vehicles to expand delivery, retail and floral service catering
to local markets.
Prop Art Studio – Industrial/Commercial Art Studio - Detroit
• Idea: Purchase a 3D printer to allow
low cost prototyping and increase
capacity for detail-oriented work.
Sha-Sha’s Kiddy Korner – Child
Care - Detroit
• Idea: Build a brand new computer

lab to better serve the current and potential children and families, providing knowledge and internet access to
low-income families.
Singing Tree Garden – Urban Farm
and Tree Care - Detroit
• Idea: Purchase and add production
and storage equipment to expand commercial urban lumber program.
Tamaleria Nuevo Leon – Handmade
Tamales - Detroit
• Idea: Purchase new equipment to
expand market and offer Detroit made
tamales nationally and internationally,
as well as hire social media and advertising service to spread the message
Textures by Nefertiti – Full Service
Salon - Detroit
• Idea: Develop and market a new eth-
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nic hair care product line, build new
ecommerce site and market the product
through trade shows and social media
services.
The Hub of Detroit – Bike Repair Shop
- Detroit
•Idea: Make improvements to storefront
space, including wheelchair accessibility as well as increase capacity and
visibility.
The Kid Network Daycare,
LLC – Child Care and Development
Facility - Detroit
• Idea: Purchase and implement a
new creatively focused curriculum and
make external improvements to the facility, including updates to playground
and planting a garden.
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The Social Club Grooming Co.
– Barbershop and Community Space
- Detroit
•Idea: Build and stock a retail product area, and add equipment and staff
to increase capacity.
White One Auto – Automotive Service - Detroit
• Idea: Purchase new state of the art
wheel alignment system, expand service offerings and add new technicians to meet demand.
*The 30th NEIdeas: $10k Challenge
winner will be announced in the
coming weeks.

for information contact
www.neweconomyinitiative.com

H E A LT H C A R E A N D Y O U

The Healthcare Marketplace 2015 – Open Enrollment Starts Now

N

ovember 1, 2015 marks the new
season of open enrollment for
the Healthcare Marketplace.
During this enrollment season, many
more Americans will gain healthcare
coverage. According to a White House
press release on November 6, 2015, 17.6
million Americans have gained coverage
under the Affordable
Care Act, and the
uninsured rate was
reduced by 45 percent. Nevertheless,
over 10 million people who are currently
uninsured are eligible
NINA ABUBAKARI for the Marketplace.
There is definitely more work to be done.
Interesting Facts and Figures for
Detroit and Michigan
According to the White House
Press Release on November 6, 2015,
more than 288,700 Michigan residents
made the decision to participate in the
Marketplace. Almost 80% of these participants received a tax credit. In 2016,
Michigan residents will be offered plans
through the marketplace from 14 different insurers. Although the rate of
uninsured adults in Michigan dropped
to 8.5 percent in 2015, there are still

approximately 95,000 uninsured Metro Detroit residents are who remain eligible for the Healthcare Marketplace.
Apply, Shop, Enroll
Michigan citizens can begin to investigate the healthcare marketplace by
searching www.healthcare.gov. If you

O pen enrollment began on
N ovember 1 , 2 0 1 5 , and ex tends through J anuary 3 1 ,
2 0 1 6 . I ndividuals who apply, shop, and enroll in the
healthcare marketplace by
December 1 5 , 2 0 1 5 , may
begin coverage as early
as J anuary 1 , 2 0 1 6 .
already have health insurance through
your employer, Medicaid, Medicare, or
the Children’s Health Insurance Program (CHIP), you are not eligible to
enroll in the healthcare marketplace.
If your employer provides health insurance and you may still purchase a
plan through the Marketplace, but may
pay full price for the plan. See www.
healthcare.gov for more information.
Once again, there are four ways

to complete an application in efforts to
set up an account in the marketplace:
1. online: log into www.healthcare.
gov;
2. by mail: application and instructions may be printed from the website www.healthcare.gov, or obtained
from a Certified Application Counselor,
Navigator, or health insurance agent;
3. IN PERSON. Visit the following
website to find these staff in your area:
LocalHelp.HealthCare.gov;
4. BY PHONE: call 1-800-318-2596
(TTY: 1-855-889-4325), 24 hours/7days.
There remain five levels of coverage offered in the Marketplace.
These plans include Bronze, Silver,
Gold, Platinum and Catastrophic plans. Traditionally, Bronze level
plans cover a lower level of expected costs compared to Platinum level
plans. In addition, catastrophic plans
have the highest out-of-pocket costs.
According to the Michigan Department of Insurance and Financial Services, there are 165 plans in the Marketplace in 2016, categorized by varies by
the level of coverage: Bronze-47 plans,
Silver-66 plans, Gold-34 plans, Platinum-7 plans, and Catastrophic-11 plans.
Open enrollment began on Novem-

A Financial Literacy Seminar focusing
on a review of your
2015 Financial Affairs and
planning for your 2016
Financial Direction
Sunday, 29 November 2015
from 3 p.m. - 7 p.m in the American Room
of the International Institute
111 E. Kirby at John R
Sponsored by: James Cole, Jr., David Rambeau
Kefing Moor, Dvine Kapilango, Sanders Bryant
and Regina Ross

For information: FB Concept East Institute of
Business and Economics or 313-418-8216
Teams win. Teammates communicate
www.detroitsmartpages.com
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ber 1, 2015, and extends through January
31, 2016. Individuals who apply, shop,
and enroll in the healthcare marketplace
by December 15, 2015, may begin coverage as early as January 1, 2016. New
coverage may start by February 15, 2016,
if you enroll in a plan as late as January
15, 2016. Nevertheless, if you do not
enroll in a plan by January 31, you will
become ineligible to enroll in a health
insurance plan unless you qualify for a
special enrollment period. See www.
healthcare.gov for more information.
Health Coverage Requirements
Health insurance coverage through
an employer, Medicaid, Medicare, or
CHIP makes you exempt from tax penalty. In 2016, without health insurance
coverage, individuals will pay the greater value of 2.5% of taxable income or
$695 for an adult and $347.50 per child.
If you have questions or concerns about
tax penalties, contact a Certified Application Counselor, Navigator, or health
insurance agent for more information.
CONTACT INFO:
Nina Abubakari, MPH, MBA, JD, FACHE
Owner, Fern Health Solutions
E-mail: nina1 @fernhealth.com
www.fernhealth.com
Phone: 31 3.823.2326

ASK THE TECH GUY

Y

ALL ABOUT TECHNOLOGY

our old computer might have
some life left in it. However,
dropping it off at your favorite
nonprofit, charity, or
library might not be
the best way to pass
it on. I will help you
learn about the environmentally smartest
options in this article.
As companies,
WILLIE BRAKE
nonprofits,
charities, libraries, and individuals find
reasons to upgrade their computers,
the problem of how to safely discard
used equipment continues to grow.
There are many reasons to donate or recycle your used equipment:
Every computer dumped into
a landfill represents a missed opportunity to provide technology and
tools to individuals and organizations that may not be able to afford it.
Even if a computer cannot be reused, recycling ensures that valuable
raw materials are recovered from used
computers and that any waste is disposed
of in an environmentally sound fashion.
Unfortunately, according to the
U.S. Environmental Protection Agency
(EPA) only 15 to 20 percent of com-

Four Tips for Donating a Computer
How to donate or recycle your used equipment
the lifespan of a computer is seven to
eight years. Extending the computer’s lifespan through reuse provides
the highest environmental benefit of

ternet browser’s cache, cookies, history; your email contacts and messages;
your documents; your recycle or trash
folder; and all nontransferable software.
4. Keep a List of What
We provide reliable, warrantied desktop and laptop You Donated for Your Records
Remember that tax season is right
computers to individuals, small businesses, nonaround the corner — and you are likely
profits and charities at the lowest possible cost.
eligible for a deduction if you donate
to a nonprofit organization. All About
mental Protection Agency, Microsoft, all electronics disposal alternatives. Technology works with a nonprofit re2. Remember the Software, furbisher and can provide a tax receipt
local nonprofits, and other organizations to improve the environment and Documentation, and Accessories upon request. Business donors can deIf you can, include the keyboard, duct the un-depreciated value of the
bridge the digital divide by helping
consumers and businesses properly mouse, printer, and any other accesso- computer, and individuals can deduct
donate or recycle computer equip- ries you have used with the computer. the current market value of a computer.
ment. We also have expertise in com- Keeping the Certificate of Authentic- For more information on tax laws reputer equipment refurbishing through ity sticker (usually on the computer) lated to computer donation, see Section
our Electronics Recycling Initiative. intact is generally the most important 170 of the Federal Income Tax Code.
If you are interested in donating
We provide reliable, warrantied desk- thing to remember. This allows us
top and laptop computers to individu- to inexpensively re-license and re- your office or personal computers, visit
als, small businesses, nonprofits and load Microsoft Windows and Office us online at www.all-about-technology.
charities at the lowest possible cost. software on the donated machines. com or call us directly at (313) 218-4888.
3. If You Clear Your ComputBelow are some tips for passing
along your used but still useful er of Personal Information YourCONTACT INFO:
self, Use Disk-Cleaning Software
equipment.
Willie E. Brake is a Computer Expert
The best way to protect against
1. Determine if Your Old
and Industry Analyst at All About TechComputer
Can
Be
Reused any unauthorized use of personal infornology, a Certified Minority Business
Enterprise and Microsoft Authorized
If your computer is less than five mation is to use a disk-cleaning tool that
Refurbisher, based in Detroit, Michigan.
years old, chances are it can be put to obliterates all data on the hard drive.
good use by someone else. Usually, Personal information includes your Inputers and other electronic devices are
being recycled in the United States.
All About Technology has a long
history of working with the Environ-

SMART TECH NEWS

Rocket Fiber Announces 10Gigabit Residential Internet Service in
Detroit and up to 100Gigabit Internet Service for Businesses

R

I nnovative T echnology I nf rastructure - Start- up O pens N ew H eadq uarters in Downtown Detroit
ocket Fiber, founded in 2014
as part of the Rock Ventures
and Quicken Loans Family of
Companies, is a Detroit-based Internet
service provider dedicated to bringing
affordable gigabit Internet, breathtaking
HDTV and an industry-leading, personalized client experience to residents and
businesses in Detroit. Rocket Fiber’s
newly-built fiber backbone is designed
to transform the way Rocket Fiber clients create, collaborate and communicate. Co-Founders are Marc Hudson,
Chief Executive Officer, Edi Demaj,
Chief Operating Officer and Randy Foster, Chief Technology Officer.
The lightning fast fiber lines will
provide up to10-gigabit internet speeds
for residential customers and up to 100gig speeds for businesses. This giant leap
will allow Detroit to join a small group
of technology- savvy cities in the world

offering these gigabit speeds that will be
up to 1,000 times faster than the current
residential average speed in Detroit.
Rocket Fiber beta testing has already begun for residents connected
to the service at The Albert and Malcomson Buildings in Detroit’s Capitol Park neighborhood. In addition, 19
office buildings have been connected
to the Rocket Fiber network including
the First National Building and One
Kennedy Square. Large numbers of
business and residential customers are
scheduled to “go live” in early 2016.
Rocket Fiber was founded less
than 18 months ago, has received millions of dollars in investment and
now employs 30 full-time team members. The company is at the forefront
of Detroit’s “Smart City” movement
leading the development of high-tech
assets that will soon become part of
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the

city’s important infrastructure.
“Rocket Fiber’s mission is to develop and implement critical technology infrastructure that will contribute
to transforming Detroit into one of the
most attractive cities for technology and
other businesses to locate, ”says Rocket Fiber Chief Technology Officer and
Co-founder Randy Foster. “Ten-gigabit Internet will put Detroit in an elite
category in which technology start-ups
and growth companies will naturally
and quickly emerge inside its borders.”
Rocket Fiber has built its multigig infrastructure with the most advanced technology in the world today.
Businesses and residents that subscribe
to the service will no longer be limited by band width or inconsistent and
slow connection speeds. Additionally,
10-gig speeds pave the way for residents to begin using the Internet in
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ways never before imagined. Information will move at speeds that pale
in comparison to today’s connections.
Ten-gig service to residents will
allow a variety of high band width applications. For example, a typical onehour and 40 minute movie is expected
to download in an average of 40 seconds; doctors will be able to upload
and download high resolution scans
with virtually no lag time, allowing
them to assist patients at any hour of
the day almost instantaneously; and
musicians, artists and filmmakers can
create and edit content with speeds
that were unimaginable in the past.
To request Rocket Fiber in
your area, visit rocketfiber.com.

Charlene Mitchell- Rodgers

BIGGEST MEDIA
ANNOUNCEMENT HOAX

As fall approaches,
winter and daylight savings time brings darkness
earlier than many of us
would like. The propensity
to spend more time inside
the house is a pretty natural
instinct. Television executives love it;
a TV show that stars so many African
American actors whose plot does not
center on any specific ethnicity. The
show airs at 8pm on Wednesday’s
right before Empire, which needs a
strong lead-in due to its ratings drop.

Several online media posters sent out a phony press release
claiming that Oprah Winfrey had
purchased BET
(Black Entertainment Television) WORST NATIONAL TV COVERAGE
for $800 Million
All of the
in cash. At first, it
Presidential Desounded feasible,
bates - The modbut fact checkerators on the
ers and comvarious networks
mon sense would tell us that if The
have not done a
Queen of Media had purchased BET,
very impressive
her own camp would have made
job of compilthe announcement, not some un- ing strong questions and they have
known folks trying to create buzz. allowed the candidates, particularFact: Oprah did not buy BET. ly the GOP side to make a mockFact:
Many people wish ery of the entire debate process.
that Oprah or someone else with
a strong vision would buy BET BEST CONTINUING NETWORK TV
and take it back to its roots. SHOW - THE VOICE ON NBC
This live audition style show
BEST NEW NETWORK TV SHOW
started back in 2011 as competition to
- Rosewood on Fox - This Mi- American Idol. To date, it has surami-based drama has an unusual twist passed Idol as the most watched show
and a very strong cast. It is a show
with no villains. The main characters
are a father and
son who are both
pathologists who
find secrets in
people’s corpses
which lead them
to solve murder
cases. It’s a com- of its kind. Coaches Adam Levine,
bination doctor/cop show combined. Pharrell Williams, Blake Shelton,
It is easy to watch, and the somewhat and Gwen Stephani double as judgstrange plot is aimed at a mainstream es. Unlike Idol, the contestants are
audience even though the main actually helped to become better
characters are African American. singers, and they are praised for their
Actors Morris Chestnut plays the abilities. It is fun to watch because
lead character, Dr. Beaumont Rose- no one is being ridiculed or embarwood, Jr. His dad is played by veter- rassed. We need more shows like this
an actor Henry Simmons. Lorraine that present opportunities for young
Toussaint plays his mother, Donna, people from every area of the counand talented actress Gabrielle Dennis try that might otherwise never have
plays his sister, Pippy. It is great to see a chance at showing off their talents.
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because this is the time of year that
television viewership increases by at
least 30%. More eyeballs glued to the
tube means higher advertising rates
and bigger revenues for the networks.
Most viewers actually don’t
care about ratings and revenue.
We just want our favorite shows

to come on, and for cable rates to
not go up. So what’s Hot going
into the Holiday Season? A huge
mix of news, entertainment, drama, sports, reality shows and selfhelp programs seem to once again
dominate. Here is a sampling along
with some other media headlines.

NEW RADION STATION - THE WORD NETWORK

This is part of media mogul
Kevin Adell’s most recent undertaking to augment his WADL TV 38
TV Station. Airing on 910 AM, it

troit’s own Rev. D. Alexander Bullock
who was also featured in the now defunct TV Show, Preachers of Detroit.
Coming in Future Eye on Media Col-

Most viewers actually don’t care about ratings and revenue.
We j ust want our f avorite shows to come on, and f or cable
rates to not go up. So what’s Hot going into the Holiday
Season?
was formerly a Disney Radio Station
and is the oldest known radio station
in Michigan. The WORD Network
is the largest African American religious network in the world. It is now
a Gospel station, with programs hosted by various ministers including De-
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umns: A look at the new faces and
personalities in local TV news, and
profiles of popular TV and radio personalities in Detroit.
Please send us your favorites. Send
to info@detroitsmartpages.com
Contact Charlene at:
cmitch03@comcast.net

SMART FINANCIAL PLANNING

The Power of Mentorship, the Big Payback

T

he year was 2001 and I was working at the Prudential Town Center, Southfield, MI trying to figure
out what does it take to run a successful
business and to develop a financial planning practice. I had
spoken to a number
of people about running a business, and
like any good coach,
everyone gave me
what they considered
important pieces of
ELLIS LIDDELL
advice. I filtered that
information and decided to do a reverse
dentist model practice. The reason being is at that time, a dentist office represented one of the most profitable offices per client in the medical profession.
Along the way, I met a young lady
working in an office by herself on behalf
of a large corporation. I asked her, what
her exit strategy was in the event that
her company decided to close her solo
office; she did not know. Her name is
Cheryl Ajamu. I would see Cheryl in
the hallway of the executive suite and
would occasionally stop by to check
on her and to see how she was doing.

One day she asked me what I
meant by exit strategy. I explained; it
is how you are preparing yourself for
the next level of your career. Subsequently, I started dropping off books
and tapes by her office for her to listen
to. Without realizing it, I had become
Cheryl’s mentor. No formal agreement
was signed nor was there a handshake;
it was unspoken but not unappreciated.
Fast forward to the year 2013,
Cheryl had now transitioned to working for herself as the Ajamu Group doing Public Relations for entities such as
Magic Johnson Companies and so many
other well-known companies. Each
year, she hosts an event in conjunction
with the North American International
Auto Show. The name of her event is
the Multicultural Media Luncheon held
at the Westin Book Cadillac Hotel in
Detroit, MI and it is always a sellout.
At the 2013 luncheon, Cheryl
came on stage after handing out numerous awards to many auto executives
in various categories; ranging from
best urban commercials to best in design. She proceeded to make a statement about someone special that with-

Best Practices Consulting Services, LLC
Where Your Business Is Our Business!

Do you have questions about
starting or expanding your existing
business operation?
Give us a call, we can help you
determine the following:
 Whether your concept is
feasibile for starting a business
 Is your business plan
executable?
 Do you need to extend your
sales force without increasing
your payroll?
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Best Practices Consulting Services, LLC

Best Practices
Consulting Services, LLC
2727 2nd Avenue, Suite 157
Detroit, MI 48201
www.YourPracticesCoach.com
Phone: 810.280.4310
Fax:734.992.3336
E-mail:
laura.sigmon@YourPracticesCoach.com

out their direction, she would not be
where she is today. She described this
person as someone that freely shared
information and offered encouraging
words that built a strong foundation
for a company she would later start.

Please j oin me on
J anuary 1 4 th, 2 0 1 6 at
1 1 : 0 0 AM at the Westin
Book Cadillac f or the
Multicultural Media
Luncheon. For tickets,
log on today to www.
aj amugroup. com. T his
event is sure to sell out.
I listened with curiosity but had
no clue that she was talking about me.
She said all the words that should have
given me a hint that it was me she was
talking about. However, when an individual gives freely of themselves from
the heart, doing everything in their
power to help a fellow citizen, you
don’t realize what kind words, what

book, what CD you gave, may have
touched someone in a very special way.
When Cheryl called my name for the third time, though shocked and
amazed and filled with euphoria, I then
realized the big payback had occurred.
When I say big payback, I mean that
is when the student becomes the teacher. It is at that moment when you realize; although, everyone may not say
thank you for what you have done in
a public forum like Cheryl did, but
just know, you made a difference and
that difference pays dividends for life.
Ellis Liddell is the President of various ELE entities in Southfield, MI. He
is also the author of “Wealth Management: Merging Faith with Finance”
and a member of the Million Dollar Roundtable. Mr. Liddell can be
reached at (248) 356-6555 or through
his website: www.elewealth.com. Securities offered through ELE Wealth
Advisors, Inc., member FINRA. Advisory services offered through ELE
Advisory Services, Inc. ELE Wealth
Advisors and ELE Advisory Services,
LLC are affiliated through common
ownership and control.

URBAN JOURNEYS

Individuals, Teams, Leagues and Cartels

T eams Win! T eams of teams, aka leagues, do even better. And then there are cartels.
By David Rambeau

I

have an
i n t e l lectual,
Facebook colleague, Tdka
Kilimanjaro,
of the KMT
University
Press whose posts I publish regularly
on our Concept East Institute websites
on Facebook.com. I also frequently use his motto, “Teams Win” to
close-out my online correspondence.
I’ve also taken to adding a couple of
additional comments....Teammates
communicate. And another...Teams
of Teams, aka leagues, do even better. My additions add depth and
breadth to the development process.
The individual is the first level of organization. We’ve all heard
the saying, “I’ve got to get myself

amples of successful black leagues
are the Negro Baseball Leagues
and the Black College Sport
Leagues. There are others that
you probably could add to the list.
Successful individual black
basketball teams included the Harlem Globetrotters and the New York
Rens. Neither of these two teams
managed to expand from their individualism to form black basketball
leagues. Nor could they develop
institutions, the next level of protection for leagues. The Rens dissolved and the Globetrotters became
a touring entertainment show with
competitive basketball as merely
a distant memory once the NBA,
a league, integrated their teams.
So when we hear the offthe-cuff call for us to get ‘organized’ we need to recognize the
lack of practice, knowledge and

After the team, the next step is the
league, and we must take our game
to a much higher level if we are to
become the champions so many of
us think we are.
together.” Ok. That’s true and fine,
as far as it goes. But for community building, that’s not far enough.
You have to take the next step,
and in long-range planning, steps.
The next level of organization is the group or team. You will
need a team that is disciplined and
trained to accomplish more, much
more, than an individual. However,
a team by itself is still vulnerable. A
team, like an individual, is a standalone entity. Teams, not be involved
in leagues or conferences, can be
squeezed out of participation with
their rivals that are organized to control competition and revenues, especially income from mass media (television, the Internet, radio and print).
A team of teams, a league, is
the next level of organization and
much less vulnerable than a standalone or individual team. Two ex-

sophistication that such overtures demonstrate, even on merely a theoretical or rhetorical level.
We need a much deeper degree
of reading and research to meet the
organizational challenges of contemporary society, given the complex
structural forms that currently exist. We clearly won’t be able to advance or even survive unless we go
far beyond the individual and even
the team if we are to meet today’s
global competition. After the team,
the next step is the league, and we
must take our game to a much higher
level if we are to become the champions so many of us think we are.
And then there are Cartels.
Cartel - a voluntary often international combination of private
enterprises supplying like commodities or services that agree to limit
their competitive activities (as by
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allocating customers or markets,
regulating quality or quantity of output, pooling returns or profits, fixing
prices or terms of sales, exchanging

We clearly won’t be
able to advance or
even survive unless
we go far beyond the
individual and even
the team if we are to
meet today’s global
competition.
techniques, trademarks or patents, or
by other methods of controlling production, price or distribution).
A cartel is the next level of organization that organizes beyond the
league to control an entire industry nationally and internationally, horizontally and vertically. The oil business
is a cartel which attempts to control oil
research, discovery, production, distribution, on an international basis regardless of national borders. No aspect

of the energy business escapes their
purview. The corporate interests; held
together by practice of international
capitalism of the oil cartel, supersedes
national interests and boundaries.
We are struggling to be on the
first step, the individual, of the organizational ladder. Our only potentially
unifying
international
proposition is Pan-Africanism, not
nationalism, not religion, not financial ideology. Even that is a difficult
solution to an intractable problem.
But, what else have we got? Where
else can we begin? Let’s get started.
Contact info:

David Rambeau is the editor/
publisher of the Concept East Institute websites on FB. Access him via
Messenger on your Smartphone or
through Facebook.com. Read his
articles in the bi-monthly edition
of the Detroit Smart Pages tabloid
newspaper. And, of course, watch
For My People, Saturday mornings
at 6:30 a.m. on Ch. 50 WKBD-TV.

1 435 Randolph St. 31 3-9 62-41 80 DSMNOW.com
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THE ART OF LIVING IN DETROIT

Taking On the Great Outdoors

W

hile some of us are outdoor
enthusiasts, some of us need
more coaxing. Tramping
through the woods, hunting wild game,
paddling upstream
– they’re all activities that not only entertain but get your
heart rate up as well.
World-renowned
Fitness Expert Peter Nielsen says that
GINGER TANSIL
most people have no
problem shedding
the pounds in the Spring, Summer or Fall,
but usually hibernate during the Winter.
However he says, more weight
can be lost in the Winter than any other time. And Joe Cross who created the
film, “Fat Sick & Nearly Dead,” says
getting weight off is a battle but keeping it off is an entire war! Let’s take a
look at some heart pounding activities
geared toward the more adventurous
outdoor types among us, along with
some tailor – made for the Divas as well.
Dashing Through the Snow…….
Would you believe that snowshoeing is America’s fastest growing winter
sport? This odd ancient footgear, which
can resemble an oversized tennis racket,
is a great way to venture forth into plac-

es where others don’t dare tread. That
means getting away from the crowd
and enjoying nature at its most pristine.
So how difficult is snowshoeing?
Can you walk? If the answer is yes, then
you can showshoe. At its most basic, the
sport involves nothing more than putting one foot in front of the other with
snowshoes on your feet. But in truth,
efficient snowshoeing does require a
technique that is somewhat different

provide adequate support for walking.
The health benefits of snowshoeing are multiple. First, it’s good aerobic
exercise that can keep your heart rate up
for an extended period of time. What’s
more, it improves leg muscle tone, and
if trekking poles are used, it can improve upper body fitness as well. They
help you remain stable and upright on
challenging terrain, while reducing the
burden on your knees. They’re avail-

Come on Fam., let’s not lose the strides we’ve made in
our q uest f or great health j ust because a little snow is on
the ground. Let’s put more quality in our life!
than walking in ordinary shoes. When
walking in snowshoes, it’s best to lift
each shoe a bit and slide the inner edge
over the inner edge of the other shoe. If
the shoes don’t overlap a bit when you
stride, you’ll be forced to walk with
a bowlegged gate that can be taxing.
While ancient snowshoes were
made from wood and leather, most of
today’s snowshoes are made with aluminum, plastic and various synthetic materials. But the idea is the same: the snowshoe gives walkers a big footprint, so they
won’t quickly sink into the snow. Because snowshoes distribute body weight
over a large area, even soft snow can

able in a variety of lengths and widths
and even children’s sizes are available.
I
Heard
Someone
Ask,
“Do Black People Ski?” My reply is, “Can White Men Jump?”
Of course they can. We can do
anything we want to do. There’s actually a Ski Club called The Brotherhood
of Skiers. I haven’t heard of any “African American Ski Resorts,” but if you
want to find a place in the U.S. that will
have a good mix of people of different
races then pretty much any of the big
resorts will do; Squaw Valley, Heavenly, Steamboat, and Breckenridge.
Closer? Macomb County, Oakland

County and Wayne County offers Cross
Country Skiing. As opposed to going
down a slippery, snowy hill as Richard
Pryor says, with wood on your feet.
Speaking
of
which,
let’s
talk
about
Hoofing
It
Most winter sports require some
heavy-duty foot protection. And while
some, such as skiing, call for purpose-built footwear, for many activities
a pair of high-quality insulated boots
can keep you warm and on the move. In
fact, for those whose idea of great winter
sport is a group-hike through the woods
on a snowy day, boots and warm clothing
are all the equipment that’s necessary.
Winter hikes are an activity
that the entire family can enjoy. Because only minimal gear is needed,
it won’t break the bank. But keep
in mind that nothing ruins a nice afternoon hike faster than cold feet.
Come on Fam., let’s not lose the
strides we’ve made in our quest for great
health just because a little snow is on the
ground. Let’s put more quality in our life!
CONTACT INFO:
Q uestions or comments may be sent
to ourlifeandimagecoach@yahoo.com.
For speaking engagements: call 31 3
9 09 -2838.

SMART COMMUNITY NEWS

Detroit Area Beautification Organizations Recognized at Annual Awards Ceremony

K

By Beverly Smith

eep Michigan Beautiful,
Inc held its 2016 Annual
Awards Ceremony and Luncheon at Bavarian Inn Lodge and
Conference Center in Frankenmuth,
Michigan on October 16, 2015. The
annual awards luncheon recognizes exterior projects that involve environmental
clean-up,
historical
preservation, site beautification and
restoration and environmental educational programs for children and adults.
Nominations are submitted from
all over the state by KMB’s board
members and recipients are awarded in four categories. To date, KMB
has recognized over 3,500 projects
across the state representing entries
from business and industry, community groups, schools and clubs, youth,
individuals, cities, and counties.
Four awards are given:
•The President’s Award, given for an
exceptional program, project or indi-

Ed Deeb, Distinguished Service Award
Winner and H enry Fischer, K MB Ex ecutive
Director.

Paul Blake and T omi McCampbell Blake,
Greeley Street Beautification Project,
Award of Merit Winner and H enry Fischer,
K MB Ex ecutive Director.

Beverly Smith, Angela I reland, Monica
J ohnson, K eep Detroit Beautif ul, T he Michigan Award Winner and H enry Fischer, K MB
Ex ecutive Director.

vidual that most exemplifies the goals
of KMB.
•The Michigan Award, an outstanding effort in furthering the goals of
KMB.
•The Award of Merit, projects smaller in scale but most worthy of recognition.
•The Distinguished Service Award,
given to those who have contributed
to the beauty and clean environment
of our state through varied programs
and activities.

Keep Michigan Beautiful, Inc.
was established in 1962 by Governor John B. Swainson as a permanent, not for profit, non-political, statewide civic and volunteer
organization to combat litter and
to promote beautification of the
State of Michigan. This year, 38
awards were given including several from the metro Detroit area.
KMB also hosts the statewide
Annual Michigan Clean-Up Days,

April 1st through May 31st, the
official Michigan Clean-Up Days
proclaimed by the Governor. KMB
is also a proud affiliate of Keep
America Beautiful, Inc. Information about KMB and its programs
can be found on its website, quarterly newsletter, brochures, and
through speaking engagements.
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Call 989-763-1789 or visit: www.
keepmichiganbeautiful.org.

S M A R T E AT S

November Is National Pomegranate

W

elcoming one of the most
mysterious fruits, as November is designated as the
month to honor it, the pomegranate,
Punica granatum, has actually been
cultivated for thousands of years. Its
earlier name, pomum (Latin for apple)
granatum (meaning seeded), eventually became Punica granatum, which
refers to the Phoenicians who expanded its cultivation. Pomegranates have
been called “divine fruit” and are said to
have been found in the Garden of Eden.
In fact the pomegranate is mentioned in Babylonian texts, the Homeric
Hymns, and the Book of Exodus. Ancient Egyptians saw pomegranates as a
sign of prosperity and ambition, depicting it tomb paintings and in other places.
Turkish and Greek cultures also
see pomegranate seeds, called anils, as
symbolizing prosperity and good fortune, and on New Year’s Eve a pomegranate is traditionally smashed on
the floor, just inside the front door,
to reveal its lucky seeds – which can
number anywhere from 200 to 1,400!
Though the flower, leaves, bark,
and peel are all edible, typically the

“sarcotest,” or sweet, water-laden pulp
that surrounds the seeds, is what we eat
– often swallowing the seeds along with
it if desired. In fact, dried seeds – available in many specialty food markets
and health food stores – make a great
addition to trail mix, blended into yogurt, or as an ice cream and salad topper.
On the health side, pomegranates explode with fiber, vitamins, nutrients, flavonoids (which, in some studies,
are known to be anti-inflammatory), and
phytochemicals. In recent years, pomegranate juice (which can be tart and was
popularly used in Armenian, Persian, and
Indian cuisine long before we discovered it) has been promoted as a health,
skin, and hair elixir. The peel contains
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a huge number of antioxidants released
in abundance when the fruit is squeezed.
Pomegranate consumption is said
to lower blood pressure and the incidence
of heart disease, as well as decrease the
risk of breast cancer, slow down the
progression of Alzheimer’s disease, and
limit osteoarthritis. Ayurvedic applications use the bark of the pomegranate
tree and the fruit’s rind to combat diarrhea, dysentery, and intestinal parasites.
The seeds and juice are said to stop gum
and nosebleeds, tone skin, and can even
treat hemorrhoids. Overall the fruit in its
various forms is said to increase memory and slow down the aging process.
Try this Pomegranate Guacamole recipe in celebration of
National
Pomegranate
Month!
Pomegranate Guacamole
2 large ripe avocados
½ large onion, grated
2 garlic cloves, chopped
2 fresh chiles, serranos, seeded
2 tablespoons fresh coriander leaves
1 freshly squeezed lime
½ teaspoon salt
1 tablespoon pomegranate juice
3 tablespoons pomegranate arils
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•Finely chop the onion, garlic, chiles serranos, and coriander leaves. Place in a bowl, and
add lime juice and salt. Set aside.
•Peel and pit the avocados,
and place in a bowl. Slowly mash
with a fork, while adding the tablespoon of pomegranate juice.
•Add the onion and garlic mixture,
and fold it together to make a course
pulp. Gently fold in pomegranate arils.
•Serve with warm tortillas, tostadas, or corn
chips. Serves 6.
So, whether your objective is health or
taste, feel free to
celebrate
with
the
Pomegranate food trend!

Khadija B. Wallace is Founder &
CEO of Joyful Treats Catering.
For edible food creations and fun
fact tips or recipes, sign up for
newsletter at: www.joyfultreatscatering.com.

ELE MORTGAGE

SERVICES, LLC

MORTGAGE SERVICES INCLUDE:

• Mortgage Professionals dedicated to providing a personalized client experience.
• Mortgage and Home Equity Products at competitive rates.
• Comprehensive analysis to meet your financial needs.
• Timely on-line pre-approvals for qualified applicants.
At ELE we recognize that we must be open to all questions regarding every
aspect of personal finance in order to maintain a relationship throughout each of
your major purchases over the years.
18700 West 10 Mile Rd., Suite 100, Southfield, MI 48075
Call us today: 248-356-6555 or 866-332-8700 www.elewealth.com

“Fulfilling Dreams One Family at a Time”
Securities offered through ELE Wealth Advisors, Inc. member FINRA. Advisory services offered through ELE Advisory Services, LLC. ELE Wealth Advisors, Inc. and
ELE Advisory Services, LLC are affiliated through common ownership and control. NOTICE: Borrowers subject to qualifying. Rates and programs subject to change without
notice. Underwriting terms and conditions apply. Ellis Liddell, Mortgage Loan Originator, MI NMLS #287383
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F O U R T H O F A S I X PA R T S E R I E S : T H E C O M P L E X I T I E S O F T H E N W O R D

A Full Service Company
Built on a Solid
Foundation of Experience

Environmental Management
Industrial Cleaning
Licensed General Contracting
Facilities Management Services
Energy Management
ISO 9001 and 14001 Compliant

Rickman Enterprise Group
Headquarters: 15533 Woodrow Wilson • Detroit, Michigan 48238 • (313) 454-4000 • Fax (313) 454-4011
Additional REG Locations: New York • New Jersey • Atlanta

www.rickmanenterprise.com

SCHAEFER LYNDON SELF STORAGE
Not enough space in your condo or apartment?

Our units are designed to hold all your valuables including any size furniture up to cars,
boats, motorcycles and snowmobiles.
■ Safe, Affordable & Convenient!
■ Ask about our special discounts!
■ 5 ft., 10 ft and up to 30 ft spaces available
■ Moving supplies
■ One level facility
Pickup
■ Climate control
and dropoff
delivery
■ U-Haul Rentals
available!
■ Open 7 days a week
■ State-of-the-art security
■ Alarms in every unit inside and out
■ New modern facility
■ Warehouse space available for lease
■ Open storage

We pick up in the Winter
and return in the Spring!

EASY IN-EASY OUT!
Indoor & Outdoor Units.

5ft. x 5ft Units
Can fit small boxes, flatscreens,
bicycles, lamps, etc.,

10ft. x 30ft Units
Can fit large boxes, dressers,
a car, small truck, chairs, etc.,

10ft. x 10ft Units
Can fit large boxes, dressers,
bicycles, beds, chairs, etc.,

Boxes, Tape, Bubble Wrap, etc.,

Contact us at: 14541 Schaefer • Detroit, MI 48227 • 313-272-2300
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