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F I N A N C I A L P L A N N I N G

ELLIS LIDDELL

Ellis Liddell is the President of vari-
�R�X�V���(�/�(���H�Q�W�L�W�L�H�V���L�Q���6�R�X�W�K�À�H�O�G�����0�,�������+�H��
is also the author of “Wealth Manage-
ment: Merging Faith with Finance” 
and a member of the Million Dol-
lar Roundtable.  Mr. Liddell can be 
reached at (248) 356-6555 or through 
his website: www.elewealth.com. Se-
curities offered through ELE Wealth 
Advisors, Inc., member FINRA.  Ad-
visory services offered through ELE 
Advisory Services, Inc.   ELE Wealth 
Advisors and ELE Advisory Services, 
�/�/�&�� �D�U�H�� �D�I�À�O�L�D�W�H�G�� �W�K�U�R�X�J�K�� �F�R�P�P�R�Q��
ownership and control.

There is a theory on Wall Street 
that goes something like this: If 
you follow the crowd and buy 

the hot investment of the day, chanc-
es are you’ll be scooping up shares 
when most others are about to sell. 

This natural tenden-
cy to buy when ev-
eryone is euphoric 
can have you buy-
ing at the wrong 
time and not buying 
when you should.

Investors of-
ten jump into an 

investment at the wrong time be-
cause they are worried about what 
others are doing instead of focusing 
on good old-fashioned fundamen-
tals such as the company’s earn-
ing potential or its management. 

History has continually shown 
us that when individuals make invest-
ments without the prudent basis for 
doing so, they often wind up losing 
money that can take many years to re-
cover. We saw this in 1998-2000, when 
investors drove the NASDAQ com-
posite over 5000 – only to see it fall 
to less than 2000 the following year. 

History has also shown that 

when individuals avoid investments 
because the popular thinking is to 
steer clear of them, opportunities 
are often overlooked. We saw this 
in 1982, when interest rates were 
�K�L�J�K�� �D�Q�G�� �F�R�P�S�D�Q�L�H�V�� �K�D�G�� �D�� �G�L�I�À-

cult time impressing analysts with 
their earning potential. That period 
proved to be the beginning of a bull 
market that lasted more than 15 yrs. 

On October 19, 1987 the Dow 
Jones Industrial Average fell 22% in 
one trading session, the worst trad-
ing day since October 1929. How-
ever, that day brought tremendous 
buying opportunity. Despite that de-
cline to 1738 points, the Dow closed 
at 10,159 on March 31, 2001- for an 
annualized growth rate of 13.97%.

At the end of 1994, a year in 
which stock and bond markets both 
struggled because of the higher inter-
est rates, the common thinking was 

�W�K�D�W�� ���������� �Z�D�V�� �D�� �E�D�G�� �\�H�D�U�� �I�R�U�� �W�K�H�� �À-
nancial markets. If you took that ad-
vice, you would have missed out on 
one of the stock market’s best years. 

In response to market downturns, 
some investors shift a greater per-

centage of their assets to money mar-
ket funds. Time and time again, this 
strategy has proven to be a mistake. 

Keep in mind that the stock 
market has experienced near-
ly twice as many bullish peri-
ods as bearish periods over time. 

When times get tough for stocks, 
�P�D�L�Q�W�D�L�Q�� �\�R�X�U�� �F�R�Q�À�G�H�Q�F�H�� �L�Q�� �W�K�H�L�U��
long-term growth potential and use 
these simple strategies:

 • Reduce your cost by averaging down. 
If one of your stocks declines in val-
ue, but the underlying business is still 
sound, consider buying more shares. 
You will reduce your overall cost basis.

�‡�� �6�W�D�\�� �G�L�Y�H�U�V�L�À�H�G���� �.�H�H�S�� �\�R�X�U�� �D�V�V�H�W�V��
spread among investments likely to 
perform differently under the same 
�P�D�U�N�H�W�� �F�R�Q�G�L�W�L�R�Q�V���� �3�U�R�À�W�V�� �I�U�R�P�� �D�S-
preciated investments will help offset 
losses from any losing investments. 
 • Stay focused on your long-term 
goal. Don’t try to avoid the downturn 
by jumping out of the market. No one 
can accurately predict when it will re-
bound. 

When considering investing,         
seek professional advice

�'�R�Q�·�W���)�R�O�O�R�Z���W�K�H���+�H�U�G�«��

Investors often jump into an investment at the 
wrong time because they are worried about what 
others are doing instead of focusing on good 
old-fashioned fundamentals such as the compa -
�Q�\�¶�V���H�D�U�Q�L�Q�J���S�R�W�H�Q�W�L�D�O���R�U���L�W�V���P�D�Q�D�J�H�P�H�Q�W��

YOUR SECURITY IS OUR ONLY BUSINESS

SECURITY CONSULTING
� Envir onmental Design
� S ystem Design
� Specialized Security Equipment
� Risk Assessment

GUARD SERVICE
� Uniformed Guar ds
� Executive Protection
� Unarmed and Armed Guar ds

INTRUSION DETECTION SYSTEMS
� Bur glar
� Fi re Alarms
� Medical Emer gency Alarms
� 24-Hour Monitoring
� Closed Cir cuit TV
� Access Control

INVESTIGATIONS
� Civil Mat ters
� Criminal Ma tters
� Surveillance
� Backgr ound Checks
� Insur ance Matters
� Employment Theft

PYRATECH SECURITY SYSTEMS
20150 Livernois Ave. | Detroit,  MI 48221 | 
Phone: 313.345.2000 | www .pyratech.net
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Personal Productivity Alchemist
Third Eye Group, Inc.

info@thirdeyegroup.net
313.475.0212
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S M A RT T I M E  M A N AG E M E N T

What’s Your Priority?

One of the biggest hindrances to 
getting things done is not know-
ing your priorities. You’d be sur-

prised at the number 
of people who don’t 
know what theirs are 
and this is where a lot 
of people get stuck. 
Time and time again 
when working with 
a client and look-
ing at how they go 

through their days and 
what happens in the midst of them, boils 
down to not knowing what’s important. 

Not knowing what’s important 
will hold up your days, have you jump-
ing from one task to another without 
completion and of course, impedes pro-
ductivity. Being in this space will have 
you stuck guessing what to work on or 
�F�R�Q�W�H�P�S�O�D�W�L�Q�J�� �Z�K�D�W�� �W�R�� �Z�R�U�N�� �R�Q�� �À�U�V�W����
You’re trying to prioritize your sched-
ule instead of scheduling your priorities.

To shift into the space of sched-
uling your priorities, take a step back 
then take a deep breath and exhale. For 
a moment, forget about all that there is 
to do. Look at the things you value most. 
What things matter the most to you? 
Your children or family? Your health? 

Integrity? Each of your values is direct 
indicators of what your priorities are. 

One of my top values is my health, 
because after all if I don’t have that I 
can’t have much else that I want, which 
is unacceptable to me. That value transi-
tions into my days as one of my top prior-
ities which is why my vegan diet, a good 
daily workout and meditation are part of 
each of my days. Nothing comes before 
them so they’re on the top of my agenda 
every day without fail. If integrity is im-

portant to you that would say that deliv-
ering for your clients is important to you?

Make a list of the things you val-
ue then look to see what priorities are 
related to them. Some values may have 
more than one. Ranking the values ac-
cording to their level of importance will 

give you the level of the related priori-
ties. Once you know your priorities, you 
can compare them to the things you’re 
doing daily and determine what stays 
on your list, what gets delegated and 
what gets kicked off your list altogether.

Keep a list of what’s important 
handy so that as you move into this 
new habit of focusing on the import-
ant things you have a reminder in front 
of you about what gets on your daily 
agenda. Being aware of and in touch 

with your priorities takes the guess 
work out of things because you al-
ready know what’s allowed to hit your 
to-do list and calendar and what isn’t. 

This awareness allows you to be in 
the habit of scheduling your priorities in-
�V�W�H�D�G���R�I���Z�D�V�W�L�Q�J���\�R�X�U���W�L�P�H���W�U�\�L�Q�J���W�R���À�J�X�U�H��
out what happens and when it happens. 
Knowing your priorities keeps you fo-
cused and on top of the important things. 
This is just one way to stop wasting time, 
take your power back and get things done.

�1�R�W���N�Q�R�Z�L�Q�J���Z�K�D�W�·�V���L�P�S�R�U�W�D�Q�W���Z�L�O�O���K�R�O�G���X�S���\�R�X�U���G�D�\�V����
�K�D�Y�H���\�R�X���M�X�P�S�L�Q�J���I�U�R�P���R�Q�H���W�D�V�N���W�R���D�Q�R�W�K�H�U���Z�L�W�K�R�X�W��
�F�R�P�S�O�H�W�L�R�Q���D�Q�G���R�I���F�R�X�U�V�H�����L�P�S�H�G�H�V�����S�U�R�G�X�F�W�L�Y�L�W�\��

WITH 30+ YEARS COMBINED EXPERTISE, VOP + ADWATER MEDIA IS A ONE-STOP SHOP 
FOR ADVERTISING, MULTI-MEDIA AND INTERACTIVE MARKETING EXPERIENCES.

WHO WE ARE



S M A RT B U S I N E S S  P R O F I L E

�´�6�R�X�O���)�R�R�G���0�D�G�H���I�U�R�P���:�K�R�O�H���)�R�R�G�µ

That’s the message that co-owners 
Erika Boyd and Kirsten Ussery 
are sharing every day at Detroit 

Vegan Soul Restaurant.   Chef Erika 
Boyd was born and raised in Detroit and 
Kirsten Ussery relocated from North 
Carolina 17 years ago. They both learned 
after years of a meat based diet that they 
wanted to break the cycle of diet related 
diseases in our families and community. 

Detroit Vegan Soul was born out of 
their desire to make good, healthy food ac-
cessible to everyone. They started on their 
journey in February of 2012 with a meal 
delivery and catering company which 
served the greater Downtown Detroit 
area. The response was overwhelming! 

Detroit Vegan Soul Restaurant 
was opened in September of 2013 at 
8029 Agnes St. on Detroit’s east side.

Their mission is to help people live 
healthier lives by providing great-tast-
ing, high-quality, nutritious vegan food 
that appeals to everyone, while at the 
same time doing their part to support a 
sustainable earth. Erika and Kirsten part-

ner with local food providers such as 
The Brinery, Earthworks, Keep Grow-
ing Detroit and D Town farms that pro-
vide seasonal organic produce and they 
give them their food waste for com-
posting to help them fertilize their farm.

At Detroit Vegan Soul, you can 
enjoy your favorite comfort foods 
�Z�L�W�K�� �F�R�Q�À�G�H�Q�F�H�� �W�K�D�W�� �W�K�H�� �L�Q�J�U�H�G�L�H�Q�W�V��
are fresh, mostly organic, and com-
pletely plant-based. The restaurant has 
several soy free and gluten-free op-
tions and the menu is prepared without 
�*�0�2�V���� �D�G�G�L�W�L�Y�H�V���� �S�U�H�V�H�U�Y�D�W�L�Y�H�V���� �U�H�À�Q�H�G��
�Á�R�X�U�V���� �V�X�J�D�U�V���� �G�D�L�U�\���� �H�J�J�V�� �R�U�� �D�Q�L�P�D�O�� �E�\��
products and with   LOTS OF LOVE
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The main advantages of a plant-
based diet seem to be more related to the 
foods you’re eating lots of (vegetables, 
fruits, whole grains, beans, nuts) rather 
than those you’re eating less of (meat). 
“When you base your meals on plant 
foods, you’re packing your diet with the 
�À�E�H�U���� �Y�L�W�D�P�L�Q�V���� �P�L�Q�H�U�D�O�V���� �D�Q�G�� �K�H�D�O�W�K�\��
fats that most Americans don’t get 
enough of,” says Sharon Palmer, R.D.N., 
editor of Environmental Nutrition. 

Plant-based diets are also full 
of  phytochemicals; compounds that 
help keep many of your body’s sys-
tems running smoothly. For instance, 
the anthocyanins in berries help pro-

tect  vision; carotenoids in carrots and 
cantaloupe, and the isothiocyanates in 
brussels sprouts neutralize the free rad-
�L�F�D�O�V�� �W�K�D�W�� �F�D�X�V�H�� �F�H�O�O�� �G�D�P�D�J�H���� �D�Q�G�� �Á�D�Y�R-
�Q�R�L�G�V���L�Q���D�S�S�O�H�V���K�H�O�S���F�R�Q�W�U�R�O �L�Q�Á�D�P�P�D�W�L�R�Q��

Detroit Smart Pages asked Kirsten 
and Erika a few questions about 
Detroit Vegan Soul.

DSP: What was your inspiration to 
open a vegan restaurant?

We wanted to create a 100% plant 
based space where people don’t have 
to worry about cross contamination. 
�7�K�H�\�� �F�D�Q�� �E�H�� �F�R�Q�À�G�H�Q�W�� �W�K�D�W�� �W�K�H�� �I�R�R�G�� �L�V��

completely free of animal products and 
by-products, overly processed foods 
and GMO products. Our main objec-
tive is to break the cycle of diet related 
disease in the community by offering 
people a healthier option that’s still 
�À�O�O�L�Q�J�� �D�Q�G�� �I�X�O�O�� �R�I�� �Á�D�Y�R�U���� �$�O�V�R���� �D�V�� �Y�H�J-
ans ourselves we had few options, so 
we decided to create one for ourselves 
and others. We are the premiere 100% 
vegan soul food restaurant in Detroit.

DSP: What were the initial services 
and who are your customers?

�:�K�H�Q���Z�H���À�U�V�W���V�W�D�U�W�H�G���R�X�U���E�X�V�L�Q�H�V�V��
we were doing pop ups, catering events, 
preparing and delivering meals to cus-
tomers. Those same meal delivery cus-
tomers are now regulars in our restaurant. 

DSP:  Were you always meatless?
We were both meat eaters for over 

30 years of our lives, but now that we are 
meatless we wish we’d made this tran-
sition much earlier. We know we are ex-
tending our lives by making this choice.

 DSP:  How did you decide to be com-
pletely vegan?

We wanted to break the cycle of 
disease in our families starting with us. 
We started out experimenting with veg-
etarianism (no meat but still dairy and 
eggs); however, our research led us to 
the conclusion that the best way to pre-
vent disease is to eliminate animal prod-
ucts completely from our diets. Before 
making this transition, I (Kirsten) was 
borderline diabetic according to my 
doctor who told me if I didn’t change 

�$�W���'�H�W�U�R�L�W���9�H�J�D�Q���6�R�X�O�����\�R�X���F�D�Q���H�Q�M�R�\���\�R�X�U��
�I�D�Y�R�U�L�W�H���F�R�P�I�R�U�W���I�R�R�G�V���Z�L�W�K���F�R�Q�À�G�H�Q�F�H���W�K�D�W��
�W�K�H���L�Q�J�U�H�G�L�H�Q�W�V���D�U�H���I�U�H�V�K�����P�R�V�W�O�\���R�U�J�D�Q�L�F����
�D�Q�G���F�R�P�S�O�H�W�H�O�\���S�O�D�Q�W���E�D�V�H�G��

my diet I would develop diabetes. Three 
years after us, my mom became vegan 
and she and I are the only ones in our 
family free of high blood pressure, dia-
betes, or high cholesterol. Also, a turning 
�S�R�L�Q�W���I�R�U���X�V���Z�D�V���Z�K�H�Q���(�U�L�N�D���À�U�V�W���V�W�D�U�W�H�G��
veganizing family recipes. Her cooking 
made it easy not to turn back to meat.

DSP:  How are you motivated to keep 
the business going?

We’re motivated by the lives we 
touch and change for the better every 
day. The people who eat in the restaurant 
and say, “I can do this,” meaning they 
can go vegan makes it worth it because 
we know that decision is going to change 
their lives and put them on a positive path.

DSP:  What have you done differently 
to enhance the business in whatever 
ways?

Every day we ask ourselves how we 
can do better, how can we provide better 
quality, how can we make a positive im-
pact. We’re continuously improving and 
trying to give people the best experience.

DSP: What are your short term and 
long term goals?

Our short term goal is to get 
our second location in Grandmont 
Rosedale open. Our long term goal is 
just to continue growing our business 
and positively impacting peoples’ lives.

DSP: Do you see your business as part 
of Detroit’s renaissance? 

�'�H�À�Q�L�W�H�O�\���� �:�H�� �D�U�H�� �S�D�U�W�� �R�I�� �'�H-
troit’s healing, which starts from with-
�L�Q���� �3�H�R�S�O�H�� �F�D�Q�·�W�� �À�J�K�W�� �I�R�U�� �F�K�D�Q�J�H�� �Z�K�H�Q��
they’re sick and dying. We’re helping 
people to live healthier lives and be 
part of the positive change in Detroit.

HOURS OF OPERATION FOR WINTER AND HOLIDAYS:
Tues - Sat (12pm-8pm)	Sun (11am-3pm)
Carryout Policy: Walk-in carryout orders accepted up until 15 minutes prior to 
closing. Phone carryout orders accepted up until 30 minutes before closing — call 
313-649-2759.  Carryout is walk-in only after 3 pm on Friday and Saturday. We are 
dine-in only on Sundays (no carryout) *Online Ordering & Gift Cards Available -

Owners: Kirsten Ussery-Boyd, Co-Owner & General Manager
Erika Boyd, Co-Owner & Executive Chef
Detroit Vegan Soul
8029 Agnes St. | Detroit, MI 48214 | 313.649.2759 | DetroitVeganSoul.com
Facebook.com/detroitvegansoul | Twitter.com/detvegansoul
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CORPORATE52.COM877.542.8032

Did you know that promotional products deliver 
long-term and effective impressions for a 
longer period of time than any other 
forms of marketing? 

TEMERIA HEARD
President 

Corporate 52 Marketing Group is your full service marketing and 
specialty advertising company that provides a wide range of 
promotional messaging to increase your 
corporate brand identity.

We’re obsessed with providing creative ideas 
for your company and we go beyond trade 
shows to make an impact to demonstrate that 
brand awareness is the most common and 
result producing use for promotional
items and is a year round effort.
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B U S I N E S S  P R O F I L E

This story begins over 29 years 
�D�J�R�����Z�L�W�K���D���F�R�R�N�L�H�����6�S�H�F�L�À�F�D�O�O�\����
the sweet potato cookie Cassan-

�G�U�D���7�K�R�P�D�V���À�Q�D�O�O�\���D�J�U�H�H�G���W�R���E�D�N�H���I�R�U��
her husband Jeffery, for Thanksgiving 
�W�K�H�� �À�U�V�W�� �\�H�D�U�� �W�K�H�\�� �Z�H�U�H�� �P�D�U�U�L�H�G�����7�K�D�W��
cookie would become the foundation 
for Sweet Potato Sensations, their Old 
Redford bakery and restaurant that 
now serves as a neighborhood anchor, 
an incubator for other family busi-
nesses, and the epicenter of a growing 
brand of sweet potato-based products. 

But there are two stories here. 
One is about the food: Cassandra’s 
cookies were fantastic, and she and 
Jeffery saw an opportunity. “Our goal 
was to revolutionize the sweet potato,” 
a staple of black American cuisine and 

�$���)�D�P�L�O�\���%�X�V�L�Q�H�V�V���R�U���D���6�Z�H�H�W���3�R�W�D�W�R���6�W�D�U�W�X�S�"��
On Innovation at Sweet Potato Sensations
by Lauren Hoffman, a collaboration of Venture for America And Native Newcomer

a point of connection with their person-
al family heritage and the community 
they identify as their target audience. 
They began selling them in the neigh-
borhood, famously selling 125 bags in 
two hours at a garage sale. 

In 1994, the Thomas Family 
opened a small bakery on Lahser and 
Grand River, selling cookies and pies. 
Then in 2009 they moved across the 
street to a larger storefront, complete 
with abundant eat-in space and a kitch-
en they’ve renovated. That was where 
I sat down to brunch with Jeffery to 
talk startups and small business devel-
�R�S�P�H�Q�W�����R�Y�H�U���D���K�H�D�S�L�Q�J���S�O�D�W�H���R�I���Á�X�I�I�\��
sweet potato pancakes, perfectly-sea-
soned salmon croquettes, and grits. 
On my way out, I grabbed a half-pint 

of their homemade sweet potato ice 
�F�U�H�D�P�����Z�K�L�F�K���L�V���V�R���Á�D�Y�R�U�I�X�O���D�Q�G���X�Q�L�T�X�H����
it could be a cult product on its own. 
The food more than speaks for itself. 

But the other, more interesting 
story, is the start-up origin tale that 
seems to provide the real motivation 
for Cassandra, Jeffery, and their two 
daughters, Jennifer and Espy, who now 
also work for the family business. “We 
got a lot of notoriety in the last four to 
�À�Y�H�� �\�H�D�U�V���� �S�H�R�S�O�H�� �G�R�Q�·�W�� �N�Q�R�Z�� �\�R�X�·�Y�H��
been around 29 years.” But their 29 
years of experimentation and deeply 
�L�Q�W�H�Q�W�L�R�Q�D�O�� �V�H�O�I���W�H�D�F�K�L�Q�J�� �K�D�V�� �I�R�U�W�L�À�H�G��
them with entrepreneurial wisdom and 
vision. This is not a restaurant, but the 
beginning of an empire. 

It is evident from the beginning: 
well before anyone threw around “lean 
startup” jargon, they were testing and 
validating their product immediately, 
experimenting with names and gather-
ing consumer feedback from neighbors 
and friends. They plugged away for 
over two decades, putting in the hours 
of unglamorous labor critical to any 
�V�W�D�U�W�X�S���� �O�H�D�U�Q�L�Q�J���� �U�H�À�Q�L�Q�J�� �D�Q�G�� �L�P�S�U�R�Y-
ing their model and constantly plan-
ning their next innovation. “You have 
to constantly reinvent yourself,” Jeffrey 
advises, in order to stay relevant. A full 
kitchen, a new sous chef (to work with 
Jennifer, who currently oversees the 
recipe development and cooking) and 
resulting in a full savory menu is on the 
way. Slightly longer-term, they’re in-

terested in wholesale expansion, boost-
ing their online sales and opening other 
locations in the city.

Meanwhile, value creation be-
gets value creation. The location has 
become something of an incubator for 
other family businesses. Sisters Espy 
(“Etta Flyy”) and Jennifer run Natu-
rally FLYY (a natural hair women’s 
empowerment group with a national 
following), out of the space, hosting 
large gatherings within, and they have 
launched a retail line with edgy-chic 
t-shirts and jewelry featuring lines like 
“I rock dope hair” and “honor your an-
cestors.” This is all part of the dream. 
“Sometimes,” Jeffery warns, “you can 
get so into the business, that you can be 
working in the business but not on the 
business.” Working on the business, to 
strategize its growth trajectory, oversee 
new product development, maximize 
revenue and positive impact, and pro-
vide fertile ground for further business 

development, is where the family’s in-
terests lie. 

Do they eventually want to sell the 
operation? No. “Real economic power 
and wealth is in generational wealth. 
We’ve gotta keep this,” Jeffery sagely 
acknowledges. His vision is to build a 
legacy through the black-owned, fam-
ily-run business, and someday to see 
his daughters sitting on the board of 
the large enterprise Sweet Potato Sen-
sations becomes. The Thomas family 
believes in it so strongly that, as Jeffery 
says, “the how will work itself out.”

With an entrepreneurial vision - 
and ice cream - like theirs, it can only 
be a matter of time. Sweet Potato Sen-
sations was honored and featured at the 
2nd Annual “Thank You” Awards Rec-
ognizing Detroit Neighborhood Small 
Businesses held in April of this year.
Visit Sweet Potato Sensations at 17337 
Lahser Rd. 313.532.7996. website: www.
sweetpotatosensations.com. Email sweet-
potato1987@aol.com. 
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� Reduce Headaches �
� Quick Recovery Time
� End Low-Back Pain  
� Short Of fice Waits
� Conveniently Located

Robinson Chiropractic

248.443.5545

We accept PCHS, Medicaid, Aetna, 
United Health Care, BC/BS, 
Community Blue/PPO, PPOM/Confinity, 
Medicare Plan B & HAP

23077 Greenfield Rd., Suite 260 | Southfield, MI 48075

Call Today: 
248.443.5545

�0�,�1�'���<�2�8�5���%�8�6�,�1�(�6�6

•	 Airs	LIVE every	Thursday	 night	 9–11	pm

•	 Live	streaming	 at	 www.910amsuperstation.org

•	 Powerful	50,000	watts	 for	wide	 coverage	 area

•	 In-depth	 Interviews	with	 local	 and	 national	 business	owners	 and	 entrepreneurs

•	 Broadcast	 is	LIVE from	 the	 state-of-the-art	 studios	 of	910	am	 Superstation	 in	
Southfield, 	MI

•	 Emphasis	 on	 content	 aimed	 at	 the	 African	 American 		
consumer	 market

�+�R�V�W�H�G���E�\���(�P�P�\���$�Z�D�U�G���:�L�Q�Q�L�Q�J��
�%�U�R�D�G�F�D�V�W���-�R�X�U�Q�D�O�L�V�W���&�K�D�U�O�H�Q�H���0�L�W�F�K�H�O�O
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S M A RT B U S I N E S S  P R O F I L E

Many would-be entrepreneurs 
would be glad to launch one 
single business with a frac-

tion of success, but Dennis Reed, II is 
a very rare breed and full of creative 
juices just waiting to seep through to 
the next venture. With several fast 
food restaurants, 2 night clubs, mov-
ies, books, stage plays and TV shows 
under his belt, the best words I can 
use to describe Dennis is a self-mo-
tivated driven serial entrepreneur. 
I recently sat down with Dennis and 
gained a little insight into his busi-
ness acumen. 
LG:  When did you know you want-
ed to be an entrepreneur?
Dennis: As a teenager I worked in my 
dad’s restaurant, Mr. Steed’s Steak and 
Cheese Hoagie on west 7 Mile in De-
�W�U�R�L�W�����7�K�L�V���L�V���Z�K�H�U�H���,���À�U�V�W���O�H�D�U�Q�H�G���D�E�R�X�W��
being a business owner and decided I 
would never want to work a traditional 

9 to 5 job for someone. So after grad-
uating with my B.A. from Livingstone 
College in Salisbury, North Carolina 
in 1998 unlike most freshly graduates, 
I wasn’t looking for a career in “Cor-
porate America” my thoughts were on 
what businesses can I start.
LG: Besides your latest movie In-
dictment: Dead Witnesses Can’t 
Talk being premiered at Bel Aire 
Luxury Cinema in September of 
this year-tell us how Dennis Reed 
II a man crazy enough to think his 
dreams can come true got started?
Dennis: Well it all started with writ-
ing. Me and a friend, Eric Martin had 
a bet on who could write and sell the 
best book. In 2005, we collaborated on 
a book titled “He Say She Say”.  After 
writing and selling 5 more books on 
my own I ventured into stage plays us-
ing the revenue generated from selling 
my books. To this day I’ve written and 
brought 10 stage plays into production 
throughout different states. I also have 

�/�L�J�K�W�V�����&�D�P�H�U�D�����$�F�W�L�R�Q��

written, directed and produced several 
movies with the most recent movie, In-
dictment: Dead Witnesses Can’t Talk 
which was just released to Red Box 
and DVD for distributions. My current 
TV series I Declare War is currently on 
Amazon.
LG: Your two latest projects-what 
are the plots about? 
Dennis: Indictment: Dead Witnesses 
Can’t Talk is a labor of love born from 
the streets. This movie is a spin-off 
from my book series True Law. Indict-
ment tells the tale of Jonathan, an upper 
middle-class family man who seems to 
have it all. The story begins to unfold 
when the PTA-attending father is liv-
ing a double life as drug dealer. After a 
series of unfortunate events, Jonathan’s 
life is under surveillance, when his best 
friend, an FBI agent, opens an investi-
gation into his line of work.

I Declare War is an 8 episode TV 
series that takes you into the heart of the 
city of Detroit where the Sinclair Fam-
ily, the Demarco Family and the Khalil 
Family are each vying for control, pow-
er, money and the love of their families. 
It’s war and casualties can be your 
wife, children or even yourself. All 
rules are being violated and everyone is 
a target. Old friends are now enemies, 
families are divided and new fami-
ly bonds are being formed. Once the 
�J�X�Q�À�U�H���K�D�V���F�H�D�V�H�G���D�Q�G���W�K�H���E�R�G�L�H�V���K�D�Y�H��
been found, the Judge and the jury will 
make their call but only God can de-
cide which family will still be around.
LG: WOW! Those are some exciting 
plots I see you have been working 
non-stop building an empire you can 
be proud of. In the process of build-
ing your empire, what challenges 
have you encountered?
Dennis: Ha ha-challenges? Although 
Mighty Sub Shop and Mighty Wing 
Shop have several locations, we are not 
chain restaurants so there can be a lack 
of support within the communities be-

cause we’re not a “Subway” or “KFC”. 
In the nightclub world it’s only about 
3 to 4 black owned bars in downtown 
Detroit, so staying on top of my game 
is a must. However, in both industries 
�À�Q�G�L�Q�J���´�J�R�R�G���K�H�O�S�µ���F�D�Q���E�H���D���E�L�J���L�V�V�X�H����
However, our food is good, the atmo-
sphere is pleasant as we appreciate all 
customers and thrive on giving them 
the best experience at all locations.  

I’m faced with everyday chal-
lenges of continuous growth of my 
empire. Between operating restaurants 
and bars, I have 40 employees that I’m 
responsible for. On top of that, when 
I make a movie or bring a stage play 
into production you have to add actors 
and contractors to the mix of costs, 
budgets, payroll, taxes, etc. So again, 

�%�H���D���U�L�V�N���W�D�N�H�U����
you can’t have a 
�F�R�P�I�R�U�W���]�R�Q�H����
The more you 
�S�X�V�K���\�R�X�U�V�H�O�I���W�K�H��
�P�R�U�H���\�R�X���H�Y�R�O�Y�H��
�D�Q�G���\�R�X�U���E�X�V�L�Q�H�V�V��
�Z�L�O�O���J�U�R�Z��

I must be on top of my game to gen-
erate revenue to cover it all. But I ac-
cept all challenges because I know I’m 
doing something good, so it’s worth it.
LG: Being an entrepreneur has no 
schedule. You can be up working at 
7 a.m. or even up until 2 a.m. There 
is no time frame — no clock out time. 
And the best part is, you won’t get 
paid for overtime... at least not yet. 
What are some words you have from 
your experience of being an entre-
preneur to upcoming entrepreneurs?
Dennis: Be a risk taker, you can’t 
have a comfort zone. The more you 
push yourself the more you evolve and 
your business will grow. These risks 
will always be scary but at the same 
time; when you keep pushing you will 
achieve things you never even thought 
you could achieve. Also, you must have 
optimism - whether it’s lots of rejections 
or hearing the word NO, you have to be 
able to keep pushing through. Tell God 
what you want and believe in yourself!  
After all the ups and downs, the wins 
and the losses, it will all be worth it in 
the end and your dreams will become 

a reality! Becoming an entrepreneur 
means freedom.
�/�*�����2�N�����À�Q�D�O���T�X�H�V�W�L�R�Q���I�U�R�P���P�H����
What are your plans for the future?
Dennis: My goals/interests are to be 
the best author, play write and movie 
producer this world has ever seen. But 
more than those things, I want to be 

a better Christian, father and one day 
hopefully, I will be able to say husband.

Dennis Reed, II, is a Business 
Owner, Director, Writer, Producer
Dennis’s companies include:

Mighty Wing Shop
�������������*�U�H�H�Q�À�H�O�G�����'�H�W�U�R�L�W

Mighty Sub Shop
211 W. Congress St, Detroit	
19522 Joy Rd. Detroit
17602 West 7 Mile Rd. Detroit

Opyum Lounge  
24587 West 8 Mile Rd. Detroit

211 Ultra Lounge
211 W. Congress, Detroit

Dennis L. Reed, II Productions and 
Dennis L. Reed, II Media

LaDeanna Guy

Contact: LaDeanna Guy, IRS 
Resolutions, Tax Preparation
& Bookkeeping for personal and 
small business. 
phone: 313.433.5312 email: 
lguy@5startaxsolutions.com 

Dennis Reed, II
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�&�D�O�O����������������������������
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�V�W�D�U�W�L�Q�J���D�W�������������O�L�P�L�W�H�G���W�L�P�H���R�I�I�H�U��

www.detroitsmartpages.com

DETR OIT
B U S I N E S S  -  P O L I T I C S  -  C O M M U N I T Y

“Building Business to Business and Business to Community Relationships”

SMART
PAGES
SMART
PAGES

AUNDREA  
BRADFORD

Share your comments, employment news 
and job leads with Detroit Smart Pages. Send 
an email to info@detroitsmartpages.com.
Miss Bradford writes, edits and proofreads 
reports for individuals and businesses. 
Her work has appeared in EBONY, Black 
Enterprise, The Atlanta Tribune and The Atlanta 
Journal Constitution. Contact her at info@
detroitsmartpages.com or 248-635-3101. 

K E Y S  TO  E M P LOY M E N T

WE NEED YOUR HELP!  
How you can Help! Donate, Host a House Party, 

Give on Ten Dollar Tuesdays, Get your Church, 

School or Business to Donate

www.enoughsaiddetroit.org

www.aa490challenge.org 490 fundraising page 

�K�W�W�S�V�������Z�Z�Z���F�U�R�Z�G�U�L�V�H���F�R�P���$�I�U�L�F�D�Q�$�P�H�U�L�F�D�Q�������&�K�D�O�O�H�Q�J�H.

Checks made payable to the Michigan Women’s Foundation, 

with AA 490/Smart Pages in memo line. 

Michigan Women’s Foundation, 

333 West Fort Street, Suite 1920, Detroit, MI 48226.

�$�$�����������&�K�D�O�O�H�Q�J�H���+�H�O�S�V���*�H�W��
Rapists off the Streets

�,�W���F�R�V�W�������������W�R���W�H�V�W���R�Q�H���N�L�W����
Help us reach our goal The African American 
490 Challenge is a campaign to raise both funds 
and awareness tied to sexual assaults and 
investigations in Detroit and beyond. A coalition 
of African American women and women-led 
organizations are uniting to raise $657,090 to 
pay for testing of the remaining 1,341 rape kits. 
We are halfway there! 

Let us deliver 
your message

According to Michael Farr, author 
of The Very Quick Job Search, 
the average person spends 15 

hours a week seeking employment. If 
the recession’s end has you at the same 
place as its start, consider Farr’s tips.

To up your 
game, do what the 
average seeker does 
not by steadily in-
creasing your week-

ly job search time 
beyond the com-
mon 15 hour mark. 
By doing so, your 
likelihood of getting 
interviews skyrock-

ets, which leads you closer to a new 
career. What else can you do to distin-
guish yourself from other job hunters?

Scrap traditional job search meth-
ods, Farr advises, as these traditional 
methods are least effective. And most are 
familiar with them because it’s how so-
�F�L�H�W�\���L�V���F�R�Q�G�L�W�L�R�Q�H�G���W�R���À�Q�G���H�P�S�O�R�\�P�H�Q�W����
• Reading Help Want Ads 
• Visiting HR Departments and 
  Completing Applications
• Posting Resumes Online
• Sending out Unsolicited Resumes
• Getting leads from Private or Govern-
ment Funded Employment Agencies
• Applying for Civil Service/Government 
Jobs
 • Internet Postings

�7�K�H���6�H�D�U�F�K�����0�R�U�H���7�L�P�H���R�Q���7�D�V�N���5�H�T�X�L�U�H�G
Here again, the problem with these 

methods is that most of your compet-
itors are doing the same exact things; 
therefore, the odds are not in your favor.

Instead, consider limiting your 
�V�H�D�U�F�K���W�R���L�Q�G�X�V�W�U�\���V�S�H�F�L�À�F���M�R�X�U�Q�D�O�V�����Q�H�Z�V-
letters and websites that cater to your 
desired career. Though this approach is 
better, remember that not every available 
job is advertised to the public. In many 
�F�D�V�H�V���� �H�P�S�O�R�\�H�U�V�� �À�Q�G�� �Z�D�\�V�� �W�R�� �À�O�O�� �S�R�V�L-
tions without ever announcing them pub-
licly. In fact, Farr claims that the major-
ity of job openings are never advertised.

Sounds unfair, right? Wrong! 
Put yourself in the employer’s shoes. 
Wouldn’t you prefer to work with 
someone with whom you’re fa-
miliar, at least on some level? 

Just as it may be uneasy or awk-
ward for you to develop relationships 
with total strangers, employers do not 
get excited, usually, when they have to 
hire a new employee. It takes a lot of 
time, energy and money to screen ap-
plicants who are often strangers to their 
work culture. And this is why they prefer 
hiring someone they “know,” “know of,” 
or at least comes highly recommended.

Folks “known of” by an employ-
er include individuals recommended by 
associates of the employer, other em-
ployees within the company, or friends, 
and that’s why personal references 
matter. Spend time reconnecting with 

your network; someone may know of 
an opening that’s right for you. In ad-
dition, try contacting the key individu-
als for whom you may be working and 
ask to see them. It’s okay to initiate a 
conversation with a potential employer. 

�7�K�H���E�H�Q�H�À�W���L�V���W�Z�R�I�R�O�G�����L�W���Z�L�O�O���K�H�O�S��
you discover if that work environment is 
right for you, and it may prioritize your 
application in the mind of the employ-
�H�U�� �Z�K�H�Q�� �D�Q�� �R�S�H�Q�L�Q�J�� �Q�H�H�G�V�� �À�O�O�L�Q�J���� �7�K�L�V��
more proactive approach to your job 
search will set you on a faster course 
toward employment, promises Farr.  

Getting known by your targeted 
employer is in your control, so it’s not 
simply a matter of fate. Still, you don’t 
have to totally abandon more tradi-
tional methods. However, Farr recom-
�P�H�Q�G�V�� �À�Y�H�� �V�W�H�S�V�� �W�R�� �L�Q�F�U�H�D�V�H�� �\�R�X�U�� �R�G�G�V��
of getting hired using those approaches: 

1. Contact your targeted employer direct-
ly, and then attempt to contact the man-
ager of the position.

2. Just because an opening is outdated 
doesn’t mean you should not apply. The 
�M�R�E���P�D�\���Q�R�W���K�D�Y�H���E�H�H�Q���À�O�O�H�G���\�H�W��

3. If you have an interest in a job for 
�Z�K�L�F�K���\�R�X���D�U�H�Q�·�W���I�X�O�O�\���T�X�D�O�L�À�H�G�����G�R�Q�·�W���O�H�W��
the requirements scare you. Even if your 
skills are not a perfect match, show how 
your other credentials or abilities do and 
seek out an interview.

4. Don’t forget the follow-up. If you 
don’t hear from an employer after apply-
ing, take the initiative and contact them. 

5. Get to know potential employers by 
researching the organizations you are in-
terested in and learn as much as possible 
about them. 
Farr advises job seekers to ditch tradi-
tional search methods to get hired in half 
the time.

The goal of each of these activities 
is to make a direct and personal contact 
�Z�L�W�K���V�R�P�H�R�Q�H���V�S�H�F�L�À�F���D�Q�G���W�K�H�Q���D�V�N���I�R�U��
an interview, even if there isn’t a job 
opening right now. This is how you move 
from being a total stranger to an employ-
er to someone they “know,” thereby in-
creasing your chances of getting hired. 
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The Presidential election is over, 
and fortunately we don’t have to watch 
and hear any more of the outrageous 
campaign commercials.  Like it or not, 
the next few months of media coverage 
�Z�L�O�O�� �E�H�� �À�O�O�H�G�� �Z�L�W�K�� �V�S�H�F�X�O�D�W�L�R�Q�� �R�I�� �Z�K�D�W��
the new Commander-in-Chief has in 
store for the nation. The network talking 
heads are already tripping over one an-
other in an effort to get exclusive inter-
views with the incoming First Family.

Politics aside, there is some very 
good content on TV this season. Al-
though reality shows such as House-
wives, Married to Medicine and Love & 
Hip Hop still rank high in the Neilson 
ratings, several new shows are tilting the 
scale away from raunchy themes. 

BEST NEW TV SHOWS - OPRAH 
WINFREY NETWORK (OWN)

Queen Sugar - This dramatic se-
ries debuted in September, and tells the 
story of the Bordelon family of Louisi-
ana. It is said to be based on a true story. 
The family members are forced to rec-
�R�Q�F�L�O�H���S�D�V�W���F�R�Q�Á�L�F�W�V���L�Q���R�U�G�H�U���W�R���V�D�Y�H���W�K�H�L�U��
deceased father’s sugar cane farm. The 
mixed plot begins with a professional 
basketball player who is accused of par-
ticipating in a gang rape of a prostitute. 

His wife learns about his indiscre-
tion through social media. She leaves 
her wealthy husband and comfortable 
lifestyle behind and returns to Louisiana 
to a life she is not fully comfortable with. 
The plot includes all sorts of sidebars in-
cluding marijuana use, illegal activities, 

�1�H�Z���7�9���'�U�D�P�D�V���'�U�D�Z���9�L�H�Z�H�U�V���W�R���2�:�1����
�/�R�F�D�O���7�9���1�H�Z�V���&�R�P�S�H�W�L�W�L�R�Q���+�H�D�W�V���8�3����
�D�Q�G���&�D�U�P�H�Q���+�D�U�O�D�Q���6�D�\�V���*�R�R�G�E�\�H

Charlene Mitchell-Rodgers adultery and a lesbian relationship. The 
writing is superb, and the sensationalism 
is just enough to make you keep tuning 
in, but not too much as to distract from 
the main storyline. Executive Producers 
are Oprah Winfrey and award winning 
producer Ava DuVernay. 

Greenleaf - This exciting drama 
on OWN features a prominent African 
American family (The Greenleaf’s) who 
operate a megachurch in Memphis. The 
plot centers on this wealthy family that 
has many secrets and scandals including 
adultery and incest. They are not who 
they appear to be publicly. As the truth 
comes to light, their dynasty begins to 
crumble. 

The show debuted in June and re-
ceived positive reviews from TV critics. 
The actors do a superb job of bringing 
all of the characters to life. They include 
�W�K�H���O�H�J�H�Q�G�D�U�\���/�\�Q�Q���:�K�L�W�À�H�O�G���Z�K�R���S�O�D�\�V��
First Lady Mae Greenleaf, and Keith 
David Williams who plays Bishop James 
Greenleaf.  This show will keep you 
glued to the TV set. Oprah Winfrey has 
a recurring role as an estranged relative. 

BEST LOCAL TV SPECIAL - 
WDIV TV, FAREWELL TO 
CARMEN HARLAN

One of Detroit’s most loved news 
anchors is retiring. After an unbelievable 
������ �\�H�D�U�V���D�V���D���À�[�W�X�U�H���R�Q���:�'�,�9�� �/�R�F�D�O������
News, the “Queen” as she is affectionate-
ly known by her colleagues, has signed 
off for the last time.  The station’s half 
hour tribute to Carmen was heart-warm-

ing and fun to watch. Clips from her early 
years, mixed with excerpts from her cov-
erage of the Thanksgiving Day Parade, 
The North American International Auto 
Show, and more took us on an exciting 
journey of Carmen’s noteworthy career. 

One of the most memorable parts 
of this special was her drive through 
downtown Detroit and Belle Isle with 
her colleague, sportscaster Bernie Smi-
lovitz. The chemistry between them was 
perfect. These two Channel 4 celebrities 
cruising in a new Ford Mustang, and 
stopping to say hello to fans along the 
�Z�D�\�������$���À�W�W�L�Q�J���J�R�R�G�E�\�H���W�R���D���F�O�D�V�V�\���O�D�G�\����

BEST NEW DETROIT NEWS 
ANCHOR - WDIV TV, 
KIMBERLY GILL

The station was 
very prudent and cal-
culating in how they 
planned the transition 
into the anchor chair 
long-held by Carmen 
Harlan. Replacing the 
popular anchorwom-

an required a major talent search which 
resulted in a warm welcome for Kimber-
ly Gill, a South Carolina native who after 
two years at the station, has joined Devin 
Scillian to co-anchor the 5, 6, & 11 p.m. 
weekday newscasts. 

The two time Emmy Award winner 
holds a Bachelor’s degree in broadcast 
journalism from The University of South 
Carolina. She was named News Per-
sonality of the Year by the Ohio Broad-
casters Hall of Fame. Before coming to 
Detroit, Ms. Gill worked in Pittsburgh, 

Cleveland, and Myrtle Beach. Gill just 
might be the most versatile anchor in the 
nation based on her other skills. 

Before her TV career, she drove an 
18-wheeler for FedEx, and fueled com-
mercial and private airplanes for Eagle 
Aviation. In a rare on-air transition, Car-
men Harlan personally welcomed Kim-
berly Gill to the Local 4 Family. It was 
a sincere stamp of approval that should 
help to retain local 4 viewers. 

MOST EMBARRASSING MO-
MENT FOR LOCAL TV STATION 
- WDIV TV 4 News Reporter:  Lauren 
Podell’s  use of the “N Word” when 
complaining to her cameraman about 
having to cover stories pertaining to 

murders of African 
Americans.

It caused a 
�restorm among civ-
il rights activist who 
accused the WDIV 
Management of try-
ing to protect their 
employee by cover-

ing up the incident. While the station 
was celebrating  Anchorwoman  Car-
men Harlan’s legacy and retirement 
party, the news of Podell’s 6 month 
old  racist tongue slip was made pub-
lic.  Political Activist Sam Riddle and 
a local pastor held a protest in front 
of the station’s downtown studios, and 
the competing stations ran the story on 
their newscasts. Podell resigned with-
out apologizing to her pubic.  She joins 
a host of other local TV News stars who 
have fallen from grace to bad behavior.
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Donald J. Trump is president-elect 
of the United States. Now there’s a sen-
tence I never thought I’d write. Against 
all odds and against all forms of the 
establishment, he prevailed. He won, 
legitimately, including in many states 
that were thought to be safely blue. 
The pundits and the polls were wrong. 
There was more pent-up hunger for 
change — and also racial, ethnic and 
economic angst — than many models 
considered.

Mr. Trump will become this coun-
try’s 45th president. For me, it is a truly 
shocking fact, a bitter pill to swallow. 
I remain convinced that this is one of 
the worst possible people who could be 
elected president. I remain convinced 
�W�K�D�W���7�U�X�P�S���K�D�V���D���I�X�Q�G�D�P�H�Q�W�D�O�O�\���Á�D�Z�H�G��
character and is literally dangerous for 
world stability and injurious to Ameri-
ca’s standing in that world.

There is so much that I can’t fully 
comprehend. It is hard to know spe-
�F�L�À�F�D�O�O�\�� �K�R�Z�� �W�R�� �S�R�V�L�W�L�R�Q�� �\�R�X�U�V�H�O�I�� �L�Q�� �D��

country that can elect a man with such 
staggering ineptitude and open animus. 
It makes you doubt whatever faith you 
had in the country itself. Also, let me 
be clear: Businessman Donald Trump 
was a bigot. Candidate Donald Trump 
was a bigot. Republican nominee Don-
ald Trump was a bigot. And I can only 
assume that President Donald Trump 
will be a bigot.

It is absolutely possible that 
America didn’t elect him in spite of 
that, but because of it. Consider that for 
a second. Think about what that means. 
This is America right now: throwing 
its lot in with a man who named an 
alt-right sympathizer as his campaign 
chief.

�$�P�H�U�L�F�D���(�O�H�F�W�V���D���%�L�J�R�W

How can I make sense of the 
fact that the president appeared 
in pornos?

How can I make sense of the fact 
that the man who will appoint the next 
attorney general has himself boasted 
of assaulting women? What will this 
president’s vaunted “law and order” 
program for “inner cities” look like in 
an age where minority communities 
are already leery of police aggression? 
How do I make sense of the fact that a 
man who attacked a federal judge for 

his “Mexican heritage” will be the man 
who will nominate the next Supreme 
Court justice and scores of federal 
judges?

I can’t make it make sense be-
cause it doesn’t. I must sit with the ab-
surdity of it.

I must settle this in myself in this 
way: I respect the presidency; I do 
not respect this president-elect. I can-
not. Count me among the resistance. I 
hope that there are areas where people 
in Washington can agree to actually 
advance America’s interests, but I’m 
doubtful. Trump has made multiple 
campaign promises, promises he will 
be obliged to keep, that would specif-
ically do harm.

My thoughts are now with the im-
migrant families he has threatened to 
deport and the Muslims he has threat-
ened to bar and the women he has 
demeaned and those he is accused of 
assaulting and the disabled whom he 
apparently has no problem mocking.

My thoughts are with the poor 
�S�H�R�S�O�H���D�I�Á�L�F�W�H�G���E�\���L�O�O���K�H�D�O�W�K���Z�K�R���Z�H�U�H��
�À�Q�D�O�O�\�� �D�E�O�H�� �W�R�� �U�H�F�H�L�Y�H�� �P�H�G�L�F�D�O�� �L�Q�V�X�U-
ance coverage, sometimes lifesaving 
coverage, and the fear they must feel 
now that there is a president commit-
ted to repealing and replacing it (with 
what, I don’t know), and who has a pli-
able Congress at his disposal.

When I think of all these people 
and then think of all the people who 
voted to make this man president — 
and those who didn’t vote, thereby 
easing the way for his ascension — I 
cannot help but feel some measure of 
anger. I must deal with that anger. I 
don’t want to wrestle it to the ground; I 
want to harness it.

I have spent much of my life and 
�G�H�À�Q�L�W�H�O�\���P�X�F�K���R�I���P�\���W�L�P�H���Z�U�L�W�L�Q�J���W�K�L�V��
column championing the causes of vul-
nerable populations. That work only 
becomes more important now. Trump 
represents a clear and very present dan-
ger, and it is in the face of that danger 
that courage and truth are made more 
necessary and more perfect.

I strongly support and defend the 
peaceful transfer of power in this coun-
try and applaud the current administra-
tion for doing what is right and normal 
in America, what every prior departing 

administration has done: to make sure 
the transfer of power is as smooth as 
possible.

We need a Trump presidency to 
succeed to some degree — at least to 
have it do as little harm to the republic 
as possible — in order for America to 
remain safe, steady and strong during 
his tenure.

That doesn’t mean that I don’t 
believe Trump to be an abomination, 
but rather that I honor one of the hall-
marks of our democracy and that I am 
an American interested in protecting 
America. That said, it is impossible for 
me to fall in line behind an unrepentant 
bigot. It will be impossible for me to 
view this man participating in the pag-
eantry and protocols of the presidency 
and not be reminded of how he is a 
demonstrated demagogue who is also 
a sexist, a racist, a xenophobe and a 
bully.

That is not a person worthy of 
applause. That is a person who must 
be placed under unrelenting pressure. 
Power must be challenged, constantly. 
That begins today.

�,�W���L�V���K�D�U�G���W�R���N�Q�R�Z���V�S�H�F�L�À�F�D�O�O�\���K�R�Z���W�R��
�S�R�V�L�W�L�R�Q���\�R�X�U�V�H�O�I���L�Q���D���F�R�X�Q�W�U�\���W�K�D�W���F�D�Q���H�O�H�F�W��
�D���P�D�Q���Z�L�W�K���V�X�F�K���V�W�D�J�J�H�U�L�Q�J���L�Q�H�S�W�L�W�X�G�H���D�Q�G��
�R�S�H�Q���D�Q�L�P�X�V�����,�W���P�D�N�H�V���\�R�X���G�R�X�E�W���Z�K�D�W�H�Y�H�U��
�I�D�L�W�K���\�R�X���K�D�G���L�Q���W�K�H���F�R�X�Q�W�U�\���L�W�V�H�O�I�����$�O�V�R�����O�H�W��
�P�H���E�H���F�O�H�D�U�����%�X�V�L�Q�H�V�V�P�D�Q���'�R�Q�D�O�G���7�U�X�P�S��
�Z�D�V���D���E�L�J�R�W�����&�D�Q�G�L�G�D�W�H���'�R�Q�D�O�G���7�U�X�P�S���Z�D�V��
�D���E�L�J�R�W�����5�H�S�X�E�O�L�F�D�Q���Q�R�P�L�Q�H�H���'�R�Q�D�O�G���7�U�X�P�S��
�Z�D�V���D���E�L�J�R�W�����$�Q�G���,���F�D�Q���R�Q�O�\���D�V�V�X�P�H���W�K�D�W��
�3�U�H�V�L�G�H�Q�W���'�R�Q�D�O�G���7�U�X�P�S���Z�L�O�O���E�H���D���E�L�J�R�W��

By Charles M. Blow
Op-Ed Columnist, New York Times

IN MEMORIAM - BRUCE SULLIVAN FEASTER
  I met Bruce several years 

ago while he was working on a 
campaign and knew then that he 

was passionate 
about informing 
and educating 
the community 
on political and 
social issues that 
a�ected our daily 
lives. Bruce cared 

about people and was always there 
to give a helping hand to anyone 
in need. If there was an announce-
ment or press release that needed 
to be passed on, Bruce was the one 
to do it. 

I personally along with many 
others, relied on him to dissimi-
nate important information on job 
openings, city council meetings, 
forums, events or any neighbor-
hood program. I’m sure many of 
us have hundreds of emails still in 
our inboxes from Bruce right now.  
I was devasted when I heard of his 
passing.  My sincere condolences 
go out to his family, friends, col-
leagues and loved ones.  Bruce was 
a dedicated civil servant, friend, 
mentor and all around good per-
son. I will miss him very much. 

Beverly Smith

Charles M. Blow

F E AT U R E  A RT I C L E
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S M A RT B U S I N E S S  P R O F I L E

Jo’s Gallery was originally the 
brainchild of entrepreneur, Joann 
�*�U�L�I�À�Q���� �D�� �Z�L�G�R�Z�H�G�� �P�R�W�K�H�U�� �R�I�� ����

from Alabama. Everyone called her 
Jo. She came to Detroit when her fa-
ther relocated the family from their 
hometown, to teach Chemistry in 
the Detroit Public Schools. Jo fol-
lowed in her father’s footsteps, grad-
uating from the Tuskegee Institute 
to become an educator. She taught 
28-years and served as a school Prin-
cipal for 6-years in Detroit.

Initially, Jo began collecting 
�D�Q�G���V�H�O�O�L�Q�J���F�R�O�O�H�F�W�D�E�O�H���S�O�D�W�H�V���D�Q�G���À�J-
urines for her home. Popular items 
from Disney movies, and commem-
�R�U�D�W�L�Y�H���I�D�U�H���I�U�R�P���W�K�H�������������À�O�P�����*�R�Q�H��
with the Wind, inspired her. She also 
began collecting art pieces from art-
ists, such as Annie Lee, William Tolli-
ver, Jacob Lawrence, Paul Goodnight 
and Charles Bibbs. Jo’s daughter, 
Garnette says, “Every week my mom 
and I would visit the Gibraltar Trade 
�&�H�Q�W�H�U���D�Q�G���R�W�K�H�U���Á�H�D���P�D�U�N�H�W�V���W�R���V�H�O�O��
and collect art objects.” 

Just as we do today, Garnette 
says, Jo featured artists by hosting 
art exhibitions and shows, inviting 
the artists to the gallery to display 

�W�K�H�L�U���Z�R�U�N�V�����+�H�U���À�U�V�W���J�U�R�X�S���R�I���D�U�W�L�V�W�V��
included Lashun Beal. He has been 
with the gallery for almost 20-years. 
She also featured Annie Lee, who be-
came one of Jo’s best friends in the 
art business. 

�-�R���W�U�D�Q�V�L�W�L�R�Q�H�G���I�U�R�P���D���Á�H�D���P�D�U-
ket vendor status to opening store-
fronts beginning in 1991. She opened 
a shop in Trapper’s Alley in 1996, 
and bought the building on Livernois 
when she retired from Detroit Public 
�6�F�K�R�R�O�V�� �L�Q�� ������������ �-�R�� �U�H�À�Q�D�Q�F�H�G�� �W�K�H��
building in 2012 to secure the busi-
ness. Succumbing to a series of long-
�W�H�U�P�� �L�O�O�Q�H�V�V�H�V���� �-�R�D�Q�Q�� �*�U�L�I�À�Q�� �P�D�G�H��
�K�H�U���À�Q�D�O���W�U�D�Q�V�L�W�L�R�Q���L�Q������������

Garnette says over the years, 

�-�R�·�V���*�D�O�O�H�U�\�����$���'�D�X�J�K�W�H�U���)�X�O�À�O�O�L�Q�J���K�H�U���0�R�W�K�H�U�·�V���/�H�J�D�F�\
By Adwoa Muwzea

her mom’s ill health took a toll on 
the family’s personal and business 
�À�Q�D�Q�F�H�V�� �7�R�G�D�\ �*�D�U�Q�H�W�W�H�����D�O�V�R���D���V�L�Q-
gle mother of two, is representing a 
2nd generation of entrepreneurs. The 
business includes the Art Gallery 
and the attached beauty shop, which 
has been operating for 11-years. She 
says, “I didn’t get active in the busi-
ness until after college. Still I was al-
ways my mother’s Big Helper. When 
�P�R�P���À�U�V�W���J�R�W���V�L�F�N���L�Q���������������,���O�H�I�W���P�\��
full time position at General Motors 

to look after her. “Mom convinced 
me to return to my profession, which 
ultimately has helped me as a new 
business owner.”

Garnette has been able to keep 
the gallery open and says she has 
never known life without the busi-
ness being there. “It was always the 

third child in our family,” she says, 
“because it was always in compe-
tition with my brother and me, for 
my mom’s time and attention.” Now 
Garnette feels that keeping the gal-
lery open is a way of keeping her 
mother’s memory alive, and uphold-
ing the many years her mother toiled 
for the business.

“We ran the business as an ab-
sentee-owner, since my mom and I 
have had full-time jobs. My ambition 
is to make Jo’s Gallery a full-time 
pursuit, but it’s a process,” Garnette 
says. Now she’s embracing small 
commercial clients by participating 
in framing jobs for Job Corp and 
�I�U�D�P�L�Q�J�� �F�H�U�W�L�À�F�D�W�H�V�� �I�R�U�� �$�$�$�� �L�Q�V�X�U-
ance company. 

Garnette went back to business 
school, graduating from the Gold-
man Sachs 10,000 Small Businesses 
program in 2014. It was through edu-
cating herself that she has developed 
connections to the Detroit Develop-
ment Fund’s Entrepreneurs of Col-
or program. She says all of the new 
relationships she has been able to 
develop through her Goldman Sachs 
experience, helps her to shape and 

develop the way the business is run-
ning today. Her goal is to have 50% 
of the business as an Art Outlet in 
the retail and digital sphere, and 50% 
supplying Commercial Art.

Garnette says, “I absolutely see 
Jo’s Gallery as an enterprising part 
of the Detroit Renaissance, and an 
�L�Q�W�H�J�U�D�O�� �S�D�U�W�� �R�I�� �U�H�G�H�À�Q�L�Q�J�� �W�K�H�� �Q�H�[�W��
generation.” Jo’s Gallery can easi-
�O�\�� �E�H�� �G�H�À�Q�H�G�� �D�V�� �*�D�U�Q�H�W�W�H�·�V�� �S�H�U�V�R�Q�D�O��
passion. The next level for the gallery 
will mean adding new and creative 
services, as well as, “expanding the 
clientele to generation X and millen-
nials, which we’re doing,” Garnette 
says. This process is rewarding to 
Garnette in that it provides her an 
opportunity to see how important a 
legacy her mom has forged. 

According to Garnette, sharing 
that history means a lot to her. “Art 
will always outlive the artists, as we 
see in the lives of Romare Bearden, 
Jacob Lawrence and now Annie Lee. 
Their legacy as artists has become 
even more memorable through the 
Smithsonian’s National Museum of 
African American History and Cul-
ture in Washington, DC.

It’s so important to teach our 
children our history, and to help 
them, through art, to understand who 
they are and who they can become.” 
Garnette sees art as a legacy that is 
very important to her, and she aims 
to share it as far and wide as she pos-
sibly can. Jo’s Gallery includes an 
array of artwork, jewelry, along with 
Thomas Blackshear and Annie Lee 
�À�J�X�U�L�Q�H�V��

Jo’s Gallery currently hosts 
the following artists: Lashun Beal, 
Charles Bibbs, William Tolliver, 
�-�R�K�Q���+�R�O�\�À�H�O�G�����5�R�Q���6�F�D�U�E�R�X�J�K�����$�Q-
nie Lee, Thomas Blackshear, James 
Spearman, Darcova Triplett, Babacar 
Lo, Sandra Davis, Adwoa Muwzea, 
Lynette Gibson and Judy Bowman. 
Services and products  include cus-
tom framing, collectibles, art pieces 
by world renowned artists and jewel-
ry by local artists.  See ad on page 3.

Hours of operations are 11:00am 
to 6:30pm Tuesday through Saturday, 
Sunday 1:30-4:00pm.  Jo’s Gallery 
is located at 19376 Livernois on the 
Avenue of Fashion, Detroit, MI. Call: 
313-864-1401. Find them on 
Facebook and take a virtual tour.

���,�W�¶�V���V�R���L�P�S�R�U�W�D�Q�W���W�R���W�H�D�F�K���R�X�U���F�K�L�O�G�U�H�Q���R�X�U��
history, and to help them, through art, to 
understand who they are and who they can 
become.” Garnette sees art as a legacy that is 
very important to her, and she aims to share it 
as far and wide as she possibly can

�$�P�D�Q�G�D���D�Q�G���3�D�X�O�D�����-�R�¶�V���*�D�O�O�H�U�\���H�[�S�H�U�W���I�U�D�P�H�U�V��
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On Tuesday,  September 
20,  2016, David Rambeau 
hosted and moderated the 

First Black Literacy Forum and 
Panel Discussion 
on “Black Book-
stores, Publishers 
and Print Me-
dia: Present Con-
�G�L�W�L�R�Q�V���µ �7�K�H���À�U�V�W��
in a series of dis-
cussions on this 
topic drew an au-

dience of over 100 
people and was held at the Charles 
Wright Museum of African Ameri-
can History. The Second Black Lit-
eracy Forum will be held on Tues-
day, February 21, 2017 from 5:00 
p.m.-8:00 p.m., also, at the Charles 
Wright Museum of African Ameri-
can History.

	  The panel featured  Tdka 
Kilimanjaro, Ph.D.  (Co-Author, 
“African Time” Volume 1 & 2), Bev-
erly Smith (Publisher, Detroit Smart 
Pages Business Newspaper),  Ed-
ward “Ed”    Vaughn  (Long-time-
Activist/Organizer, Businessman, 
Politician,  Former Executive As-
sistant to Detroit Mayor Cole-
man Young),  Adrian Edmund-
son  (Source Booksellers Detroit 
Bookstore), and  Panel Modera-
tor  David Rambeau  (Publisher, 
Editor at Urban Theater Magazine, 
CEO of Project B.A.I.T.)

There are currently about 200 
different black newspapers in about 
150 different cities across the Unit-
ed States and only 54 Black owned 
bookstores. Black owned book-
stores have closed for a variety 
of reasons.  Many were started by 
people with a passion for literature 
but weak business skills and others 
have fallen prey to escalating rents 

�%�O�D�F�N���%�R�R�N�V�W�R�U�H�V�����3�X�E�O�L�V�K�H�U�V���D�Q�G���3�U�L�Q�W���0�H�G�L�D�� �3�U�H�V�H�Q�W���&�R�Q�G�L�W�L�R�Q�V

and a dismal economy. Perhaps a 
more pernicious reason, contribut-
ing to the closure of bookstores, is 
simply less demand for the prod-
uct. There is mounting evidence 
that we, all Americans, are simply 
reading less. 

The  National Endowment for 
the Arts issued a report in which 
they warned us that, “literary read-
ing in America is not only declin-
ing among all groups, but the rate 
of decline has accelerated, espe-
cially among the young.” It is not 
just bookstores that are suffering.  
Websites that focus on Black books 
are suffering.   Attendance at book 
fairs, conferences and festivals are 
down as well.

The interactive discussion 
with the audience addressed some 
of the reasons for the decline and 
how could we collectively work to-
gether to uplift our black media and 
attract more customers to the re-
maining bookstores left in the city. 

Literacy is (and has always 
been) a crucial theme in African 
American culture since the 1700’s. 
Historic activist and social reform-
er Fredrick Douglass was enslaved 
to be a literal pet for his master’s 
son. One day, the son was working 
through his lesson with his mother 
when his father arrived. He scold-
ed her at the sight of Douglass 
watching the lesson, saying that 
�O�H�D�U�Q�L�Q�J���P�D�N�H�V���D���1�H�J�U�R���X�Q�À�W���W�R���E�H��
a slave. Douglass then understood; 
that through learning, black people 
would be able to reverse the insti-
tution of their enslavement. In oth-
er words, knowledge is power and 
literacy is empowering.

Black culture can be seen in 
religion, language, family struc-
ture, food, music, dance, literature, 
art and so much more. It is about 
the community and the individu-
al, the accumulation of wealth and 
giving back to the community.

They argue that there are two 
primary challenges for the black 

press, though 
they are some-
what intercon-
nected. First, the 
audience, like 
the one for main-
stream newspa-
pers, seems to 
be aging. And, 
second, many of 
the papers have 
been slow to es-
tablish an online 
presence.

Kevin Watson, an editor at 
New American Media, sees the 
problems as two sides of the same 
coin. The papers’ slowness in cre-
ating Web sites is costing them 
younger readers, while at the same 
time distribution centers for the 
print product, such as churches — 
also miss the younger demograph-
ic.

On the whole the black press 
has been slow to adapt to a chang-
ing world, says DC Livers, manag-
ing editor of blackpress.org, which 
is part of the Historical Black Press 
Foundation. She says papers have 
not worked to audit their circula-
tions, so advertisers don’t know ex-
actly what they getting. Her group 
is hoping to remedy that problem 
by pushing several more publica-
tions to be audited within the next 
year.

At a time when much of the 
media was ignoring black people, 
or showing them primarily in the 
context of poverty or crime, Ebo-
ny and Jet celebrated their success, 
featuring stars like Muhammad 
Ali and Aretha Franklin on their 
covers. When Barack Obama was 
�H�O�H�F�W�H�G�� �S�U�H�V�L�G�H�Q�W�� �L�Q�� ������������ �W�K�H�� �À�U�V�W��
print publication he granted an 
interview to was  Ebony. So when 
Johnson Publishing, which is based 
in Chicago, announced that it had 
sold Ebony and Jet to a private 
�H�T�X�L�W�\�� �À�U�P�� �L�Q�� �7�H�[�D�V���� �W�K�H�U�H�� �Z�D�V�� �D��
sense of loss.

	 We invite you to attend 
our next Black Literacy Forum on 
February 21, 2017 from 5:00pm-
8:00pm at the Charles Wright Mu-
seum of African American History. 
For more information, please con-
tact David Rambeau, Concept East 
on Facebook or email David at: 
1davidrambeau@gmail.com. 

Resource: Blogs by Sydney 
Ember and Nicholas Fandos 

U R B A N  J O U R N E Y S

DAVID RAMBEAU

Contact info:
David Rambeau is the editor/publisher 

of the Concept East Institute websites on FB.  
Access him via Messenger on your Smart-
phone or through Facebook.com.  Read his 
articles in the bi-monthly edition of the De-
troit Smart Pages tabloid newspaper. And, 
of course, watch For My People, Saturday 
mornings at 6:30 a.m. on Ch. 50 WKBD-TV.



Do y ou ha ve  questions 
about star ting or e xpanding 

your e xisting
business oper at ions?

2727 2nd Avenue, Suite 157
Detroit, Michigan 48174
laura.sigmon@YourPracticesCoach.com

Give us a call, we can help you determine the following:
�  Whether your concept is feasible for starting a business?

�  Is your business plan executable?

�  Do you need to expand your sales force without increasing
     your payroll?

Phone: 313-265.3062

Do y ou ha ve  questions 
about star ting or e xpanding 

your e xisting
business oper at ions?

Visit our website today:
starlp.org Starlight

PRODUCTS LLCCONTEMPORARY. STYLISH. ELEGANT.

Beautiful patterned long 
winter scarves just in time 

for the Holidays!

734.476.6709

$ 95



F O U RT H  O F  A S I X  PA RT S E R I E S :  T H E  CO M P L E X I T I E S  O F  T H E  N  WO R D

Headquarters: 15533 Woodrow Wilson  |  Detroit, Michigan 48238  |  313.454.4000  |  Fax 313.454.4011
Additional REG Locations:  New York  |  New Jersey  |  Atlanta

�5�L�F�N�P�D�Q���(�Q�W�H�U�S�U�L�V�H���*�U�R�X�S�����5�(�*�����L�V���D�Q���L�Q�G�X�V�W�U�\���V�S�H�F�L�D�O�L�V�W���S�U�R�Y�L�G�L�Q�J���F�X�V�W�R�P�H�U���V�S�H�F�L�¿�F
�V�H�U�Y�L�F�H�V���W�R���G�L�Y�H�U�V�H���L�Q�G�X�V�W�U�L�H�V���L�Q���H�I�¿�F�L�H�Q�W���I�D�F�L�O�L�W�L�H�V���P�D�Q�D�J�H�P�H�Q�W�����G�H�F�R�P�P�L�V�V�L�R�Q�L�Q�J���S�U�R�M�H�F�W�V��
�H�Q�Y�L�U�R�Q�P�H�Q�W�D�O���F�O�H�D�Q�X�S���D�Q�G���U�H�F�R�Y�H�U�\�����F�R�P�P�H�U�F�L�D�O���D�Q�G���L�Q�G�X�V�W�U�L�D�O���S�D�L�Q�W�L�Q�J���D�Q�G���¿�Q�L�V�K���R�X�W
services, warehouse/logistics, and environmental services. The REG team of project managers, 
�¿�H�O�G���V�X�S�H�U�Y�L�V�R�U�V�����¿�H�O�G���W�H�F�K�Q�L�F�L�D�Q�V�����F�H�U�W�L�¿�H�G���K�D�]�D�U�G�R�X�V���Z�D�V�W�H���P�D�Q�D�J�H�U�V�����H�Q�H�U�J�\���D�V�V�H�V�V�R�U�V��
and quality and environmental auditors are available 24/7 to assist in recovering, recycling and 
reshaping your environment. Our best-in-class, safety and quality driven practices make the difference.
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EASY IN-EASY OUT! 
Indoor & Outdoor Units.

Can fit large boxes, dr essers, 
bicycles, beds, chairs, etc.,

Can fit small boxes, flatscr eens, 
bicycles, lamps, etc.,

5ft. x 5ft Units

�  Safe, Affordable & Convenient!
�  Ask about our special discounts!
�  5 ft., 10 ft and up to 30 ft spaces available
�  Moving supplies
�  One level facility
�  Climate contr ol
�  U-Haul Rentals
�  Open 7 days a week
�  State-of-the-art security
�  Alarms in every unit inside and out
�  New modern facility
�  Warehouse space available for lease
�  Open storage

10ft. x 10ft Units

Can fit large boxes, dr essers, 
a car, small truck, chairs, etc.,

Boxes, Tape, Bubble Wrap, etc.,

We pick up in the Winter
and r etur n in the Spring!

Not enough space in your condo or apartment?

Our units are designed to hold all your valuables including any size furnitur e up to cars, 
boats, motor cycles and snowmobiles.

Pickup 
and dr opof f 

delivery 
available!

SCHAEFER L YNDON SELF ST ORA GESCHAEFER L YNDON SELF ST ORA GE

Not enough space in your condo or apartment?

10ft. x 30ft Units


